NOTE THE SOAP INDUSTRY SECTION 


“The 
\merican ae 


and tssential Oi il Review MARCH 


PERFUMER S922 


Z 


SE -E PAGE’ 9’) 


AMERICAN CAN COM PANY 


( STOPPER FACTORY) 
NEW YORK 


THE ADDISON LITHOGRAPHING CO. 
ROCHESTER, N.Y. 





BOTU PAPPAZOGLOU & CO., Kazanlik 


Otto of Rose d’Or is the product of 

fy, those districts in Bulgaria which have 
Bie =F consistently vindicated their long- 
eas standing reputation as the traditional 

/ source of the finest Otto of Roses. 


UNGERER & CO. New York 


CHUIT-NAEF 


GENEVA, SWITZERLAND 


NATURAL ISOLATES 
SYNTHETICS AND AROMATIC CHEMICALS 
FOR PERFUMERY 


“Our Quality Is Always Higher Than Our Price’”’ 


UNGERER & CO. 


NEW YORK 





— 


219704 
Soap Industry Section, Page 37 


ee 


The Independent International Journal devoted to Sestomars, Toilet Preparations, Soaps, Flavoring Extracts, etc. 


rican Perfumer 


and Essential Dil Review 


No producer, dealer c or manufacturer has any financial interest in it, nor any voice in its control or policies. 


TWO DOLLARS | A YEAR. 
TWENTY- FIVE (CENTS A COPY. 


‘NEW YORK, 


| 
1] 
1] 
[3 
| 
1] 
i} 
I} 
1] 


THE "AMERICAN PERFUMER 


and ESSENTIAL OIL REVIEW 
Published Monthly 
PERFUMER PUBLISHING COMPANY 
i 14 Cliff Street 


LOUIS SPENCER LEVY, President and Tressurer } 14 Cliff St. 
EDWARD W. DREW, Secretary - - - New York 








| TERMS OF SUBSCRIPTION 


The United States and Possessions - - - - - $2.00 a Year 
Canada, Cuba and Mexico - - - - [ae ° 
Foreign, (Countries in the Postal Union) *< _— = 


TELEPHONE NUMBER: BEEKMAN 0791 


CONTRIBUTING EDITORS 


R. CLEMENS KLEBER, Clifton, N. J. 
Raw Materials. 
| PROF. CURT P. WIMMER, Columbia University, N. Y. 
| Toilet Preparations. 
DR. EDGAR G. THOMSSEN, Hoboken, N. J. 
Soaps. 
DR. R. O. BROOKS, New York. 
Flavoring Extracts. 
RICHARD B. FRANKEN, New York University. 
Packages. 


HOWARD S. NEIMAN, New York. 
Patents, Trade- Marks and Copyrights. 


' 
CONTENTS 
Copyright, 1922, by Perfumer Publishing Company 

EDITORIAL Page 
Vital Tariff Changes Planhed.... ‘ 1 
| Price Fixing and Its Control.... “ss we 2 
| For Potash Industry Protection...... ad “oun 2 
For a Scientific Tariff..............+.- baad 2 
Foreign Trade Convention........... PeehuuNawe 3 
Big Advertisers Boost M. P. A. Easter Campaigns... 5 
Babson’s Advice on the Spring Outlook:..... Siaid 6 
Tariff, Tax, Potash and Dry Rules at Washington. 7 
Government Regulation of Private Business......... bea a 9 
Javal Bees Revival of World’s Perfumery Trade.... ofa hate. 
Activities of Associations, Societies and Clubs...... ees : 11 
CE TE vccccccatsdetsheeeesebeneseacaen:s és ee 
A French View of America and Conditions at Home.... acetate 
March Report on Grasse Floral Products............. Ss euewws 16 
|} FLAVORING EXTRACT SECTION.......... wenasena iiaenewe, (ae 
i aE ee Pee ixeace) Mae 
Soda Water Flavors Manufacturers..............-+.... - a 
OU TUNE Mec cree cccccciccccescscccsccocsvese 17 
Official Rulings on Shamecien Extract Tax Queries. . nce) 
i el aan bua gedernschcdeinasis 21 
Patents and Trade Marks.................. beetacdne xéndesae ae 
Foreign Correspondence and Market BE non br avccakdeunente 34 
aloo ak oc accu da coubes cageteen eee 37 
Vor a Soapmakers’ Association................ccccscscsceees 37 
EE BS ee eeeerrererr errr eters 37 
een eae eae evveacateceeces 38 
Hydrogenated Oils in the Soap ie ac adesceenkos 39 
New Formaldehyde Soap...............0-+0e00% riewewadiwess 40 


WM CE BR TRG TMUIIR 6 oo vc ccccccccccccccnccecsscese 41 





MARCH, 1922 





Vol. XVII, No. 1 





VITAL TARIFF CHANGES PLANNED 


According to advices that reached us just before going 
to press, the Finance Committee of the 


Senate has been more active in its consideration of the 


it appears that 


pending tariff bill than meager newspaper reports would 
indicate. According to our information it is probable that 
the bill will be reported to the Senate on Monday, March 
28, and in the 


following outstanding facts: 


our readers will be very much interested 


First, important changes have been made in the 
paragraph dealing with raw materials used in the 
manufacture of perfumery and toilet preparations, 
and in toilet soaps, 
there is likelihood that the American 
valuation plan will be dropped, and that in its 
stead some means will be provided to compensate 
for depreciated foreign exchange, and to prevent 
dumping. This will possibly take the form of 
either (a) authorizing the President to fix, and 
alter from time, the value of foreign exchange for 
tariff purposes; or (b) to alter the ad valorem 
or specific rates upon individual products or groups 
of products; or (c) some combination of these two 
methods. 


Second, 


Paragraph No. 1 above, covering the perfume raw mate- 
rials, etc., is of most interest, and we urge very careful 
consideration of it. The following situation prevails: 

Enfleurage greases, floral essences and floral concretes, 
remain on the free list. 

Essential oils put on the free list by the House of Rep- 
resentatives have been transferred to the dutiable list at 
twenty-five per cent (25%) ad valorem. They are as fol- 
lows: Anise, bergamot, bitter almond, camphor, caraway, 
cassia, cinnamon, citronella, geranium, lavender, lemon- 
grass, lime, lignaloe, neroli or orange flower, origanum, 
palmarosa, pettigrain, rose or otto of roses, rosemary, spike 
lavender, thyme, and ylang ylang. 

The ad valorem rate on oils of lemon and orange has 
been raised from per cent (20%) to thirty per 
cent (30%). 

The ad valorem rate on anethol, citral, geraniol, heliotro- 
pin, ionone, rhodinol, safrol, terpineol, vanillin 
and all natural or synthetic odoriferous or aromatic chemi- 
cals not mixed and not compounded 
forty-five per cent (45%) instead of thirty-five per cent 


twenty 
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(35%); all mixtures or combinations containing aromatic 
or distilled oils, etc. 40 cents per pound and fifty 
per cent (50%) ad valorem, instead of 40 cents per pound 
and forty per cent (40%) ad valorem. 

Ad valorem and specific rates on finished perfumes and 
cosmetics unchanged. 

Bottles, plain, the minimum rate fifty per cent (50%); 
cut bottles sixty-five per cent (65%). 

The changes on raw materials are very serious for they 
cut down seriously the differential in favor of the American 
perfume manufacturer, as it would leave a difference of less 
than about fifteen per cent (15%) between the duty on his 
raw materials and the protection afforded him on finished 
goods. The total volume of products imported by this 
industry is not large enough that the difference in the 
rate of duty would make any serious addition to the gov- 
ernment’s income, while the American manufacturing per- 
fumer would be seriously affected. 

The French perfumer is receiving the cdoperation and 
assistance of his government in developing export trade, 
particularly to the United States, as it is absolutely nec- 
essary for France to increase her exports and limit her 
imports in order to improve her balance of trade. This is, 
of course, relied upon as an important factor in raising the 
value of the franc, and as the international gold value of 
the franc increases the cost to France of raw materials 
which she buys in foreign markets will automatically de- 
crease. 

The problem of the 
this French competition is not lightened by the policy of 
some American houses that take advantage of their Gallic 
patronymics in fostering the impression in the minds of the 
public that their products are of French manufacture. Re- 
cent advertisements in the magazines of general circulation 
bring these pretensions seriously near the limits of unfair 
competition, and we trust that attention will soon be given 
to matters of this kind in the proper quarters. 


American manufacturer in meeting 


PRICE FIXING AND ITS CONTROL 


Elsewhere in this issue we are giving some space to the 
Federal ruling in the Mennen price control case and last 
month we gave copious extracts from the correspondence 
between Secretary Hoover and Attorney General Daugherty 
on the question of price fixing, with special reference to 
what associations of business men might do. There are 
other phases to this general problem and not any of the 
issues has been settled finally. 

A careful perusal of the Hoover-Daugherty interchange 
of opinion seems to leave matters very much as they stood 
previously. Members of associations in the industries in 
which we are interested never have displayed any tendency 
to find out how near they could come to violating any law. 
Quite the contrary has been the invariable rule. 

In any event the Federal Board ruling in the Mennen 
case, as to what a firm may do in selling its goods and the 
opinions of Mr. Hoover and Mr, Daugherty about what 
associations of business men may do are open to criticism 
and possible reversal by some of the plain, hard headed men 
on the Federal bench. These judges hold practically life 
jobs and they are swayed usually by common sense, which 
is the basis of law, although not often visible. Common 
sense tells the ordinary business man what is right and fair. 
If he follows it and if associations follow the same prin- 
ciple, neither is likely to have cause to find fault with 


lawyers’ bills. 
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1922 A BUSINESS FIGHTING YEAR 
(By Procter & Gamble.) 
“It appears to us that 1922 is, and will continue to 


be, a fighting year for business. We mean by this 
that the individual or company desiring to do a busi- 
ness equal to or better than normal must exert greate: A 
effort than ever before, and must be willing to operate 
on a closer margin of profit. P 

“Tt will require greater advertising, sales, manufac 
turing and individual effort to produce satisfactory 
results in 1922 than has been required for a great 
many years, but we are confident that the aggressive |} | 
manufacturer or merchant can do a normal business {Hf 
today if he spends his promotion money carefully, 
watches his operating costs, and depends upon a quick 
turn-over with small margin of profit to maintain or ; 
increase volume. 

“The stocks of merchandise in all lines are small, 
and are practically certain to continue so, as few 
manufacturers, merchants and consumers feel that 
prices have become stabilized, and there is little or 
no inclination to speculation or heavy buying, 

“The ultimate consumer is looking for. quality and 
value as never before.” - P \ 


FOR POTASH INDUSTRY PROTECTION 


American potash producers have issued a petition to Con- 
concerning the of the American potast 
industry by the government of Germany. The petition ha 
been printed in a brochure which sets forth the essential 
facts, supported by photographs, of the American potash 
industry, the nature of German competition, and the neces 
sity for tariff protection if the American industry is to 
live. The petition, which is signed by forty-five individuals 
and companies, asks Congress to enact prompt relief and 
assistance in the form of moderate protection tor the Ameri- 
can potash industry. This industry should not only have 
protection but that protection should be adequate. If the 
rates under paragraph 75 of the pending tariff bill are not 
sufficient to insure adequate protection, they should be 
If American manufacturers are adequately pro- 
tected they can undoubtedly produce potash at a price that 
consumers in and out of the soap industry can pay. From 
time to time news about the potash situation is published 
not as an expression of our views, but because it gives] 
information legitimately entitled to publication. 


gress wrecking 


raised. 


FOR A SCIENTIFIC TARIFF 
\ nation-wide campaign to remove the tariff from politics 
and to urge enactment of a non-partisan tariff measurt 
based on scientifically appraised duties is to be conducte 
by the Manufacturers’ Association of New Jersey, accord: 
ing to an announcement by J. Philip Bird, president of they 
association, and Julius Forstman, a member of the or- 
ganization’s Tariff Committee. The principles of the meas-§ 
ure sponsored by the association are embodied in a bill in 
troduced by Senator Frelinghuysen, and under which im 
port duties would be based on the difference in conversiot 
costs in the United States and foreign countries. 


Reads It With Real Pleasure 


(Farmacia Moderna, S. A., manvfacturers of perfumes and toile® 

preparations, Apartado 139, Chihuahua, Chih., Mexico.) 1 

THE AMERICAN PERFUMER has been of great use to; me 
and I read it with real pleasure. The advertisements, a 

very attractive and contain descriptions of all supplies thajj 


are necessary in the manufacture of our products. \ 
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“LEADING WOMEN” WARN GIRLS 


“Rouge bloom gives no real beauty,” is the text of the 
caution given hy the sensational papers that have been mak- 
ing war on perfumery and cosmetics throughout the coun- 
try in the same illustrated sections in which they print pag 
advertisements of some of the leading perfumers and toilet 
preparation manufacturers, in one instance the paper's full 
page “warning” being directly opposité to the advertisement 
of the cosmetics which it condemned. 

There are two sides to this question. One is that the 
more or less intelligent girl or lady, if not already a de- 
votee of the artifices of the toilet, is going to start right 
off to sin, according to the “leading women,” and finds the 
way on the next page of the Janus journal. Another side 
is whether these attacks do not really do the industry more 
good than harm. Sensible persons of both sexes realize 
the benetits of perfumery and toilet preparations, used, of 
course, within reason. Some of these persons may not have 
what might be called the habit, but many of them would 
be inclined to resent the reflection on their own views if 
they should see on the next page how they could prove their 
dissent in a practical manner. 

There are no cleaner, more healthful industries on eartl 
than the perfumery and toilet goods industries. [ven abuses 
in excessive use legitimately cannot harm anybody, while 
the blessings given are myriad, if at all calculable. So let 
us not about the conflict between the 


worry yellowish 


writers and the facts in the advertisements ! 


WHY NOT MAKE MEN STOP SHAVING? 


There is nothing like being original, and the only reform 
not appropriated by more ardent disciples of attending to 
the business of other people is the matter of shaving. Most 
men shave and so do some of the ladies, bless them! But 
is it not really a more sinful habit, more of a step down 
the stairway to H than the mere use of a handkerchief 
or something else to take the illumination off of a person's 


face? We think shaving is much the worst fault, and we 
hope some of our readers will help out the start of a move- 
ment to get an anti-shaving league into operation before 
the congressional elections happen next autumn. 

It might do no harm to work a double trick and pledge 
the long-haired candidates not to favor any legislation that 
might take the odor out of perfumery, or the taste out of 
tonsorial 


favoring extracts, or bar out of some of the 


establishments in the metropolis 


HOW TO STIMULATE BUSINESS 


What is most needed to stimulate business? There can 


be but one answer: Optimism. Practically all manufac- 
turers are agreed in this. Others suggest “More action.” 
“Confidence, backed by intelligent effort.” 
hard work and plenty of advertising.” “Constant push.” 
One manufacturer holds that export trade is most needed to 
stimulate business. A great deal of misconstruction has 
been placed on our present export trade. The reduction in 
our export trade means that what is now being done is 
on a paying basis, and is not conducted with reckless re- 
course to long credits of doubtful soundness, which caused 
the collapse of a year ago. It also means that our ex- 
Porters will be compelled to master the science of foreign 
trade (the only way of retaining it) instead of trusting to 
luck and to this country’s prestige. 


“Perseverance, 
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OUR ADVERTISERS 


THE ERICKSON COMPANY 
Advertising 


381 Fourth Avenue 
New York 


AMERICAN PerrFUMER & EssentTiIAL’ On 
14 Cliff street, New York City. 
Gentlemen : 


REVIEW, 


Please find enclosed our contract cov- 
ering the advertising of our client, National Aniline 
& Chemical Company for one page 12 times in one 
year. 

We have every that the 
from this advertising will be as satisfactory as they 
have been in the past and trust that. you will do 


reason to hope results 


your utmost in co-operating with us in assuring its 


=ucces’ 
Very truly yours, 
Tue Erickson CoMPANY. 


FOREIGN TRADE CONVENTION 


Numerous trade advisers will be at the service of those 
Foreign Trade Convention 
in Philadelphia, May 10-12, according to plans which have 


been announced. 


who attend the ninth national 


They will give information on any foreign 
trade question, and advice as how best to handle the problem. 
\ll of who 
foreign trade. 


them are business men have spent years in 


Americans,” will be the 
Farrell, president of the 


His address will be the 
keynote of the campaign for a great business and industrial 


‘A Foreign Trade Policy for 
subject of an address by James A. 
United States Steel Corporation. 


revival in this country. 
A delegation of Government experts from Washington 


will be commercial 


available for consultation. Consuls, 
attaches, trade commissioners. economic and statistical ex- 


perts will be present. 


GERMANY’S TRADE BALANCE 


\ cable message from Commercial Attaché Herring, Berlin, 
says the preliminary totals for the January foreign trade 
of Germany shows exports amounting to 2,030,000 metric 
tons, valued at 14,500,000,000 paper marks, as against im- 
ports of 2,310,000 metric tons, valued at 12,800,000,000 paper 
marks. The favorable balance by value of 1,700,000,000 
marks may be ascribed chiefly to the decline in food im- 
ports, although doubtless there is reflected also renewed 
efforts of Germany to approximate world prices by the use 
of export price supplements. The message is interesting in 
view of the fact that the world’s economic recovery depends 
in part on Germany’s condition, regardless of what in- 
dividuals may feel personally in any of the nations. 


EXPORT OUTLOOK FOR 1922 
More than $5,000,000,000 worth of American goods, man- 
ufactured and raw materials, will be sold abroad during 
1922, officials of the Department of Commerce predict. 
Foreign currencies are showing a continuous rise in value, 
making it easier for foreigners to buy. Conditions generally 


are rounding into shape in favor of a big export trade for 
the United States, 










































NEW YORK PERFUMERY EXPORTS 


Perfumery exports from the port of New York have held 
up very well over the year end, according to the latest 
available figures. In December the exports amounted to 
$304,702. Compared with September’s excellent showing 
of $393,106, this might appear discouraging, but it is evi- 
dent anticipation of the use of American perfumery and 
toilet preparations outside of our continent had much to 
do with September’s high mark, which had been worked 
up to gradually in the immediately previous months. The 
drop, in the circumstances, was less than might have been 
expected, for in October and November the figures were 
only slightly higher than in September. As a matter of 
fact, considering the seasons and the necessary preparation 
and time occupied in the shipping of goods abroad the 
figures are decidedly encouraging. 

The distribution of the goods sent abroad was as follows: 
To Denmark, $340; France, $516; Gibraltar, $891; Italy, 
$331; Netherlands, $3,889; Norway, $412; Spain, $3,226; 
Sweden, $1,200; Switzerland, $48; England, $44,253; Scot- 
land, $114; Bermuda, $999; British Honduras, $464; Canada, 
$128; Costa Rica, $369; Guatemala, $621; Honduras, $1,055; 
Nicaragua, $691; Panama, $8,626; Salvador, $44; Mexico, 
$6,466: Newfoundland, $517; Barbadoes, $335; Jamaica, 
$10,316; Trinidad, $1,910; Other British West Indies, $1,- 
231; Cuba, $11,898; Danish West Indies, $988; Dutch West 
Indies, $422; Haiti, $1,110; San Domingo, $1,564; Argentina, 
$10,840; Bolivia, $719; Brazil, $6,945; Chile, $2,077 ; Colom- 
bia, $1,000; Ecuador, $510; British Guiana, 64; Dutch 
Guiana, $95; Peru, $2,587; Uruguay, $778; Venezuela, $1,- 
183; Aden, $45; China, $16,547; British Indies, $35,383; 


Straits Settlements, $5,875; British East Indies, $1,414; 
Dutch East Indies, $5,524; Hong Kong, $1,011; Japan, $5,- 
353: Australia, $29,806; New Zealand, $4,323; Philippine 


Islands, $13,901; Belgian Kongo, $157; British West Af- 
rica, $705: British South Africa, $49,980; British East 
Africa, $1,241; Canary Islands, $409; French Africa, $117; 
Liberia, $20; Port Africa, $674; Egypt, $445 


A CLASH OF COLORS 


The red and white trademark application of the Bullion 
Chemical Company and the black and white trademark ap- 
plication of the Plough Chemical Company have become 
so mixed on the palettes of the Patent Office that the artists 
of that Governmental department are still endeavoring to 
separate and differentiate them. 

Not content with the artistic endeavors of the Patent 
Office tribunals, the several interested parties have sub- 
mitted the color scheme to Chancellor Peres of the Chan- 
cery Court in Memphis, Tennessee, who is viewing the 
prismatic problem through the spectacles of the law. 

In the meantime, the business of the parties is proceed- 


ing as usual. See page 199 of our November issue. 


Would Teach Beauty Cuiture in Schools 


3eauty culture,” as a regular course in the public school 
curriculum, is being seriously considered, it is said, by the 
California Department of Education. According to State 
Superintendent Will C. Wood, at Sacramento, applications 
for teachers of the contemplated course are being received. 
Subjects to be taught would include care and treatment of 
the hair, marcel-waving, manicuring, proper use of cosmetics 
and others relating to the preservation of beauty. The 
course is intended for those who wish to make beauty cul- 


ture their profession. 
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HOPEFUL OUTLOOK FOR BUSINESS 
(New York Journal of Commerce.) 

After allowing for all the unduly hopeful or “sun- 
shine” propaganda that is in circulation, a review of 
the business outlook undoubtedly shows hopeful symp- 
toms. There is a decided gain in the volume of out- 
put, a better state of things on the railways and a far 
larger and stronger demand for the products of the 
farm. Unemployment, although prevalent in some 
industries, has declined, relatively speaking, in many 
others, and there is the best of reason for expecting 
a still further shrinkage of it. 


Nothing in the situation is perhaps so hopeful of 
the future as the fact that the price level is apparently 


stable. It has been tolerably steady now for some - 
six to eight months past, and the chief danger in 
connection with it seems at present to be the possi- 
bility that it may begin to move upward. 

It is a satisfaction that improvement in trade and 
commerce is at length probable, but the uncertainty 
of advance and the marked limitations of the move- 
ment now going on are obvious. It will take careful 
management, both of home and foreign policy, to 
insure retention and enlargement of the gains we 
have thus far made, 


ADJUST YOUR BUSINESS SIGHTS! 


Here is something very good on the revival of busi- 
ness that the Cleveland Twist Drill Co. has put out: 
Just the other day I met a friend who is engaged in the 

manufacturing business and in the course of our conver- 
sation I asked the usual question, “How’s business?” “Rot- 
ten,” he replied. 

“How are you running?” I asked. 

“About forty per cent,” he replied. 

“Forty per cent of 1919?” I asked. 

“Yes,” was his answer, 

“How does this compare with 1914?” was my next ques- 
tion. 

“Oh, we’re about ten per cent ahead of 1914.” 

And there was just a typical case of a man who had not 
readjusted his sights. As a matter of fact, this plant was 
running 75 to 80 per cent of its normal production and yet 
my friend was basing his ideas on 1919 when his plant 
was running night and day, jammed to capacity and making 
prompt deliveries with difficulty. He considered that nor- 
mal business. 

\s we all know, normal business for the great majority 
of us consists of operating our plant eight to ten hours, 
five and one-half days a week with anywhere from 80 to 95 
per cent of our equipment in use in these working hours. 


Why then can’t we figure our normal business by going 
back to 1904 or 1905 and find our average growth from 
year to year and with this as a basis, figure our normal 
growth, neglecting the war, until we reach 1922? Could 
there be any simpler or more logical method? Of course 
there are exceptions but the great majority of us can ap- 
proximate our normal output in this manner. 

Try it on your business— 

Then compare that figure to your estimated sales for 
this year, then readjust your sights and see if you are 
actually right when you 
10, 20 or 30 per cent of normal, or whether you, too, were 
not basing your ideas on peaks, nor averages. 





INDEX FOR THE PERFUMER, VOLUME XVI 

The Index of Volume XVI, which ended with our Feb- 
ruary issue and usually is printed in Tue AMERICAN Per- 
FUMER AND ESSENTIAL Oi Review in the March issue will 
be distributed separately to those of our readers who will 
send in their requests for the same while copies. of the 
Index are still available. 
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Despite the limited time before Easter and the handicaps 
incidental to launching the movement on short notice, the 
publicity campaign sponsored by the Manufacturing Per- 
fumers’ Association to combat the invasion in the American 
market of foreign made finished perfumes and toilet prepara- 
tions has made giant strides. Some of the most important 
advertisers in the industry have gone into the idea heartily. 

By March 15, the scoreboard maintained in the executive 
otfices of the association showed the following interesting 


results : 


Booklet inserts “Dollars from Scents” or- 


dered and delivered to members . 17,000 
Booklets “Loveliness of American Women” 

ordered and delivered to members.. 60,000 
Gum stickers for dealers’ use ordered and 

delivered to members eee 90,000 
Stickers for use of members, delivered 90,000 


From the foregoing it will readily be seen that 257,000 
individual messages in the form of circulars or stickers 
were sent speeding on their way by March 15. Since then 
orders for stickers and printed matter have been coming into 
the executive offices of the association daily by letter, by 
telegraph and otherwise; and the frequent orders for electros 
indicate that the campaign will be carried on even mor 
fully by rapid fire advertising in daily newspapers. 

Practically all of the publicity material prepared by thi 
association is being used. For example, Colgate & Co., Jer- 
sey City, took immediate steps to incorporate the funda- 
mental idea of the campaign into all of their sales and 
advertising work. Plans were made to include the insignia 
in 31 general magazines of national circulation and in daily 
newspapers in 48 cities; and to further stimulate the move- 

5,000 
dealer order cards, 5,000 inserts, 25 stereotypes, 25 mats 
and 200 window display suggestions were ordered, delivered 
and forwarded to dealers in Colgate products. 

Mr. Samuel P. Bancroft, president of the W. H. 
Co., Boston, Mass., offered a quotation which promises to 


ment of their products during the Easter season, 


Lowe 


be generally adopted because of its terseness and simplicity. 
It is: 

“When we buy goods from abroad, we get the goods and 
the foreigner gets the money. When we buy goods at home 
we get both the goods and the money.”—Abraham Lincoln. 

In all of its publicity work in connection with the cam- 
paign the company is making good use of the foregoing 
quotation; and it is suggested that it be adopted by other 
manufacturers. The company’ordered electros of the insig- 
nia which it will reproduce and send to its customers. It 
also placed a liberal order for inserts and for stickers; and 
over 100 letters are being sent out daily to customers urg- 
ing their co-operation in making the campaign a success. 

Paul Rieger & Co., San Francisco, Cal., ordered electro- 
types of the insert “Dollars from Scents,” from which the 
firm printed an edition of 40,000 to be mailed to its cus- 
tomers. This company is also printing a large quantity of 
gum stickers for the same purpose. 

The Mills Bros. Co., Cincinnati, Ohio, in placing its order 
for electros wrote: “We will very gladly co-operate with 
the Manufacturing Perfumers’ Association in putting the 
idea across. We will give it all possible publicity and will 
urge our representatives to do the same.” 

The Remiller Co., New York City, placed a liberal order 


ADVERTISERS BOOST M. P. A. EASTER CAMPAIGNS 


for publicity material and is sending more than 100 letters 
daily to dealers. This company makes good use of the 
suggested fillers for dealers by incorporating them in busi- 
ness letters as well as in printed matter. 

D. R. Bradley & Son, New York City, were well satisfied 
with the pubdlicity material and are 10,000 
“Loveliness of American Women” inserts where it is be- 
lieved they will do the most good. In addition 15,000 stick- 


distributing 


weers of “The Gift of Gifts” and 5,000 stickers of “Sell More 


American Made Perfumes and Toilet Preparations” are be- 
ing used. 

Adolph Klar, New York City, in addition to using the 
electros is concentrating on the “Sell More” stickers by 
using them in countless ingenious ways on letters, on sam- 
ples and otherwise. 

The A. P. Babcock Co., New York City, the Lightfoot 
Schultz Co., Hoboken, N. J., the Jennings Manufacturing 
Co., Grand Rapids, Mich., and the Monte Christo Cosmetic 
Co., New York City, are relying on the judicious use of 
stickers and circulars to carry the message with the aid of 
personal work by their sales staffs. 

An idea of the size of an average order for publicity 
material may be had from the following typical orders: 
Gustav S. Kolar Laboratories, Chicago, III., 10,000 stickers ; 
the Goodrich Drug Co., Omaha, Neb., 27,000 stickers and 
4,000 circulars; Meyer Bros. Drug Co., St. Louis, Mo., 
20,000 stickers and 2,000 circulars; the Armour Soap Works, 
Chicago, Ill., 16,000 circulars and 6,000 stickers; Denney 
& Denney, Philadelphia, Pa., 20,000 stickers and circulars; 
the Klinker Manufacturing Co., Cleveland, Ohio, 8,000 cir- 
culars; and the Northam Warren Corporation, 5,000 stickers 
and 2,500 circulars, 

Practically all of the members listed have ordered stereo- 
types of the insignia which carries the basic note of the 
campaign. These will be used in various kinds of circular, 
newspaper, magazine and display advertising. Thus the 
Larkin Co., Buffalo, N, Y., Vail Bros., Philadelphia, Pa., 
and LaVerne L. Leader Co., Rochester N. Y., are making 
use of them in their regular advertising channels. 

The consensus of manufacturers seems to be that the cam- 
paign may well be continued beyond the Easter season; 
and it is reported that a number are planning to do this. 
While it is too early to render final judgment on the merits 
of the campaign, the results so far have been most gratify- 
ing and the indications are that this line of publicity will 
become a popular propaganda in the future. 


ANSWER TO M. P. A. CAMPAIGN CRITIC 


A misconception of facts often leads to embarrassing 
conclusions. The writer of a recent editorial in Drug & 
Chemical Markets on the publicity campaign of the Manu- 
facturing Perfumers reminds one of the 
farmer who was entertaining the village school teacher. 

The teacher was relating an experience with a boy 
who was inclined to get into mischief. One day while 
he was so occupied she suddenly asked him the question: 

“Who wrote Hamlet?” 

“T don’t know,” came from the frightened youngster, 
“Honest, I didn’t do it.” 
expected laugh 


\ssociation 


Then she paused for the 


from the farmer. 
“Yes,” he said, “and all the while I bet the little cuss 
was the one who did it.” 


(Continued on Page 20) 


BABSON’S ADVICE ON 


Roger W. Babson, the noted statistical expert and econo- 
mist, who is a regular contributor to our columns, has the 
following to say about the commercial situation: 

“It is possible for you to make more money this Spring 
than you have ever made in any Spring during your busi- 
ness Or investing experience. 

“My acquaintance with business men all over the country 
convinces me beyond any doubt that the successful business 
man is an opportunist. By this I mean that he always takes 
advantage of the present situation, whatever it may be. 

“If we go one step farther we find that business men di- 
vide themselves into two distinct classes. The first group 
is composed of a very large number of relatively small ex- 
ecutives. These are opportunists in only a certain part of 
the business cycle. From the middle of the period of im- 
provement to the top of the period of prosperity they make 
money. The rest of the time they wait for the business 
cycle to turn again until this particular combination of con- 
ditions favors them 

“The other class—numerically less but much more impor- 


tant as individuals—embraces the really successful business 


They 


make money in every phase of the business cycle, because 


men of today. They are opportunists all the time. 
they have learned to take advantage of conditions as they 
exist without losing valuable time waiting for the cycle. 
They change their methods with conditions, instead of 


waiting for conditions to fit their habitual plan of action. 


“For the partial opportunist there is nothing particularly 
There will be no radical 
In all probability the re- 


encouraging about this Spring. 
improvement in the situation 
adjustment will continue its present orderly progress. | 
repeat, however, that it will be possible for the man who 
takes advantages of conditions as they are, to make money. 
Present hard times are but a phase of the business cycle. 
There are two things you must do: (1) Take advantage 
of present low prices to make buying contracts, and lay 
your plans for the time when everybody’s business will be 
better. (2) Put a new kink in your product, your way of 
presenting it or your sales methods, that will attract atten- 
tion. A few suggestions for operation this Spring are as 
follows: 

“The commodity market as a whole is not yet a purchase, 
but certain commodities should now be contracted for in 
anticipation of the time when prices will be much higher. 
No matter how dark the present, remember that United 
States business is coming back. 

“Successful selling in these times demands recognition of 
two facts: (1) No two cities in the country are buying 
at the same rate, (2) a little inventiveness, either in the 
product or its presentation, will make goods sell at any 
time. The best sales fields this Spring will lie on the two 
coasts. Later, the best opportunities will lie in the eastern 
and central parts of the country. 

“In general, your problem is to push sales efforts in the 
sections least affected py the depression wave. Some of the 
individual cities where business will be least depressed this 
Spring are: New York, Boston, Philadelphia, Baltimore, 
Washington, Los Angeles, Toronto and Montreal, and such 
textile centers as Charlotte, N. C., Greenville, S. C., and 
Lawrence, Lowell, Fall River and New Bedford, Mass. In 


THE SPRING OUTLOOK 


BANKS GAIN OVER $600,000,000 


Volume of business of the banks for the week ended 
March 8 was $8,240,000,000, as compared with $9,141,- 
000,000 for the week before, which saw a large vol- 
ume of end-of-month payments. 

As compared with the week ended March 1, 1921, 
the volume of business for the reported week was 
larger by $654,000,000, or 9 per cent. 

For New York City, the volume of business for the 
most recent week was $4,384,000,000, compared with 
$3,760,000,000 a year earlier, an increase of $624,000,- 
000, or about 17 per cent. 


certain lines of business it may even be advisable to organize 
a flying squadron of salesmen which can be concentrated 
upon the better sections, 

“A new twist to your product, or a new way of selling 
it, may in itself change depression to prosperity for you 
The concerns which are making the most money right nox 
are those who have jumped out of the old rut and. done 
There is no monopoly on ideas. 
New specialties are selling today as well as ever. Manu- 
facturers of radio equipment cannot keep up with their 
orders. The chocolate and ice cream business has received 
a great stimulus from the invention of chocolate covered 


something spectacular. 


ice cream bars. 

“One of the oldest abrasive concerns in the country, which 
took on razor strops as a side line several years ago to 
tide it over a dull period, has now acquired the patents on 
a new razor and self-stropping device which it is planning 
to market this year to tide over the present dullness in 
strops and hones. 

“Woolen stockings, metal pencils, closed cars priced the 
same as open cars,—the succession of successes still goes on 

“Cost reduction will be the cry this Spring. 
already have made surprising improvements in their pro- 


Some firms 


duction methods, which have cut down costs and given 
The greatest field for improvement 
Wages in most lines 


them an advantage 
however, lies in the labor problems. 
must come down, but wage cuts which result in soldiering 
and sabotage do not reduce costs. Anybody can cut wag 
scales; it takes an able executive to make his workers un 
The employer 
who has the confidence of his men will be in the best posi- 


derstand that wage reductions are necessary. 


tion to meet competition this Spring. If you abolished 
your personnel department, get busy and put it back again!” 


DEMAND FOR COSMETICS IN CHINA 

An increasing demand for well-advertised, cheap grades 
of cosmetics exists in China, Consul General Edwin S. 
Cunningham, Shanghai, reports. Care of the hair, com- 
plexion, teeth, and finger nails is given careful attention 
almost universally among Chinese women, and native prepa- 
rations are gradually giving way to imported articles. 
Highly perfumed toilet waters for the hair are imported and 
are being demanded by many instead of the native com- 
pounds. Inferior face cream and powder are giving way to 
imported articles. Tooth paste is gaining popularity, though 
the use of tooth brushes has long been established. Ordinary 
preparations for the finger nails are also in demand. Im- 
norted soaps in increasing quantities are rapidly replacing 
native brands. 
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TARIFF, TAX, POTASH AND DRY RULES AT WASHINGTON 


Matters of Importance to the Perfumery Industry Are Materializing in the Tariff.—Potash Manufacturers Are 
Asserting Their Demands for Protection and the Federal Trade Board Acts—The Philippe and 


Paul Balme Cases. 


still wrestling 
and it 
important matters will 
time to The 
that he will not sign 


WasuHincton, March 20.—Congress is 
with the tariff 


it this time as though these two 


and the bonus question seems 


be before Congress for a_ long come. 


President is strenuously declaring 


measure unless revenue 
by means of a This is 


able to the Congress leaders 


to pay it is provided 
apparently not accept- 


any bonus 
sales tax. 


At the time of this writing the Finance Committee of the 
Senate is still wrestling with the tariff bill, and while the 
committee is writing the bill based on foreign valuations 
tariff bills, it is that 
tariff experts are transposing the rates set by the com- 
American that a 
another if it is desirable, or nec- 
talk that the tariff bill 
of committee soon but indications are 


former 


as contained in understood 


mittee into valuation, so switch can be 
made either one way or 
essary. There is some might be 


reported out that 


it will not be ready before March 28 at the earliest. 


(In our leading editorial will be found some information 
regarding the tariff revision work in the Senate, the Finance 
Committee of which is expected to report an amended bill 
at an early date—Enitor) 


Readers of THE AMERICAN PERFUMER of course are mort 
or less interested in the long postponed investigation into 
Hearings in this connection 
under the chairmanship of Senator Shortridge of California 


the alleged dyestuff monopoly. 


have been in progress for some three weeks and the indica 
tions are that they will drag along for several weeks more 
unless something unforeseen turns up. 

The hearings so far have developed very little that has 
not already been made a matter of record in Congress, be 
fore both the Ways and Means Committee of the Hous 
and the Finance Committee of the Senate. The only mat 
ter which has been taken up at the hearings not formerly 
discussed is the question of 
very 


reparation dyes which is a 
live subject of conversation at this time. 


\mong those who have appeared thus far before th 
committee, in connection with the investigation are Senator 
King of Utah, introducer of the investigation resolution, 
Senator Frelinghuysen of New Jersey, Frederic H. Coudert, 
counsel for the Textile Alliance; Edgar J. Nathan, counsel 
for Kuttroff, Pickhardt & Company; Francis P. Garvan, 
president of the Chemical Foundation; A. M. Patterson. 
president of the Textile Alliance; ‘Robert C. Jeffcott, presi- 
dent and Harry E. Danner, treasurer of the American 
Dyes Institute; Dr. Charles H. Herty, president of th 
Synthetic Orgauic Chemical Manufacturers’ Association of 
the United States; and Morris R. Poucher of the duPont 
de Nemours Company. 

George Deming, of Philadelphia, counsel for the National 
Association of Hosiery 
has filed . 
ing the 


Underwear 
With the 
way the investigation has 
protesting against a dye embargo. 
Senator King in a very long statement laid before the 
committee his reasons for asking for the investigation. 
As set forth, Senator King’s argument was based largely 
on statements which have been made before various Con- 
8Tess committees and on the floors of the House and the 


and Manufacturers, 


two letters 


criticis- 
carried on 


committee 


been and 


Senate. He produced no original papers and when offered 
the opportunity he did not cross-examine witnesses. He took 
the position that the committee was appointed to carry on 
the investigation and that he should take no part in it after 
he had made his statement. He told the committee very 
forcibly that he believed counsel should be employed to 
ross examine witnesses. 

Mr. Garvan during several days’ testimony went into 
the most minute detail regarding the sale of the German 
dye patents by the Alien Property Custodian to the Chemi- 
al Foundation. Mr. backed up his statements 
with official documents or certified copies of official docu- 
ments. 


Garvan 


He made a very strong impression by his straight- 
forward arguments and his attention to details and answers 
in cross examination, 
Others who have appeared before the committee and they 
have all told the committee their 
regarding their connection with the dye and 
industry 


been mentioned above 


own story 


chemical and answered accusations which were 


made against them personally and their organizations by 
Senator King in his opening statement. 

The general impression among those who have been fol- 
that the 


dyestuff and chemical manufacturers have so far made a very 


lowing the dyestuff hearings closely seems to be 
‘omplete defense of any activities in which they have in- 
dulged since the dyestuff industry became so important, be- 
ginning with the introduction in Congress of the so-called 
Hill bill in 1916: Just what will result from this investi- 
gation it is hard to say, but from the testimony which has 
been introduced in the 


record so far it is certain 


idverse legislation is likely to be 


that no 
enacted against the dye 
ind chemical industry 


HEARING BEFORE SENATE FINANCE COM MITTEE 


Representatives of the dye and chemical interests went 
before the Senate Finance Committee on March 16 in 
executive session in connection with the tariff rates. Those 
who appeared for the industry included Irenee du Pont, 
president of the E. I. du Pont de Nemours Company; Dr. 
Charles H. Herty, president of the Synthetic Organic 
Chemical Manufacturers’ Association; Robert C. Jeffcott. 
president of the American Dyes Institute; and Samuel 
Iserman, of Van Dyk & Co., New York. 

TAN FREE ALCOHOL 


FOR THE TRADE AGAIN IN DANGER 


Various associations have been striving for a long time 
to get the Prohibition authorities to redeem their promises 


to provide tax free alcohol for their industries and the 
movement has now neared the point of achievement. The 
only obstacle seems to be the American Drug Manufac- 
turers’ Association, which apparently has aligned itself 
with the unofficial Prohibition element. A ruling permitting 
the use of tax free alcohol by various associations, under 
suitable restrictions, of course, has been in process of prep- 
aration in the Internal Revenue Bureau. 

This ruling has been held up by the American Drug 
Manufacturers’ Association, which is opposed to tax free 
alcohol, and which has prepared substitute regulation sug- 
gestions, the obvious purpose being to shut off tax free 
alcohol for everybody, because the Drug Manufacturers do 
not want it. 

The American Drug Manufacturers’ Association in an 
executive meeting this month appointed a committee to draft 
and present to the Commissioner of Internal Revenue a 
resolution opposing the further extension of the use of 
special denatured alcohol for internal medicinal prepar- 





8 THE AMERICAN PERFUMER 


ations. The solicitor of the Bureau of Internal Revenue, 
Mr. Mapes, has prepared an opinion in which he holds 
that alcohol used in the manufacture of internal medicinal 
preparations is entitled to the same consideration as alcohol 
used for external preparations, 

This opinion has been referred by ent of In- 
ternal Revenue Blair to Secretary of the Treasury Mellon 
for final action. This extension involves the loss of a con- 
siderable amount of revenue, as special denatured alcohol 
is tax free. 

One of the mysteries here is why the Drug Manufacturers 
want to interfere with the efforts of other manufacturers 
to get tax free alcohol and why they cannot accommodate 
themselves to the new conditions without harming other 
and perhaps larger interests. The only suggestion heard 
at this time is that there may be some alliance with the 
Prohibitionists, who want to fight off any concessions to 
legitimate manufacturers using alcohol. 

The chief trouble with the attitude of the Drug Manufac- 
turers is that they seem to be unwilling to recognize the 
rights of others and persist in a policy, which, if it results 
in a split decision, will open the courts to the Prohibitionists 
to cut out any measure of relief that may be given to 
various legitimate industries. All of these industries have 
had to make readjustments on account of the Volstead Act 
and their members do not see why the Drug Manufacturers 
should assume the superior position that they need not do so. 

There have been abuses in the withdrawal of specially 
denatured and tax free alcohol and the department has been 
obliged to take drastic steps to control the situation, but no 
case has arisen in this or in other ways that would affect 
members of law abiding associations, except that the extra 
red tape in some cases naturally might be irksome. 

Chattanooga Medicine Company recently presented an 
argument to Mr. Mapes contending for the right to with- 
draw premedicated alcohol taxfree for the manufacture of 
medicinal preparations for internal use. This company has 
for a long time been experimenting with various articles 
in an effort to discover a substitute for alcohol for use 
in making internal medicines. They were unsuccessful, 
however, and finally reached the conclusion that the best 
thing to do was to use alcohol premedicated under Govern- 
ment supervision if found practicable. It is doing this under 
authority of the Treasury Department, which is superior to 
the Prohibition unit. 


NEW RULE REGARDING ALCOHOL DENATURIZATION 


A memorandum has been forwarded to Internal Revenue 
Collectors by the Bureau of Internal Revenue regarding 
the proof of alcohol being used according to special formulas 
for denaturization. 


“In accordance with the provisions of the second para- 
graph of Article 101, Regulations No. 61, it is hereby pro- 
vided that alcohol of 192° proof may be used by proprietors 
of duly qualified denaturing plants in the manufacture of 
specially denatured alcohol formulas No. 39, 39-A, 39-B 
and 40.” 


Specially Denatured Alcohol Formula No. 40, brucine 
sulphate, recently was authorized for use in the manufacture 
of toilet preparations containing a low percentage of alcohol 
as well as in perfumery and higher grade preparations. 
This will enable manufacturers to use the formula in mak- 
ing preparations for the skin and scalp, such as lotions and 
hair tonics and toilet waters. 


POTASH PRODUCERS DEMAND PROTECTICN 


Backed by the German Government the potash trust of 
that country is dumping potash for fertilizer into the 
United States markets at such low prices that the infant 
American potash industry, comprising an investment of 
$30,000,000, is completely closed according to a petition 
presented to Congress and President Harding by the United 
States Potash Producers’ Association. 

Protection not only for the American industry but for 
American agriculture, which must depend upon potash for 
fertilizer, is demanded in the petition, which is signed by 
Frederick W. Brown, secretary of the United States Potash 
Producers’ Association. 


Thirty-seven American plants have been closed for more 


than a year as a result of the German campaign, according 
to the petition. Not only are the stockholders losing all 
return on their money, but thousands of Americans are 
rendered idle and without funds as a result of the German 
drive. 

Some of the American potash plants involving investments 
totaling millions, are located in New Brunswick, N. J.; 
Omaha, San Pedro, Cal.; Searles Lake, Cal., and Antioch, 
Neb. Few American industries are more widely situated or 
affect more business territory than that of potash, it is 
pointed out. One of the largest plants is that of the East- 
ern Potash Company at New Brunswick, which cost 
$2,000,000. 

Sut the German Government will not permit it to 
operate,” charges the petition. The German trust forced 
American potash middlemen to sign contracts in September, 
1921, the petition charges, by which these concerns were to 
buy at least 75 per cent of their potash from the German 
company. The Germans were able to force this contract 
upon the American concerns, it is explained, because they 
control the price of potash throughout the United States. 

H. A. Huston, of 42 Broadway, New York, is head of 
a bureau working in the interests of the German syndicate, 
the American producers charge in their petition and declare 
that Mr. Huston is directing propaganda throughout the 
United States. 


COMPLAINT AMENDED IN LOUIS PHILIPPE CASE 
Federal 


The 


An amended complaint has been filed by the 
Trade Commission against Louis Philippe, Inc. 
amendment is as follows: 

“The respondent Louis Philippe, Inc., admits: it is en- 
gaged in the business of manufacturing a toilet preparation 
known as ‘Creme Angelus,’ but denies that it distributes said 
product to the trade throughout the several States of the 
United States, either directly or indirectly, through the 
respondent Park & Tilford. Under an agreement between 
this respondent and the said Park & Tilford, this respondent 
sells to the said Park & Tilford its entire output of said 
‘Creme Angelus’; that this respondent does not sell said 
product and cannot under its agreement with said Park 
& Tilford sell said product to any other person than the 
said Park & Tilford. This said ‘Creme Angelus’ is manu- 
factured by this respondent in the City of New York, and 
under its contract with the respondent Park & Tilford said 
product is delivered to said Park & Tilford at its plant in 
the City of New York,” 


EXAMINER DECIDES AGAINST 


AS B. 


PAUL 
PAUL 


BALME, ALSO KNOWN 


The Federal Trade Commission on March 1 heard' a 
final argument in a complaint against Paul Balme of New 
York who trades under the name of B. Paul. 


The complaint alleges that in marketing a hair dye desig- 
nated as Henna D’Oreal the respondent is guilty of deceiving 
the purchasing public of leading it to believe that his 
product is that sold by F. L. Lebeau, Inc., as “L’Oreal 
Henne,” because of the similarity of the packages in which 
the respondent’s preparation is sold to those of the original. 
Mr. Anderson, of Munn, Anderson & Munn, New York, 
attorneys, appeared in denial of the charge. The examiner 
in his complaint has recommended that the Commission 
issue an order to cease and desist. 


SOAP FIRM ORDERED TO STOP BRIBERY 


The Federal Trade Commission has issued an order re- 
quiring Ernst Bischoff Co., manufacturers of soap substi- 
tutes in New York, to cease and desist from commercial 
bribery practices. 


PERFUMERY TAXES NATURALLY SHOW BIG INCREASE 


Figures which are just obtainable from the Bureau of 
Internal Revenue giving the collection of taxes on perfumes, 


show that in January of this year the re- 
ceipts amounted to only $16,349.87 as compared with $502,- 
422.22 collected in January of last year. This shows a 
decrease for the one month in the collection of taxes on 
perfumes, etc., of $486,072.35. There is little significance 
in the figures, for the taxes on many items affected were 
cut off January 1. 


cosmetics, etc., 
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GOVERNMENT REGULATION OF PRIVATE BUSINESS 


Mennen Company Gets an Adverse Decision on Discriminations in Prices and Discounts from the Federal Trade Board, 
Which in Effect Rules for Single Price Standard 


\ decision which, in effect, compels manufacturers to set 
a single price for their products, if they are uniform in 
quality and quantity, to all purchasers whether they are job- 
bers or retailers, has been handed down by the Federal 
Trade Commission. This decision further imposes upon 
the manufacturer the necessity of allowing discounts indis- 
criminately to purchasers of the same quantity, whether 
they are retailers or wholesalers. An appeal to the United 
States Circuit Court of Appeals is being prepared. 

This decision was made in an order issued against the 
Mennen Company, of Newark, subsequent to a complaint 
of unfair competition. The issue involved is a question as 
to the legality of the action by the company in refusing to 
give the same trade discounts to co-operative buying organi- 
zations composed of retailers as to old line wholesalers, 

The Mennen Company is ordered to “cease and desist 
from discriminating in net selling prices, by any method or 
device, between purchasers of the same grade, quality and 
quantity of commodities, upon the basis of a classification 
of its customers as ‘jobbers,’ ‘wholesalers,’ or ‘retailers,’ or 
any similar classification which relates to the customers’ 
form of organization, business policy, business methods, or 
to the business of the customers’ membership or sharehold- 
ers, in any transaction in, or directly affecting interstate 
commerce, in the distribution of its products: 

“Provided, that nothing herein contained shall prevent 
discrimination in prices between purchasers of commodi- 
ties on account of differences in grade, quality or quantity 
of the commodity sold, or that makes only due allowance 
for differences in the cost of sale or transportation, or dis- 
crimination in prices in the same-or different communities 
made in good faith to meet competition, or the selection of 
customers in good faith and not in restraint of trade.” 

The company is ordered to report within 90 days on the 
manner in which it has conformed to the order and furnish 
to the Commission all classified lists of customers, price 
lists, circulars and catalogues, advertisements and other 
printed matter in which are set forth the classifications of 
its customers and trade discounts, cash discounts or prices 
of its products offered or given to purchasers of its toilet 
articles. 

The Commission’s findings as to the facts in the complaint 
describe the plan adopted by the Mennen Company in 1917. 
On January 1 of that year, it is alleged the company made 
its first attempt to classify its customers for the purpose of 
giving different discounts. Prior to that time the quantity 
purchased was the only basis upon which the Mennen Com- 
pany made discrimination between its customers as to dis- 
counts and prices. Thereafter the demarcation between 
“jobbers” and “retailers” was drawn sharply by the allow- 
ance of different discounts, the Commission finds. 

At least 53 concerns, many of them corporations coopera- 
tive or mutual in form, and functioning as distributors at 
wholesale, were classified as “retailers,” according to the 
finding of the fact, and cut off by the Mennen Company 
from its best prices and discounts, when purchasing the same 
quantities as other buyers to whom the best prices and 
discounts were allowed. Each corporation thus classified, 
the finding continues, was in active competition with con- 
cerns classified by the respondent as “jobbers” and “whole- 
salers” which were given lower prices and better discounts. 

The Commission named several corporations described as 
functioning as wholesale distributors, which, it is alleged, 
were designated as “retailers” by the Mennen Company. 
These include the Washington Wholesale Drug Exchange, 
Washington, D. C.; Philadelphia Wholesale Drug Company, 
Philadelphia : Northwestern Drug Co., Minneapolis ; Ameri- 


can Wholesale Drug Co., Denver; Mutual Drug Co., Cleve- 
land; Hoosier Drug Co. Indianapolis; Jefferson Drug Co., 
Beaumont, Tex.; Marshall Drug Co., Cleveland; Elliott 
Drug Co., Buffalo, and St. Louis Wholesale Drug Co., St 
Louis, 

There is no evidence, it was contended, that it has cost 
the Mennen Company more to sell to the class of purchasers 
from which it has exacted higher prices than it cost to sell 
to the class to which it has given greater discounts, and 
hence, lower prices, Competition, it is asserted, in conclu- 
sion, has not forced the company to make such discrimi- 
nation as an overwhelming majority of manufacturers mar- 
keting drugs and kindred products, it is stated, sell to co- 
operative or mutual corporations engaged in selling exclu- 
sively to the retail trade upon the same prices and upon the 
same terms as to other concerns thus engaged. 


“In the entire drug and sundry trade in the United 
States,” the Commission states, “less than six manufactur- 
ers discriminate in price, quantity and quality being the 
same, in favor of purchasers designated by the respondent 
as ‘jobbers,’ as against co-operative or mutual corporations 
engaged in selling exclusively at wholesale to the retail 
trade.” 


The decision of the Federal Trade Commission is a 
lengthy one, covering over 30 pages of typewritten matter. 
Much of this concerns itself with quotations from various 
price lists sent out by the Mennen Company since January 
1, 1917, the figures being reproduced to show that the com- 
pany maintains two scales of prices and discounts. 


MENNEN COMPANY’S COUNSEL EXPLAINS 


Gilbert H. Montague, counsel for the Mennen Company, 
issued the following statement in connection with this de- 
cision : 

“The Federal Trade Commission, in a test case against 
the Mennen Company, lays down the rule that a manufac- 
turer must sell his products, if they are uniform in quality. 
at absolutely the same price in the same quantity, to all 
purchasers, whether they be consumers or distributors, 
wholesalers, single retail stores, big department stores, 
chain retail stores ‘mutuals,’ ‘co-operatives’ or ‘buying clubs,’ 
and if the manufacturer grants any quantity discounts at 
all, that he must allow them indiscriminately to all purchas- 
ers in the same quantity, whether they be consumers or 
distributors, wholesalers, single retail stores, big department 
stores, chain retail stores, ‘mutuals,’ ‘co-operatives’ or ‘buy- 
ing clubs.’ 

“No such order has ever before been made by the Federal 
Trade Commission or by any court, and it is understood 
that the Federal Trade Commission, in announcing this inter- 
pretation of the law, hopes that it may be reviewed and the 
question finally disposed of by the higher Federal courts.” 

It is understood that the Mennen Company is now pre- 
paring to appeal for a review of the Commission’s decision 
by the Circuit Court of Appeals. 

It also is stated that the Mennen policy, which has been 
censured, was adopted by the Mennen Company after indi- 
vidual protests and following a convention several years 
ago of the National Wholesale Druggists’ Association. It 
is alleged that the company discussed the matter with this 
association and soon thereafter entered upon its new policy. 


Open Price Idea Not Sanctioned 


No co-operation with open price associations is contem- 
plated by the Department of Commerce under the govern- 
ment policy as regards trade associations that was outlined 
in the correspondence between Secretary Hoover and Attor- 
ney General Daugherty. This was made known in Wash- 
ington recently by Mr. Hoover, who said that “the depart- 
ment does not find a basis of co-operation with the so-called 
‘open price’ associations, and never has.” 

Mr. Hoover indicated in response to questions that open 
price associations had no status under the Hoover-Daugherty 
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policy; that under the correspondence they were not bene- 
ficiaries. He thought it conceivable that an open price asso- 
ciation could do certain things, or omit them, as outlined 
in the correspondence, but added that if they did comply 
with the policy outlined therein, they would thereby cease 
to be open price associations, 

His department makes no interpretation of the anti-trust 
act, Mr. Hoover announces, but it will undertake to say 
what association work it can cooperate in. 

Attorney General Daugherty has suggested recently the 
possibility that there might be created in the Department of 
Commerce some bureau or other agency that would have 
to do with the supervision of trade associations or other 
work in connection with them. 

Secretary Hoover is not ready to discuss the suggestion, 
but he did say that he thought the government will have to 
do something more constructive in connection with trade 
associations than it has done or now does. He recal'ed 
that the act creating the Federal Trade Commission in its 
first draft contained a provision for the Commission to 
exercise certain jurisdiction in connection with trade associa- 
tions, which would have had to report to the Commission, 
but that provision was eliminated before the bill became law. 


Hoover to Confer with Trade Bodies April 12 
Secretary of Commerce Hoover will hold a confer- 
ence in Washington with representatives of trade asso- 
national or interstate 
in their scope, in Room 704, Department of Commerce 
Building, on April 12, at 10 A. M., for the following 
purposes: 


ciations the activities of which are 


1. Obtaining a list of trade associations that will 
furnish voluntarily to the Department of Commerce the 
classes of statistical information outlined in the Febru- 
ary correspondence between the Department of Com- 
merce and the Department of Justice. 


2. Discussing and considering means and methods 


that may be best adapted for collecting and forwarding 
to the Secretary of Commerce, for dissemination, the 
classes of statistical information outlined in the corre- 
spondence referred to, including the forms of reports 
that will be most suitable, for associations that are will- 
ing to furnish such statistical information. 

3. Discussion of the manner in which such reports 
of the statistical officer of the association are to be 
filed with the Department of Commerce, and the man- 
ner and method of distributing the information therein 
to the members of the associations and to the public. 


Rehearing Wanted on Beech-Nut Case 


The Beech-Nut Packing Company, of Canajoharie, N. Y., 
whose resale price fixing sales method was declared unlaw- 
ful by the United States Supreme Court, in a decision 
handed down January 3, and noted in THe AMERICAN Per- 
FUMER, will petition the Supreme Court for a rehearing, 
according to its counsel, Charles Wesley Dunn, 

The ruling of the Supreme Court was in effect as follows: 

“Tt is ordered, that respondent, the Beech-Nut Pack- 
ing Company, its officers, directors, agents, servants, 
and employees cease and desist from directly or indi- 
rectly recommending, requiring, or by any means bring- 
ing about the resale of Beech-Nut products by distribu- 
tors, whether at wholesale or retail according to any 
system of prices fixed or established by respondent, and 
more particularly by any or all of the following means: 

“1. Refusing to sell to any such distributors because 
of their failure to adhere to any such system of resale 
prices ; 

“2. Refusing to sell to any such distributors because 

of their having resold respondent’s said products to 
other distributors who have failed to adhere to any such 
system of resale prices; 

“3. Securing or seeking to secure the co-operation 
of its distributors in maintaining or enforcing any such 
system or resale prices; 

“4. Carrying out or causing others to carry out a 
resale price maintenance policy by any other means.” 

Mr. Dunn, in speaking about the appeal, referred to the 


fact that the decision was not concurred in by four Judges. 
He added: { 

“The future préinises much litigation revolving around 
the exercise of the simple refusal-to-sell policy. Whatever 
else is decided we may confidently anticipate the mainten- 
ance of the legal integrity of the right simply to suggest 
fair resale prices and to decline sales to dealers who do not 
charge them, provided that right is independently exerted 
without any purpose to create or maintain an unlawful 
monopoly. The attention of the court will be directed to 
the circumstances attending the exercise of that right and 
asserted to transcend its lawful limitations.” 


M. JAVAL, OF HOUBIGANT, SEES REVIVAL 
OF WORLD’S PERFUMERY TRADE 
(Ve are indebted to the New York Evening Post 
for the very interesting review of the world’s perfume 
industry which is presented below, but we believe M. 
Javal under-estimates the degree of trade improvement 
and over-estimates the status of perfumery as a luxury. 
His view may apply correctly to high priced importa- 
tions, but perfumery for a long time in most American 
families has ceased to be considered a luxury.—ED.) 
Revival of business throughout the world, bringing wit! 
it a demand for perfumes of the better grade, has only just 
begun, and is proceeding very slowly, in the opinion ot 
Fernand Javal of the house of Houbigant, manufacturing 
perfumers of Paris, who is in this country for a short time 
on business. 


M. Javal said that he believed that the sale of expensive 
“luxuries,” such as perfumes, rouge, powder, and cosmetics, 
was a good barometer of business conditions. When the 
people begin to feel the pinch of hard times one of thei: 
first economies is in luxuries of this kind, and the sale falls, 
and when better days come and the women are given more 
money to spend, a certain amount goes into the little lux- 
uries of which they have been deprived, and with the de 
mand the amount of sales increases. 

With the revival of business the demand for luxuries is 
real, M. Javal said, but a fictitious demand may be created 
and has been by certain conditions prevalent in parts of the 
world today. In some countries, he said, where money has 
so depreciated as to be almost worthless, there is a demand 
for expensive goods, such as the best perfumes, becausc 
the people feel that here is something which maintains its 
value, as does jewelry, and will not suddenly become worth- 
less. 

Taking the countries in turn, for the house of Houbigant 
has business all over the world, M. Javal said only in Amer- 
ica, both North and South; Japan, France, and a few of 
the smaller countries was it indicated by the sale of per- 
fume that business was reviving, and even in those countries 
only to a slight degree. 

He said that his business was growing very rapidly, how- 
ever. He declared that he believed that another cause con- 
tributed to this. This was, he said, the fact that people 
during the prosperity and high wages of the war period 
had become used to higher grades of goods, including per- 
fumes, and that they still demanded these grades. “Their 
taste is more refined,” he explained. 

In certain countries in Europe, M. Javal declared, the 
sale of perfumes of the better grade showed the existence 
of peculiar conditions. In Russia, he said, before the revo- 
lution there was a very great demand for perfumes. The 
revolution wiped out this demand, but already there has 
begun a new demand for perfumes. 

“This,” said M. Javal, “shows that if a certain class of 
society is destroyed, in its place appears a group which 
takes on the same tastes, desires, and wants. Where the 
replacing group comes from we do not know, but it comes.” 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


MANUFACTURING PERFUMERS’ ASSOCIATION 


[he twenty-eighth annual convention of the Manufactur- 
ing Perfumers’ Association of the United States, already 
announced to be held in New York at the Biltmore Hotel, 
April 25, 26 and 27, bids fair to be an enthusiastic as well 
as an important meeting, from preliminary advices that 
have reached us. 

The program of the business sessions will soon be ready 
and will be mailed to all the members, and published, 
while the plans for the evening functions to entertain the 
delegates are maturing. A theater party will be held on 
Tuesday evening, April 25, followed by a supper and dance 
at the Biltmore Hotel, and on Thursday evening, April 27, 
the annual banquet will be held at the same _ hostelry. 
Speakers at the banquet will insure an instructive and en- 
tertaining hour or so, and then there will be dancing. 


Chicago Club Discusses Tariff 

\t the regular luncheon, February 15, of the Chicago 
Perfumery, Soap: & Extract Manufacturers’ Association, 
the question of revenue for the government under the 
new Tariff Bill was taken under consideration. Many 
important .facts were brought out along the line of 
protective tariff and its effect upon the business expan- 
sion of the country on articles highly protected as 
against those on the free list. 

\s a result of important facts mentioned by F. \W. 
Jones, president of the Manufacturing Perfumers’ Asso 
ciation of the United States, on that occasion, most of 
those present were thoroughly convinced that the 
American valuation as applied in the assessment of 
ad valorem duties is the only system that will advance 
the interests of the American manufacturers and equalize 
the cost of competitive merchandise from different 
foreign nations. : ; ; ; ; 

It was shown on importations of goods from Ger- 
many in which about 90 per cent of the cost of the 
goods was in labor, that the same article manufactured 
in America would cost, for labor alone, about ten times 
as much. 

In Japan the labor is 12% to 18 cents per day, as 
against $4.50 to $6 average in the United States. 

The question was asked if we are going to be able to 
lift the foreigner to our standard of living, or retro- 
grade to his? 

Adjustment under the American valuation, it was 
argued, would eliminate the great confusion that pre- 
vails with Treasury experts in reconciling conflicting 
currencies. “We want to maintain the stability of the 
American dollar for computing purchases,’ was the 
keynote of the discussion. 


In Columbia’s Course on. Perfumery and Cosmetics 


The first of a series of lectures given by outside 

technical men was delivered Tuesday, February 21, at 
the night class in cosmetics, toilet preparations and 
perfumes. This course is given by Prof. Curt P. Wim- 
mer, at the Columbia University College of Pharmacy, 
115 West 68th street, New York City. 
_ Mr. Robert R. Gerstner, the lecturer of the evening, 
is well known in the cosmetics and pharmaceutical 
manufacturing industries, and is vice presdient and fac- 
tory manager of the Oil Products Company, Inc. In 
this capacity he has ample opportunity to become thor- 
oughly familiar with the subject covered by his lecture. 
He described in considerable detail the modern methods 
of mixing and filling machinery employed in the manu- 
facture of cosmetics in general. The lecture was illus- 
trated by many stereopticon slides, thus giving the 
student a splendid opportunity to grasp the subject. 


AMERICAN BRUSH MANUFACTURERS 


The fifth annual meeting of the American Brush 
Manufacturers’ Association was held at Atlantic City, 
February 23-24, and was well attended. Despite the 
increase in imports and the terrific competition from 
this source because of the low wages paid workmen in 
Japan, Germany and Belgium, the brush business in 
this country is prospering, and the outlook, especially 
for the latter half of the present year, is very hopeful, 
it was said by William Cordes, of the Florence Mfg. 
Co., of New York, who was re-elected president of the 
association. The American manufacturers have as a 
selling point the superior quality of their brushes, which 
they say is easily demonstrated. 

The association is working now, as it has done tor 
a number of years, to obtain a tariff that will adequately 
protect the American brush industry, but the members 
have so far been unsuccessful It also is fighting 
against anthrax and will attempt to have Congress pass 
a law prohibiting the use of horse bristles in shaving 
brushes, declaring it is from horse bristles that the 
anthrax germs are derived. The disease has caused a 
number of deaths in the United States the last year, 
it is stated. 

Other officers elected were Ernest B. Wright, New 
York, vice-president; Franklin G. Smith, Cleveland, 
treasurer; James Fernley, Philadelphia, advisory secre- 
tary, and George A. Fernley, Philadelphia, secretary. 

The meetings were divided into groups, sessions 
being held by the toilet brush division, the paint and 
varnish brush division, the household and _ industrial 
brush division and the manufacturers of twisted wire 
brushes. 


Since the war, it was said at the convention, anthrax 
has increased greatly in this country and this is traced 
to the goods imported from abroad, notably from Ger- 
many. The American brush manufacturers are trying 
to have regulations made which would require the 
sterilization of all bristles at the port of entry. 

Tests made by manufacturers show that the goods 
from Japan and other countries which are selling at 
figures below the cost of making similar goods here, 
do not stand up under usage like the American brushes 
do. This, however, it is said, is not helping the Amer- 
ican manufacturers much since the imported brushes 
look all right, are cheaper, and people buy them. 


Chemists’ Club Nominates Officers 


Herbert G. Sidebottom, secretary of the Nominating 
Committee of the Chemists’ Club, New York, appointed 
by the president to nominate candidates for club offi- 
cers for 1922-23, has submitted the following names: 
or president, John E. Teeple; for vice-president, 
resident, K. G. Mackenzie; for vice-president, non- 
resident, L. V. Redman; for secretary, Herbert G. Side- 
bottom; for treasurer, A. G. Robinson; for trustees, 
S. R. Church and David Wesson. The election will take 
place in April. 

At a club luncheon, March 4, those who attended 
heard Ivy L. Lee speak on the railroad question, and 
Hugh Frayne, chief organizer of the American Federa- 
tion of Labor, whose topic was “What Labor Wants.” 

At the final Saturday luncheon on March 18, Bain- 
bridge Colby was scheduled to speak on “Conditions 
in Europe.” 


New Officers for Drug and Chemical Club 


At the annual meeting of the Board of Governors of 
the Drug and Chemical Club, New York, February 23, 
Frank P. Cheesman, of Cheesman-Elliot Co., Inc., 
Brooklyn, was elected president. Other officers chosen 
are: Vice-president, Otto E. Schaefer; Secretary, Charles 
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R. Pitcher: Treasurer, Randall O. Walker, of Thibaud 
& Walker Co. (re-elected). 

William F. Hencken, of Wm. S. Gray & Co., a mem- 
ber of the board for the term ending next year, resigned 
because of his absence in Europe. Harry J. Schnell 
was elected to succeed him. 

Standing committees for the ensuing year were ap- 
pointed. The chairmen are: Finance, W. M. Rosen- 
dale: House, C. A. Loring, of the North American Dye 


Corp.; Membership, W. O. Robb; Art_and Entertain- 
ment, H. S. Chatfield, of the Kasebier-Chatfield Shellac 
Co. 


New York Pharmacists Hear About and Discuss Talc 


New York Local Branch of the American Pharma- 
ceutical Association, of which Prof. Curt P. Wimmer 
is president, held an interesting meeting February 20 
at the Columbia College of Pharmacy Building, 115 
West 68th Street, New York City. Mr. Leo Roon pre- 
sented a topical and timely paper on “A Resume of the 
Talc Industry for the Pharmacist.” The reading was 
followed by a general discussion of the various sources 
of the raw material; the mining and grinding of the 
same, uses in other industries, use in the pharmaceuti- 
cal industry from the selection of suitable material to 
the preparation of same and to the packaging of the 
final product to the consumer. 

The meeting was preceded by an informal dinner at 
the Edgetts Inn, Broadway and 69th Street. 


National Wholesale Druggists to Move 


About April 1 the offices of the National Wholesale 
Druggists’ Association will be removed to 51 Maiden 
Lane, this city, and will occupy rooms 909 and 
910. Other addresses affected by this change will be 
those of F. E. Holliday, general representative, and 
C. H. Waterbury, secretary. The new quarters will 
afford about twice the floor space now available and 
will provide an extra consultation room to which mem- 
bers are at all times invited and which out-of-town mem- 
bers may feel free to utilize when in New York. 


American Chemical Society’s Spring Meeting 


Preparations for the spring meeting of the American 
Chemical Society, to be held at Birmingham, Ala., 
April 3 to 7, are proceeding rapidly. A general outline 
of the program has been announced, and special ad- 
dresses have been arranged for. The Washington sec- 
tion is arranging for a special trip by way of Muscle 
Shoals. The train will leave Washington, March 30 
at 6 p. m Applications should be addressed to C. L. 
Parsons 


New York Section of Chemical Society 

The March meeting of the New York section of the 
American Chemical Society was held in Rumford Hall, 
New York City, on the evening of March 10. Two illus- 
trated lectures were given: “The Tropics as a Source of 
Chemical Raw Materials,” by Dr. R. F. Bacon, of New 
York City, and “A Unique Alcohol Industry and a 
New Source of Sucrose,” by H. D. Gibbs, of E. I. du 
Pont de Nemours & Co., Wilmington, Del. 


Chemical Industry Salesmen 


The part that scientific research has played in build- 
ing up sales was explained by J. George Frederick, 
treasurer of the New York Sales Managers’ Club at the 
February 27 meeting of the New York Chapter of the 
Salesmen’s Association of the Chemical Industry held 
in the Builders Exchange Club. He described how sales 
research had made it possible to successfully launch 
such products as the safety razor, ready-made clothes 
and linen collars. Referring to the problem of research, 
he said that each business could profitably undertake 
such work. Dr. F. S. Havens, president of the Phila- 
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delphia Drug & Chemical Club; Ralph Dorland, red 
J. Signer and Williams Haynes were the other speakers. 
Covers were laid for fifty. 


Chemical Importers Organize Association 


The American Chemical Importers’ Association was 
formed this month at the offices of the American 
Kreuger & Toll Co., 522 Fifth avenue, some thirty-five 
New York firms, importers and dealers in foreign chem- 
icals, signified their intention of becoming members. 
Robert N. King, of King & Wilkinson, is attorney for 
the association, and temporary headquarters have been 
established at his offices at 27 Cedar street. 

The directors are: Dr, J. Jungmann, of Jungmann & 
Co.; A. Jordahl, of the American Kreuger & Toll Co.; 
J. I’. Wischusen, of the Superfos Co.; F. N. Bauer, of 
Pfaltz & Bauer; R. B. Bradley, of Hans Hinrichs Co.; 
A. J. Marcus, of American Wood Pulp Corporation; 
William Neuberg, Jr., of William Neuberg & Co.; 
Charles Hardy, of Hardy & Ruperti, Inc. The follow- 
ing officers have been elected: President, Dr. J. Jung- 
mann; First Vice-President, F. N. Bauer; Second Vice- 
President, A. J. Marcus; Treasurer, R. B. Bradley, and 
Secretary, W. P. Garnett, of the American Wood Pulp 
Corporation. The initiation fee is $50, and annual dues 
are the same. 

The association hopes to develop eventually into a 
sort of clearing house for foreign chemicals, something 
like the present Produce Exchange in another field. 
Brokers who handle imported chemicals will not be 
asked to join, and efforts will be made to stabilize prices 
and standardize goods. Definite values will be inau- 
gurated as regards quality of different chemicals, so 
that confusion now said to exist can be eliminated. No 
standard values or tests are now available, and every 
handler is enabled to claim his goods the best, although 
year-old stuff may be sold for prime, and other irregu- 
larities may occur. Some method of fair custom ap- 
praisals also will be sought, as at present purely arbi- 
trary rulings prevail, which work considerable injury 
to some, while beneficial to competitors. 


Color Card Association Holds Luncheon 


In celebration of its seventh birthday, the Textile 
Color Card Association of the United States had lun- 
cheon at the Hotel Astor, March 1, about two hundred 
persons being present. Previously, at the annual busi- 
ness meeting the following officers were re-elected: 
President, Frederick Bode; Vice-presidents, William 
Hand and A. L. Gifford; Treasurer, Adolph Muller. 
Carl Forsch was elected secretary, succeeding Ramsay 
Peugnet. 

Mr. Bode was master of ceremonies at the luncheon 
and spoke with pride of the growth of the. organization 

Prof. I, A, Parsons, of the School of Applied and 
line Arts, followed with a spirited talk on “The Psycho- 
logical Appeal of Color.” He had his audience with him 
all along and so handled his subject in everyday 
language that his message was effective. J. C. McKeon 
told about the color side of the shoe industry. 


Druachem Club Offers Daily Luncheon 


Beginning March 13, the Druachem Club has been 
serving a daily luncheon at its club rooms, 116 Fulton 
street, New York City. This is in line with the purpose 
of the officers to add to the convenience of the club. 
The club rooms were recently refurnished and male 
waiters have been engaged. The rooms are open daily 
until 5 o’clock. , 


Philadelphia Chemical Club 


_E. B. Neuhauser, purchasing agent for the Dill & 
Collins Co. was the speaker at the luncheon of. the 
Philadelphia Chemical Club, March 6, held at the City 
Club, Philadelphia. The subject of the address was 
“How a Salesman Can Save a Buyer’s Time.” 
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VANISHING CREAMS 


By Dr. F. A. MARSEK 


(Continued from page 526, February, 1922.) 

\s said in the previous installment of this article, vanish- 
ing cream is a soap. Its fatty ingredient is stearic acid, 
which is partly saponified with alkali. In other words, 
vanishing cream looked upon from a chemical standpoint 
is a soap with an excess of free fatty acids. The free fatty 
acid, or stearic acid, is bound in emulsion with the water, 
the emulsifying agent being the soap formed with the alkali. 

rhere is no definite rule as to the quantity of stearic 
acid required on account of the fact previously explained, 
viz., that the cream consists of partly saponified and partly 
unsaponified fatty acids. However, as a general rule a 
quantity of from 15 to 25 per cent stearic acid is used. The 
grade of stearic acid used should be carefully selected, only 
triple pressed material being used. Of course, double 
pressed stearic acid will also form a vanishing cream, but 
it will be lacking in many ways in quality. 


As to the alkali there also is no set rule with respect to 
the quantity which ought to be used. However, in calcu- 
f 


lating the formula, the fact should be borne in mind that the 
more alkali is used the nearer will the cream come to a 
neutral soap, for as a cosmetic a preparation containing too 
much soap must be condemned. 

Of course due to the fact that different alkalies vary in 
strength, the quantity in the first place will depend upon 
the kind of alkali used. The two most frequently used 
alkalies are potassium carbonate and caustic potash, the first 
of which has not inconsiderable advantages over the latter. 
Other alkalies used are ammonia, sodium bi-carbonate, as 
well as others. Creams made with ammonia, however, have 
a strong tendency to turn yellow even if borax is used in 
conjunction with the ammonia as is the practice. Creams 
made with sodium bi-carbonate are lacking in texture and 
therefore this alkali is not very suitable. For this reason 
we shall eliminate these materials in this discussion en- 
tirely and restrict it to the two most suitable chemicals, 
potassium carbonate and caustic potash. The alkaline 
strength of the two is vastly different, so it would not be 
possible to substitute one for the other without considering 
the strength. Caustic potash, or potassium hydroxide, has 
an alkaline strength 1.23 times greater than that of potas- 
sium carbonate. therefore more of the latter has to be used 
in order to bring about the same saponification, or in other 
words, saponify the same amount of fatty acids. 

To what extent the stearic acid must be saponified de- 
pends upon the consistency desired. In this connection the 
following rules must be taken into consideration. Firstly, 
the more stearic acid is used the denser the cream produced 
from it will be. Furthermore, as we know, all vanishing 
creams will roll on the skin to a very slight degree, par- 
ticularly if used on dry skin. This condition is increased 
with the amount of unsaponified stearic acid, that is the 
more of it that there is present, the more the cream will 
roll off. 

As far as the saponification is concerned the points given 
hereafter must be considered in formulating a vanishing 
cream. The more the stearic acid is saponified the harder 
the cream will be. Furthermore the more soap the cream 
contains the less agreeable will be its effect upon the skin 
and the more difficult it will be to properly rub the cream 


into the skin, in other words, if too soapy, the cream will 
not vanish quickly enough. 

On the other hand the more water the cream contains 
the quicker it will disappear from the skin. However, this 
larger percentage of water will again cause the cream to 
dry out too quickly. This, of course, is overcome through 
the addition of glycerine in the contents and upon which 
also its therapeutic properties depend. As indicated already 
in an earlier part of this article the glycerine is the only 
ingredient which gives certain benefits to the skin. Then 
again, if the percentage of glycerine is too large, the cream 
firstly will lose its fluffiness, it will become very heavy, 
which is a decided disadvantage for a vanishing cream, and 
furthermore it will rub into the skin far less quickly and 
finally the cream will appear sticky. 

In regard to the selection of the alkali, that is in choos- 
ing whether potassium carbonate or potassium hydroxide 
should be used, the following fact should be considered. 
Potassium carbonate when used as a saponifying agent will 
cause the cream in the making to rise very high in the 
kettle. This reaction may be well compared with the re- 
action taking place when certain effervescent salts are 
brought into solution in water. However, water being a 
liquid, the gases formed will rise to the surface and escape 
from the liquid, finally leaving a clear solution which does 
not show any more evolution of gases. In vanishing cream, 
however, the situation is different. The cream being of 
heavy consistency, it will retain a certain portion of the 
gases and therefore will appear very fluffy. This condition 
may be aggravated if the cream, immediately after the re- 
action has taken place, is chilled suddenly. The mixture 
then becoming suddenly thick, a much greater portion of the 
gases will be retained in the cream and the fluffiness may 
be so great that the cream cannot be used. Therefore it is 
very necessary to retain a high temperature during the 
process of manufacture for a much longer time if the cream 
is made with potassium carbonate than if it has been made 
with caustic potash. If this is not done, the cream after 
standing in the jar for a short period will appear porous 
to an undesirable degree. However, if the suggestions just 
made are carried out very carefully the cream made with 
potassium carbonate will possess a decided advantage over 
that made with potassium hydroxide. The latter alkali will 
produce a much heavier cream, which can only be made 
fluffy by very vigorous beating. This cream will not be 
absorbed by the skin, or, in other words, will vanish nearly 
as quickly as the potassium carbonate cream 

There is, however, another decided disadvantage to po- 
tassium carbonate creams, viz., that they will dry out and 
shrink much more rapidly than the caustic potash creams. 
The reason for this may be found in the explanation given 
above about fluffiness. It has been explained how fluffiness 
is produced. It is evident that the gases which are re- 
tained in the cream will eventually rise to the surface even 
in the cooled cream. If this takes place in the jar, the 
cream will soon appear to have shrunk to a not inconsider- 
able extent. For this reason a potash cream, being less 
productive of gases, will hold up better. And another 
angle: the glycerine, as has been explained before, will 
make the cream much heavier. It is evident that the gases 
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contained in the cream will rise to the surface much slower, 
having much more resistance to overcome, than in a lighter 
cream. And in this fact may be seen one of the reasons 
why a cream made with much glycerine will dry out less 
rapidly than others. Of course, as far as the glycerine is 
concerned, the observation just made suggests only a minor 
reason, the main reason being the property of the glycerine 
not to evaporate. 

In this connection may be mentioned another interesting 
feature. It is said that the addition of borax to potassiura 
carbonate creams wili result in the cream standing up bet 
ter. It is a fact that the reaction of the potassium car- 
hwonate with the fatty acids is somewhat changed i: the 


presence of borax. In the first place it will result in the 
lessening of the gas evolution in the cream and consequently 
will also lessen the fluffiness of the cream made with borax 


or, said differently, it will produce a cream of beavier con 


sistency. The same then js true as explained previously, 
viz., the gradual rising of the gases in the cream will take 
place more slowly and therefore the shrinkage will be less 
rapid 

\s far as the addition of borax to vanishing creams in 
veneral concerned the following facts stand out lirstly 


it will produce a heavier consistency Secondly, it will 
whiten the cream, While the first point may be an advan 
tage or a disadvantage, depending upon the entire structuré 


of the formula, the second point mentioned no doubt is an 
advantage How great an advantage it may be in this 
‘onnection depends upon the skill of the person making the 
cream. This assertion may be explained by citing the fact 
that if the cream is made with sufficient care, that is, all 
overheating of the ingredients before mixing is avoided 
and also avoidance of excessive heat after mixing, all ma- 
terials having been previously selected properly, the cream 
will turn out as white as is cessary and will stay that 
wav. But if all, or some, of these precautions’ have been 


ignored, borax may be necessary to make up for careless- 


ness, in order to produce a permanently white cream 
Therefore the assertion that its advantage suggested in the 
second point just mentioned depends upon the skill of the 
maker 


\ third point of interest in this connection is that borax 
has a tendency to grain out the cream made with it, espe 


cially if an excess is used. Therefore as far as the texture 


vanishing cream is concerned, the addition of borax is a 
decided disadvantage 
There remains only one more remark to be made regarding 


the proportions of the ingredients used in making vanishing 


As to the stearic acid, a percentage ranging from 15 to 
5 has been mentioned and sufficient said about the effect 
brought about by a greater or lesser proportion of it, to 
enable the reader to judge the most advantageous propor- 
tion of this ingredient for the cream he may desire to mak« 

The portion of the stearic acid to be saponified should 
range from 1 2/3 to 5% in accordance with the consistency 
desired. This saponification requires from 1/3 to 1% of 
potassium hydroxide, or from 0.4 to 1.23% of potassium 
carbonate However, the fact that potassium hydroxide 
produces a heavier cream than potassium carbonate should 
be taken into consideration and therefore it is advisable to 
use slightly in excess of the above proportion if potassium 
carbonate is employed in erder to allow to a certain de 


cree for the fact that slightly more soap, or slightly heavier 
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saponitication, will bring about a slightly heavier cream. If 
borax is used in addition to potassium carbonate, allow- 
ance for this also must be made, as borax is also an alkali 
and will participate in the saponification. The alkaline 
strength of borax is one-third that of potassium carbonate, 
therefore an equivalent part of the potassium carbonate 
should be omitted. It must be considered that while borax 
possesses one-third the alkaline strength of potassium car- 
bonate, its saponifying power as far as stearic acid is con- 
cerned is still less than one-third of that of potassium car- 
Although there is no exact figure available, one- 
fifth may be considered very near its actual saponifying 


bonate. 


power in this case. 

To make this more clear an example will serve well 
Let us assume that a formula calls for 10 pounds of potas- 
sium carbonate and we wish to add to this formula 5 
pounds of borax. How much of the potassium carbonate 
will then have to be omitted? We have said that its alka- 
line strength is three times larger, therefore in accordance 
with this we would have to omit a quantity of potassium 
carbonate equivalent to one-third the weight of the borax 
or one and two-thirds pounds. However, we have men 
tioned that the saponifying power of borax in this particu- 
lar case is only one-fifth of that of potassium carbonate, 
so we shall have to omit of the potassium carbonate a 
quantity equivalent to one-fifth of the weight of the borax, 
or one pound 

The proportion of glycerine should be between eight and 
twenty per cent 

There are a number of varieties of vanishing cream on 
the market. such as peroxide vanishing cream, or witch 
hazel vanishing cream, and many others. The first is 
simply made by substituting part of the water with 
hydrogen peroxide Chis cream is recommended for its 
supposed bleaching qualities. However good this peroxide 
may be for advertising purposes, as an active ingredient it 


+ 


is worth but very little. This product ascribes its bleach- 


mo 
Mig 


as well as antiseptic properties to its property of giving 
free the second atom of oxygen and becoming water if 
brought into contact with crganic matter. But as it hap- 
pens in vanishing cream, it will decompose, that is, give up 
its second atom of oxygen very soon and all that is left in 
the cream when it comes in contact with the skin is H.O, 
or water, instead of H.O.—hydrogen peroxide. Ingredients 
of this kind are too insufficiently staple to remain in the 
cream for any length of time 

Witch hazel can be incorporated to advantage into van- 
ishing cream. Its astringent qualities will form not only 
good features for advertising propaganda but give actual 
benefit, provided the product is present in sufficient quan- 
titv. which, however, is rarely the case on account of its 
market price 


(Concluded ) 


Powdered Nose Is Vindicated 


Miss Sally Avens, of 224 Avenue B, Manhattan Borough 
New York City, powders her nose when necessary and finds 
it not only a perfectly proper thing to do, but that the habit 
is useful in detecting crime. She saved her employer re 
cently from a heavy loss, when she saw by her vanity glass 
that a customer was taking away a valuable suit of clothing 
without paying for it. She gave the alarm and later there 
were two prisoners in court. Miss Avens’s employer is an 
enthusiast now for vanity glasses and all that goes with 
them. Girls who do not powder their noses need not apply 
to him 
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A FRENCH VIEW OF AMERICA AND CONDITIONS AT HOME 


\ir. Victor Fringhian, commercial manager of Etablisse- 


ments Antoine Chiris, Paris, France, arrived in New York 
on the Lorraine early this month and sailed again for hom« 
on the 21st inst. Mr. Fringhian, who is also professor of 


Organisation Commerciale of the High School of Commerce 
in Paris, is a gentleman of wide training and cosmopolitan 
experience. His educational work, supplementing his life 
long study of economics makes him a good observer, and 
pleased to convey to our readers views expressed 


He said 


we af 


a day or two before his departure, to the Editor. 
in part 
“My frst 


From my boyhood days I have always enjoyed reading th: 


1 


life of Benjamin Franklin 


visit to America is interesting and surprising 


His foresightedness and sturdy 
remarks 
enthused me, and it has seemed to me as 


honest 


usiness qualities, plus his have 


always 


if he must have lived in the surroundings 


of innumerable possibilities. Now I under 
it all, for surely one 


America until he visits it 


stand never appre- 


ciates nd after 
he visits America he then has some con- 
ception of the activity of the America 
people physically and mentally 

\ MER- 


words and in 


“In following the request of TH 
ICAN PERFUMER for a few 
trying to say something of interest to the 
consumer of our products, I feel 
that the American manufacturers’ ideas ar¢ 


American 


so large that coming as I do from a smaller 
country I feel more like your story of 
‘Alice in Wonderland.’ However, I quickly 
see how the American business was built 
up, the painstaking and personal energy of Victor | 
the builders of it and I feel content with the 


fact that 


a general report on the European business will 
be of interest to the American consumer 

“Only those who have intimate relations with colonial 
affairs can realize how both the shipping and commercial 
conditions have been so changed since the war, in fact there 
is in reality but one semblance of the former conditions 
and that is the location where is grown so many of the 
They remain the same; but every condi- 
fertilizing of the plants to the distillation of 


been changed 


aromatic plants 
tion from the 
them has 


One can 


What does this change mean? 
concentrate it in a few words and that is that the 
themselves have by 


information (some- 


times I think misinformation) changed their ideas so that 


people reason of 


there seems to be a general desire throughout the world to 
get a great deal more money for their time spent than ever 
before.” 

\pplying these views in detail to some of the individual 
products of interest to this industry, Mr. Fringhian added: 

“We have but to look at the question of geranium, Al- 
gerian, and see a decided demonstration of this fact, where 
the peasants have found that by the raising of grapes they 
would have less work to do and a better return for their 
efforts and one by one they have given up the cultivation 
of rose geranium. In the case of geranium, however, this 
will probably only continue 
declined and 


until the price for grapes has 


then they will go back and _ plant 


more 


geraniun 





‘RINGHIAN 


“Oil lavender: Again, these prices are juggled about 
from time to time and the cause is due absolutely to the 
opinion of the jobber as to what the growers’ association 
in the It has 


will come down again 


south of France is thinking, and vice versa. 


taken an unnecessary advance but 


and rightfully so 


Flower oils: It seems to be a characteristic of the peo- 


ple of the world that public opinion will permit an assembly 


of farmers and peasants to put their prices where they 


wish, but if two or three manufacturers should have a 


lunch, and someone should overhear the word ‘price’ being 


ised, public opinion would condemn them as getting to- 


gether to raise prices. This is actually the condition with 


the flowers of the south of France. It is true, however. 


that such flowers as the orange blossom have, due to the 
: es 


of last year, been damaged consid- 
rably and it is also true that such ex- 
penses as fertilizers, extra labor, in fact 
living as a whole is about three to four 
higher than before the war, but nev- 
rtheless, the prices paid for the flowers 
were entirely too high and I ven- 
re a prophecy that it will take from two 
ree years for the flowers to find a level 


ith ¢ 


ie actual industrial conditions exist- 
ng in France 

“Geranium Bourbon It is very singu- 
an increasing demand in America 
felt by the 
Bourbon Islands 


vith this oil. 


ir how 
is so quickly peasants in the 
This is actually the case 
They understood that 
\merica had to buy it and of course the 
prices went up and more was produced, 
believe that there is a reaction 
ind as I learned that there are pretty good stocks of Bour- 
bon Geranium held here in 


but now | 


dealers, and 
Bourbon Islands, we have 


America by 
orders are being sent to the 


already seen a reduction in their prices and this is bound 
to affect the market generally 

“T could go through the long list of imported products 
is limited 


ut my 


to the 


y space However, I would always come 
same conclusion, and that is that prices will always 
he just as high as the distillers 


think that the 


of these oils in the colonies 
American market can stand. 

“Daily I see new firms starting in the ports of the various 
These art claim to take a small 
consumer and the actual producer. 


\merican consumer and his pur- 


countries dealers whe 
commission between the 


He is there to bring th 


‘hasing power in contact quickly with the producer; but 
what is the effect? He is there to exaggerate the purchas- 





ing power of the American consumer and the reaction is 


fair to assume, and that is that the American consumer 
y for it. Therefore, 
the last twenty years th 
tion to the 
he use the 


knowing as I have for 
roducers intimately, my sugges- 


1s gome to pay 


consumer of essential oils in America, is that 


1 


existing old organizations who have for years 


and years kept prices normal and whose interest it is to 
keep them so, rather than to encourage so many new con- 
nections, which connections are bound to work on the pur- 
chasing power of the American censumer and automatically 
raise the prices for the consumer in return.” 


























































MARCH REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own Correspondent) 


Orange Trees 


GrassE, March 1.—The present mild 
us to expect the orange trees to put forth the normal 
amount of blossoms, and as a result, a normal crop is 
looked for. This will be followed by a slight decline in 
all of the products derived from this flower, and this will 
bring about a resumption of transactions with the consumer, 
who had partly abandoned the products of the orange tree 
on account of the extremely high prices prevailing during 
the last two or three years. The now on hand, 
nevertheless, are very small 


temperature leads 


1 
stocks 


Roses 


The rose bushes show a satisfactory growth, and unless 
there should be a freeze, (which seems hardly likely), the 
crop of roses will be a normal one. A slight decline can 
also be looked for, unless some important demands should 
spring up and result in the maintenance of the present mar- 
ket prices. 

There are still some stocks remaining over 
last harvest, but these are of small importance. 


from the 


Jasmine and Tuberose 


The jasmine plants are still under ground and it is there- 
fore impossible to foresee what the growth is going to be. 

The tuberose bulbs have not yet been transplanted, and 
as in the case of the first-named plant, one cannot foresee 
how important the crop may be. 

The stocks of jasmine products are pretty important 
whereas, on the other hand, the stocks of tuberoses have 
been exhausted, and one must expect to find the prices 
well maintained at the time of the next harvest, for all 
products derived from the tuberose. 


Hyacinth 


The harvest has barely begun. It will be less than an 
average crop, as the great drought of the Fall and part of the 
Winter has so weakened the plants that they can not be 
pulled up, for these spring up naturally among the olive 
trees. It is only the double hyacinths that are cultivated; 
but this kind serves only as an ornamental plant, and cannot 
be used for perfumery purposes on account of their very 
high price, 

Mimosa 


The harvest has now begun, it is a superb one. Notwith- 
standing the large quantity of flowers that is exported for 
bouquets, there still remain sufficient for perfumery pur- 
poses, and the product derived from this plant will bring 
interesting prices. 

Narcissus 


This flower is not used much in perfumery, nevertheless, 
several thousand kilograms are bought up for the petroleum 
ethers, manufacturing began several days ago. 


Violets 


The harvest of the Victoria is now under full headway. 
The flowers are very dear, as the florist trade absorbs the 
greater part of them for bouquets, which easily find a large 
sale along the Cote d’Azur and in the markets of the large 
French and Belgian cities. 

The crop will be smaller than the average harvest of 
the years before the war, inasmuch as the cultivation of 
the plant which was abandoned for nearly five years, has not 
yet been resumed to its full extent. 

There is but a small quantity of the products of the 
violet among the perfumers, as the crops were very small 
in the previous years, and everything was sold out shortly 
after the harvest. There will not be a decline of any 
consequence in any of the products derived from the violet, 
for the demand for them, even now, exceeds the supply. 

As regards the Parma violets, there are none, so to speak. 
The products derived from this flower are going to be 
very dear. 


Lavender 


The dull business of the last few months has resulted 
in a slight decline, this in the grades that contain a small 
percentage of acetate of linalyle, which qualities have not 
been in much demand this year. 

The extra grades (37 to 45 per cent ester) are almost 
exhausted, so that, notwithstanding the present dull busi- 
ness, the old prices are being maintained, and they will not 
go any lower, for according to what the distillers in the 
Alps say, it will be impossible to continue the cultivation 
of the plants under the present market prices 


Geranium 


The Grasse geranium remains unchanged. The demand 
has been very heavy, but the stocks are comparatively 
small, because there is only one cutting in France against 
three in Africa and perhaps four in the Reunion. 


Rosemary and Thyme 


The market prices of these two essences continue the 
same. There is not a very heavy demand for them, it is 


true, but the stocks among the exporters are not large. 
[he next harvest will come in May. 


Summary 


The forecasts of the coming harvests of flowers are favor- 
able. A decline is to be looked for in the greater part 
of the products derived from flowers, especially if business 
does not pick up within a few months. 


SCIENTIFIC BULLETIN OF ROURE-BERTRAND 
FILS, GRASSE. 


We are in receipt of the Scientific and Industrial Bulletin 
of Roure-Bertrand ‘Fils, Grasse, Series 4, No. 4, October, 
1921. This valuable contribution to the scientific literature 
of the industry is now available in the English translation, 
and as usual, it covers many interesting phases. Part I 
is devoted to scientific work and includes “Notes on Oil 
of Lavandula Stoechas L.”, illustrated with four plates. 
The Summarized Study of Certain Essential Oils includes 
oil of angelica root; Madagascar cinnamon bark oil, and a 
table of physical constants and characteristic derivatives, 
belonging to the phenol group. 

Part II is an industrial review and gives a report of the 
judgment given by the French courts in the proceedings 
taken against some firms in Grasse by two Paris firms. 
This information was published by us several months ago 
when reported in the newspaper of the region. 

The Lavender Congress held at Digne, October, 1921, is 
reported in interesting detail. 

Part III is devoted to a review of recent work on per- 
fumes and essential oils and is a complete bibliography of 
recent contributions to the literature of the industry. 

A feature of this bulletin consists of four plates showing 
the great damage done to rose bushes and other flower 
bearing plants in the hail storm of April 7, 1921. 


THE VOLATILITY OF MUSK. 


Bazzoni has conducted an interesting series of experi- 
ments in reference to the volatility of the odorous con- 
stituents of natural musk. Dry musk was exposed to a 
current of dried air for a period of seven months. After 
this time the musk ceased to lose weight, and was found to 
be without odor. The odor was not restored by exposure 
to moist air. 1.32245 grams of dried musk lost daily about 
3 milligrams during the first month, about 1 milligram daily 
during the second month, and so on, with a steady de- 
crease, until during the seventh month the loss was .only 
1-50th of a milligram per day, after which the weight was 
constant. The loss in weight appears to be due solely to 
the evaporation of the volatile constituent. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

President Heekin, Chairman Bond, of the Legislative 
Committee and other officers of the Flavoring Extract 
Manufacturers’ Association of the United States have 
steadily pursued their policy of looking out for the 
interests of the industry in the last month. 

Circular 128 has been issued, giving official tax rulings 
and notification that the labeling provisions of T. D. 
3253 have been postponed indefinitely. This was the 
ruling that required manufacturers to place their permit 
serial number upon products manufactured by them 
under the private labels of their customers. As re- 
ported in our February issue, the effective date had 
then been postponed until March 15, but it is now under- 
stood that the enforcement is off, at least temporarily 
and perhaps permanently. 

The circular also contained some interesting informa- 
tion from Acting Deputy Internal Revenue Commis- 
sioner Holden, following up an opinion which was 
printed in our last issue. This information is given 
on the next page. 

The Executive Committee will meet in Cincinnati 
April 7, to select a place and date for the 1922 con- 
vention, which ought to be an extremely interesting 
event. The value of the association to the flavoring 
extract industry has been demonstrated in the last few 
years in so many ways that any of our readers not 
now in it and interested in the subject should not hesi- 
tate a moment in starting to join. If in doubt about 
who to apply to, or anything else, just write to THE 
AMERICAN PerFUMER & EsSentTraL Or Review and the 
proper advice will be given. 


SODA WATER FLAVORS MANUFACTURERS 


Harry Whittle, of Philadelphia, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together 
with the legislative committee of the National Associa- 
tion of Manufacturers of Soda Water Flavors, have 
kept up their activities during the last month in looking 
out for the interests of the association and of members. 
Secretary Hickey has collected information about the 
bills introduced in the legislatures and other subjects, 
and has transmitted the same to the members with 
recommendations for their action. In a circular sent 
out to members information has been given regarding 
official rulings which are printed in this section. 


Information in Other Departments. 


Readers of the FLavortnc Extract SEcTION are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THe AMERICAN PERFUMER. 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Feperat anv State official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, etc. 


FEDERAL 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Notices of judgment, issued under the Federal Food and 
Drugs Act, Nos. 9,751 to 9,950, gave practically a clean bill 
of health to our industries. There were only three olive 
oil cases and only one fine of $25 for misbranding. One of 
the three seizures was released under bond. 


Increasing Salaries in Chemistry Bureau 

An increase of the salary of the chief of the Bureau of 
Chemistry, Agricultural Department, from $5,000 to $6,000 
is proposed in a bill just reported by the House Committee 
on Agriculture providing for higher pay of several scientific 
officials in that department. The department has been em- 
Barrassed for years by private interests, such as associations 
and corporations, taking away from it scientific men be- 
cause they cannot afford to continue working at the poor 
pay allowed by the Government. 


Saccharin Ban in Maryland Soft Drinks Bill 

There is quite a fight on in the Maryland Legislature 
over a bill designed to establish a sugar content for soft 
drinks and prohibit the use of saccharin. Levi Cooke, a 
Washington attorney, appeared before the Senate Finance 
Committee to oppose the bill. Senator Tydings, author of 
the measure, and Arthur L. Sullivan, food and drug com- 
missioner, defended the bill and explained that it had been 
drawn at the request of the bottlers of the State. At last 
accounts no final action had been taken. 


Exports of Flavoring Extracts 

December exports of flavoring extracts from the port of 
New York were not up to expectations, the total being only 
$20,363, divided as follows: To the Netherlands, $525; Eng- 
land, $717; Scotland, $31; Bermuda, $381; British Hon- 
duras, $81; Costa Rica, $324; Guatemala, $25; Honduras, 
$366; Nicaraugua, $97; Panama, $1,112; Salvador, $35; 
Mexico, $3,868 ; Newfoundland, $4; Barbados, $190; Jamaica, 
$391; other British West Indies, $292; Cuba, $2,512; Danish 
West Indies, $85; Dutch West Indies, $31: Haiti, $620; 
Santo Domingo, $693; Argentina, $955; Brazil, $672; Chile, 
$142; Colombia, $2,710; Ecuador. $268: British Guiana, 
$112; Venezuela, $1,389; British Indies, $213; Japan, $100; 
New Zealand, $819; Philippine Islands, $73; Belgian Kongo, 
$10; British West Africa, $127; British South Africa, $328; 
Palestine, $75, 


Manufacture of Bay Rum 

Articles have appeared in recent issues of the Barbados 
Agricultural News with a view to furthering the develop- 
ment of the bay industry. The following recipe for bay 
rum has been found highly satisfactory: Bay oil 33.0, orange 
oil 2.5, pimento oil 2, alcohol 2000. water 1500 c.c, calcined 
magnesia 20. The liquids are mixed, shaken with the mag- 
nesia and filtered—London Chemist & Druggist. 





OFFICIAL RULINGS ON FLAVORING EXTRACT TAX QUERIES 


A.G H 


nal Revenue, 


iden, Acting Deputy Commissioner of the Inter- 
at Washington, 
effective in 


has summarized various rulings 


now relation to the flavoring extract and soda 
Sections 602 and 603 of 
" 


the Revenue Act of 1921 Members of the 


flavors industries, in relation to 
Flavoring Ex- 
National Manu 
still be doubt 
the present law should communicate 


This is what Mr 


tract Manufacturers Association or the 
facturers of Soda Water Flavors who may 
about any provisions of 


with the association attorney in Chicago. 
Holden says 
regarding 


required 


(1) There is hange in rulings 
the provisions of Section 603 (b) as to 
and to kee p posted 


This requirement applies to every manufacturer of cereal 


previous 
. 


persons 


to register, certificate of registration. 
beverages; of unfermented fruit juice or imitations thercot ; 
ot still drinks; of artificial 
finished or fountain sirup; 


natural or mineral waters or 


imitations thereof; of of carbonk 


acid gas used or sold for use in the production of carbonated 


beverages made with a concentrate, essence or extract: 


and every person conducting a soda fountain, ice cream 


of business who manufactures 


Section 602 or wh 


parlor, or other similar place 


any sirup of the kind mentioned under 
make 
bonated beverages 

(2) Under Article 20 ot Reg 
person who is required to register must do so not later than 
1922, after that date, 


his own carbonic acid gas for use in compounding cat 


ulations 52 (Revised) every 


January 1, or if he begins business 
from the date he 
such manufacturer shall thereafter 
July 1 of 


registered on January 1 


within 10 days commences operations 


Every register not later 


than each year even though he has previously 


ry upon commencing business. Ap- 
preciating that this requirement is a new one, and that thers 
Department is 


Section 603 (b 


will necessarily be delay and confusion, the 


not inclined to assert any penalties under 


for failure to register, unless such failure continues on or 


after February 1, 1922 
(3) The intent of Se 
approximately 2 cents per 


of cereal beverage still 
known as 


tion 602 of the Act is to impose 


a tax of gallon on each gallon 
fruit juice, mineral 


soft 


drink, water 


and what is generally carbonated drinks 


This is accomplished by imposing a flat tax of 2 cents 


per gallon on cereal beverages, on fruit juices, on still 


drinks and on mineral selling in excess of 12! 


cents 


waters 
a gallon: also by 
soft 


gallon 


imposing a tax of 2 cents a 


on carbonated irinks when a finished or fountain 


sirup is not used in producing it; and by imposing a tax on 


the finished sirup ica -arbonic gas that goes into the manu 


drinks, 


where the law 


facture of 

(4) It 
tax on the finished product, 
beverages, carbonated beve 


fruit 


other carbonated soft 


follows, therefore, that imposes a 


is it does in the case of cereal 


iges made with a concentrate, 


juices, mineral water and still drinks, that no tax 


attaches with respect to th 
in the hand, 
where the law imposes no tax on the finished product, as 
in the case of carbonated soft drinks other than those made 
with a concentrate, the tax is imposed on the sirup and 
gas used in its productior 

(5) Your attention is invited to Article 
52 (Revised) relating to the tax on 
made by the use of a 
a concentrate, 
products which ordinarily 
of from 15 to 20 parts 
a finished 


sirup or gas that may be used 


production of such articles. On the other 


10 of Regulations 
carbonated beverages 
oncentrate, essence or extract. By 
extract is meant that class of 
require dilution by the addition 
of simple sirup in order to make 
or fountain sirup. A carbonated beverage pro 


essence or 


duced from a finished or fountain sirup, which the manu- 
facturer of the beverage produces from a concentrate, es- 
sence or extract, is not subject to tax under this subdivision, 
but the finished or fountain sirup is taxable. 

(6) Article 18 of Regulations 52 (Revised) provides that 
all carbonic acid gas sold or used by the manufacturer, 
producer or importer in connection with the manufacturing, 
cinnamon or mixing of soft drinks, is subject to tax. 
[his tax attaches with respect to the sale of gas by the 
manufacturer when such gas is to be used in manufacturing, 
compounding or mixing a soft drink. If the soft drink, 
in the production of which the gas is used, is a cereal 
beverage, a carbonated beverage manufactured with a con 
centrate, etc., or mineral water, etc., all of which are taxed 
at a flat rate under the law, the manufacturer of such 
beverage (if he has reimbursed the manufacturer of the 
gas for the tax thereon) may take credit against the tax 
paid on the completed beverage in the amount of the tax 
paid on the gas used in such beverage. If the gas is used in 
the production of other bottled soft drinks or soft drinks 
sold a soda fountain, no such credit is permissible. 

(7) The tax on gas applies to gas used by the manufac 
turer thereof in the production of soft drinks. If the soft 
drinks so produced are cereal beverages, carbonated bever 
ages produced from a concentrate, or mineral waters, no 
tax will be due. If, however, the carbonated beverage is 
not of this description, the manufacturer of the gas will be 
required to pay tax thereon 

(8) With reference to the 
the Department understands 
fountain proprietors 
gaseous state and 
weighing it W hile 
measuring the gas and 


manufacture and use of gas, 
that most bottlers and soda 
who make their own gas, use it in its 
have no facilities for compressing and 
it is feasible to install devices for 
converting the amount used into its 
equivalent quantity by weight, it is not believed reasonable 
ry necessary to require this installation. Instead, the manu- 
facturers and users of gas in manufacturing, compounding 
or mixing carbonated soft drinks other than those outlined 

paragraph (7), will be required to pay tax on such gas 
at the rate of 4/5 of a cent per gallon for each gallon of 
which they produce, it being understood that the 
standard ratio of carbonation is one pound of gas to each 
ve gallons of 


vpeverage 


beverage 


(9) It should be noted that plain carbonated water, sold 
for use in the further manufacture of a carbonated beverage, 
subject to tax, but that the tax does attach to the 
gas used in carbonating the water 

(10) The law 
sirups” of the 


is not 


imposes a tax on “finished or fountain 
kinds used in manufacturing, compounding 
or mixing drinks commonly known as soft drinks. The 
term “finished or fountain sirups” means that class of articles 
commonly known as such in the trade which are used in 
bottling soft drinks and in mixing or compounding such 
soft drinks at a soda coe except that the tax does not 
attach to sirups sold for use oo production of a cereal 
beverage or a still drink 

(11) The standard “finished or 
that is ordinarily used in the ratio of one part sirup to 5 or 
6 parts of water in order to make a finished drink. It 
is almost universally used at the standard density. . There 
are certain sirups, however, that are lighter, and of which 
two parts are used in manufacturing the same amount of 
mixed f part of the 


fountain sirup” is a sirup 


hpeverage as is 
standard sirup. 

(12) It is clearly the 
mn all finished or 
order to accomplish 


through the use of one 


intent of the law to impose a tax 
fountain sirup at an equal rate. In 
er this purpose the Department takes the 
position that in computing this tax a standard of one part of 
sirup to approximately five parts of water shall be adopted, 
but where the lighter sirup is used, the two parts of the 
lighter sirup shall be considered the equivalent of the one 
part of standard sirup, and the tax computed on that 
basis. For all practical purposes, a slight variation from 
the standard is not material as this will occur naturally 
in the ordinary pri manufacture. 


cess of 
(13) In computing the tax on sirup used by the manufac- 
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turer thereof, it will be necessary, therefore, for all manu- 
facturers of sirup who are using the sirup in the production 
of soft drinks, to keep such records as will indicate clearly 
the amount manufactured and used, rather than depending 
for this computation entirely on the quantity of finished 
beverage sold. 

(14) A proprietor of a soda fountain, ice cream parlor, 
or other similar place of business who produces a finished 
or fountain sirup from concentrated sirup and simple sirup, 
with or without the addition of acid or coloring matter, is 
required to register and pay tax as a manufacturer of 
inished or fountain sirup. The concentrated sirup, however, 
is not subject to tax 


(15) Such finished or fountain sirup as is used at a 
soda fountain in the production of a still drink is not subject 
to tax, but in order to be exempt from the tax the pro- 
prietor of the soda fountain, if he makes his own sirup, 
must keep such records as will clearly indicate the amount 
of such sirup so used ; otherwise he will be required to 
pay the tax on all sirup 

(16) Still drinks produced and sold in any manner what- 
ever, are subject to tax at 2 cents a gallon. Where such 
drinks are compounded and sold by the glass it will be 
necessary for the producer to keep such records as will in- 
dicate clearly the amount sold and to pay tax thereon. 

(17) Carbonated root beer, gingerale, etc.. dispensed by 
the glass from a tank, cask, or other container, is not 
subject to tax on a gallonage basis, but the gas and sirup 
used in its production are taxable.” 


TAXATION OF MANUFACTURERS AND USERS OF GAS 


The Department holds that manufacturers and users of 
gas in manufacturing, compounding or mixing carbonated 
soft drinks may pay the tax on such gas at the rate of 
4/5 of a cent per gallon for each gallon of beverage which 
they produce, as it is understood that the standard ratio 
of carbonation is one pound of gas to each five gallons 
of beverage. 

You are also advised that gas manufactured by proprietors 
of soda fountains, ice cream parlors, or other similar places 
of business or by bottlers of carbonated beverages but which 
is not reduced to a liquid, is subject to the tax imposed 
under subdivision (f), of Section 602. The tax on this 
gas may be computed in accordance with the method out- 
lined above. ; 

You are further advised that carbonated seltzer water is 
subject to tax at the rate of 2 cents per gallon when sold 
by the producer, bottler or importer thereof, in bottles or 
other closed containers, at over 12% cents per gallon. In 
computing the gallonage tax on the beverage credit may be 
taken for any tax reimbursed the manufacturer of carbonic 
acid gas used 7 the production of the beverage, providing 
such tax was billed to the manufacturer of the seltzer 
water as a specific item or in such a manner that the manu- 
facturer of the beverage knew the exact amount that it 
was paying to the gas manufacturer as tax and that such 
tax had been or would paid over to the Government 


TAXABILITY OF PURE FRUIT AND OTHER JUICES 


From Mr. R. H. Bond to Commissioner Holden dated 
February 10, 1922 

“Dear Mr. Hoven The question has arisen among 
flavoring extract manufacturers as to whether or not pure 
fruit juices, or artificial or synthetic fruit juices, which 
are sold to soda fountains and to soda water bottlers, for 
the purpose of flavoring and not to be used as beverages 
by themselves, bear any tax under the law. 

“One of the members of the Flavoring Extract Manufac 
turers’ Association of the United States writes me as 
follows 

‘Would we have to pay any tax on natural lime juice 
or on artificial or synthetic lime juice which we sell to the 
soda water bottlers who use it as a flavor in making their 
Ginger Ale? They use about three or four ounces of the 
lime juice to a gallon of Ginger Ale syrup and this syrup is 
then used by the bottler in making his Ginger Ale. We 
sell them the natural lime juice or the artificial or synthetic 
lime juice which is only used as a flavor to their Ginger 
Ale syrup which they use in making their Ginger Ale. We 
would also like to know whether we would have to pay 


any tax on pineapple juice which we sell to some of the 
drug manufacturing concerns in the manufacture of their 
pharmaceuticals, and also which we sell to the ice cream 
manufacturers who use it in flavoring their ice cream.’ 

“The letter from this manufacturer, which I have quoted. 
clearly sets the point we are trying to have determined 

“Yours very truly, R. H. Bono.” 

Commissioner Holden sent the following reply: 

“FEBRUARY 27, 1922 

Ur. R. H. Bond, Chairman, Legislative Committee, Balti- 

prore. 

“Dear Sir: This will acknowledge the receipt of your 
letter dated February 10, 1922, relative to the taxability of 
pure fruit juices, or artificial or synthetic fruit juices, which 
are sold to soda fountains and to soda water bottlers for 
use as flavorings under Section 602 of the Revenue Act 

1921. 

“You quote a portion of a letter received from a member 
of your association explaining that natural lime juice and 
artificial or synthetic lime juice are sold for use as a 
flavor in making Ginger Ale. Apparently about three or 
four ounces of the lime juice is used to a gallon of the 
Ginger Ale sirup. 

“Section 602 (b) of the Revenue Act of 1921 imposes a 
tax at the rate of 2 cents per gallon on all sales by the 
manufacturer, producer or importer of all pure unfermented 
fruit juices to which nothing has been added, or pure un- 
fermented fruit juices which have been slightly concen- 
trated after or during extraction, or unfermented fruit 
juices to which sugar or other sweetening agent has been 
added, and all imitations of such unfermented fruit juices 
by whatever process made, when such fruit juices or imi- 
tations thereof are intended for consumption as beverages 
with the addition of water or water and sugar. 

“If the fruit juices are of a kind contemplated by Section 
602 (b), the tax imposed under this subdivision of the 
section would attach when the fruit juices were sold by the 
manufacturer, importer or producer, even though such fruit 
juices were intended to be used as flavorings in the pro- 
duction of other soft drinks 

“Tf, however, the Ginger Ale was manufactured by the 
use of an essence, extract or concentrate, and therefore, 
subject to a gallonage tax, the manufacturer would be en- 
titled to take credit in computing this gallonage tax for 
any tax reimbursed to the manufacturer of the fruit juice 
used in the preparation of the Ginger Ale, provided such 
tax has been billed to him as a specific item or in such a 
manner that he knew the exact amount that was being 
paid to to manufacturer of the fruit juice as tax and that 
this tax had been or would be paid over to the Government 
by the manufacturer of the fruit juice 

“Tf, however, the Ginger Ale was manufactured by the 
use of a finished or fountain sirup the completed beverage 
would not be subject to a gallonage tax, but the finished 
sirup used in the preparation of same and also the car- 
honic acid gas, if the beverage was carbonated, would be 
subject to the tax imposed under subdivisions (e) and (f), 
respectively, and the manufacturer of the beverage would 
not be entitled to any credit for tax reimbursed the manu- 
facturer of the fruit juice used as flavoring in the prepar- 
ition of the Ginger Ale 

‘A. C. Hobpen, 
Acting Deputy Commissioner.” 


Test of Flavor in Condiments 
\ perfectly pure spice may be less desirable than a 
blend of different sorts of one variety and what suits one 
consumer is distasteful to another. There are scores of 
brands of tomato catsup, each with its particular color, 
consistency, flavor. The amount of rainfall, a drought 
will change the flavor of fruits in the same district and 
same orchard. The only standard in such cases is the 

judgment of the consumer.—American Groce? 


Pleasure to Have a Cony 
(Zan Hair Store, Los Angeles, Cal.) 
Prosperous New Year to you. it’ pleasure for us to 
have a copy of THE AMERICAN PERFU MER 
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ANSWER TO M. P. A. CAMPAIGN CRITIC 


(Continued from page 5) 


Because of his own limited knowledge of the facts 
was based, the farmer missed the whole 
As a result the joke was turned not 
Any one familiar with the 
American perfumery and toilet goods industry must 
have felt the same way about the writer, when he read 


on which it 
point of the story. 
on the boy but on his critic. 


in Drug & Chemical Markets the following sentences: 
“The purpose of the plan is laudable and 
the only criticism of the idea as such is that it should 
have started about ten years ago. When the 
average American woman buys perfume and wants the 
best, or thinks she does, it is a gamble that she 
will pay eight or ten dollars per bottle for a French 
product in preference to an American at half of this. 
Perhaps the American perfumery industry 


Safe 


might find 
out why this is the case before it begins indiscriminate 
advertising. The accused of 
being in too much of a hurry in their manufacture. 
Quantity at the sacrifice of quality! One hundred sales 
at one cent profit instead of one sale at a dollar profit! 
It is the American idea and does not mix well with the 
delicacy of perfume production. 

“The whole structure of the American perfume and 
toilet goods industry has been built up with the primary 
purpose of turning out—not the finest to compete with 
the French—but the cheapest which could take care 
of the demand for this class of goods and undersell. 

A demand for finest qualities—with price not 
the most prominent factor—will get the finest finished 
products.” 

The trouble with critics of this sort is that they see 
a few brands of the very best of foreign finished prod- 
ucts and use them as a standard for everything foreign 
of the same sort, whereas the average is no better than 
similar American goods, Another fault is the confusion 
in the use of the term “perfumery industry.” It is an 
industry of perfumers, and perfumery as such occupies 
a special and a relatively small part in that industry. 
The bulk of the purchases of the products of the per- 
fumer are toilet preparations and women use perfumery 
only as a finishing touch to their toilet. 

The idea to popularize American made toilet prepara- 
tions began, not ten years ago, but when the companies 
making them embarked in business; and this advertising 
has continued ever since. In fact it has been so con- 
sistent that, despite the strenuous efforts of the French 
and other foreigners to make headway in this market, 
they have made relatively little progress. 
the total business 
foreign 


Americans are 


For example, 
done in the United States by all 
concerns in their most successful 
20% of the total retail value of the goods 
made and sold in this country. The recent flurry in 
a well known brand of French face powder was con- 
ducted with cut prices and brought no profit to anyone. 
The American perfumery industry is too stable to be 
stampeded by such flurries or by a few flashy displays 
in department stores. 

Undoubtedly in the past the American perfume indus- 
try has been on too low a price basis to enable manu- 
facturers to package their products in the way they 
would like to do. The present situation has afforded 
an opportunity to improve the product and the package 
which manufacturers are quick to Only the 


year was 


less than 


seize. 


most foolish manufacturers contemplate reductions in 
the price of finished products due to savings in the cost 
of alcohol and of other raw Instead they 
prices at their present levels and 
to put whatever money is saved back into the product 
and the package. 

The superiority of perfumes to the 
best of the French was strikingly demonstrated by the 
test conducted by Colgate & Co., when 103 
representing business women, the stage, the universities 
and staffs of women’s took the 
test. Removed from the influence of the foreign label 
and the decorative bottle, and guided by nothing but 
womanly taste, three-fifths or 80 of the women chose 


materials. 


mean to maintain 


American-made 
women 


editorial magazines 


\merican-made perfumes in preference to the imported 
although 61 of the 103 had previously named foreign 
perfumes as their favorite. 

It is this demonstration of quality that must be driven 
home to American women so that they will judge per- 
fumes and toilet preparations not by the label or the bottle 
or package, but by the contents of the bottle or pack- 
age solely on the basis of merit. It was to accomplish 
this at a time when demand for 
these goods, that the under- 
taken. 

The first selection of a toilet preparation is bound 
to be influenced by the appearance of the package. 
From that point of American manufacturer 
should not let up in his efforts to make his packages 
the finest in the world. 


seasonal 
campaign 


there is a 


publicity was 


view the 


MAKE THE PACKAGE A SALESMAN! 


Only when a manufacturer of a packaged product 
realizes that his package is something more than a con- 
tainer for his product and a vehicle to carry his brand 
name does he begin to get full value from it, according 
to C. B. Larrabee, who writes on “The Package Ex- 
presses the Product” in the March issue of Printers’ Ink 
Monthly. 
sign,” the author writes, “and these must be followed 
if the package is to come anywhere near its highest 

First, the package must express the product. 
If the product is a toilet accessory the package 


“There are two big principles in package de- 


efficiency. 


unmistakable delicacy and 
grace that will at once suggest beauty. Next, it must 
be beyond doubt the package for one product and for 
that product alone.” 

It is in the manufacture of perfumery bottles and 
boxes that one finds the keenest appreciation of the 
possibilities that are inherent in the package, the author 
The reason given for this follows: ‘“Perfum- 
ers realize that in these days a retail clerk is in many 
cases only an order taker. They know that the average 
seller of perfumes carries several thousand items on his 
shelves and that his often called upon to 
make from thirty to forty sales an hour—sometimes 
more. This shifts the burden to the shoulders of adver- 
tising and the package. Therefore, they turned their 
packages into salesmen. The package catches the 
consumer at the point of sale—and that is the most 
important point in the whole chain. Let your package 
express your product, advertise both product and pack- 
age—and your product, if it is good, will take care of 
its own sales. 


must express luxury with 


believes. 


clerks are 
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Gen. Edgar D. Taylor, president of the Powers- 
Taylor Drug Co., Richmond, Va., has just celebrated 
the sixtieth anniversary of his entry into the firm as a 
junior partner. How old is Gen. Taylor? Foolish 
question. How young is he? Years do not seem to 
matter with the General, who continues to possess the 
spirit and enthusiasm which have made him popular 
in many walks of life and especially in the National 
Wholesale Druggists’ Association, which he has served 
as president and in other capacities. 


Mr. W. J. King, of the Mme. Ise’bell’s Toilet Manu- 
facturing Co., Chicago, IIl., died on Tuesday, March 14. 
Mr. King was well known 
in the toilet goods indus- 
try, having been actively 
engaged in it for fully 
thirty years. He was for- 
merly located in St. Louis, 
but for the last five years 
has been a prominent fig- 
ure in the trade in Chi- 
cago, in which he enjoyed 
a large and appreciative 
acquaintance. He was 
vice-president of the Per- 
fumery, Soap and Extract 
\ssociation of Chicago, 
ie Lom We 4. Kewe and had taken an active 
; part in its affairs. His 
death was generally regretted. 


Mr. Jerome Alexander has recovered from his lengthy 
illness and has become president of the Uniform Ad 
hesive Co., Inc., Brooklyn, N. Y., [ 
glues, gums, pastes and adhesives. 


manufacturers of 


Attention is called to the beautifully printed insert 
of the Alderman-Fairchild Co., Rochester, N. Y., which 
appears between advertising pages 40 and 41 of this 
issue. In it the company calls attention to the dis- 
tinctive designs which it is prepared to create for con- 
tainers for toilet preparations and perfumes. 

The International Filler Corporation, Petersburg, Va., 
whose initial advertisement appears on advertising 
page 100 has been established since 1913. The com- 
pany manufactures liquid vacuum filling machines and 
adjustable automatic labeling machines for round and 
panel bottles. William M. Rogers, 59 Fourth avenue, 
New York City, represents the company in the metro- 
politan territory. 


V. Vivaudou, Inc., 418 West 25th street, New York, has 
issued a circular repudiating the claim that W. I. Brashears 
had received from the firm a list of stockholders which 
was used for sending out circulars of the Pathfinder Syn- 
dicate, oil producers, of Fort Worth, Texas. 

The many friends of Mr, Louis Roure, partner of the 
firm of Roure-Bertrand Fils, Grasse, France, will be pleased 
to learn of his elevation to officer of the Legion of Honor. 
Mr. Roure has been a chevalier of the Legion for a number 
of years, and the honor that has just been conferred upon 
him is in recognition of his valuable personal contributions 
to the advancement of the French industry. 


Mr. Lot : Mr. Justin DuPont 


Mr. Justin Dupont, head of the synthetic house at 
\rgenteuil, France, that bears his name, arrived in New 
York, Feb. 18 on the Paris, and returned on the same 
vessel March 15. In company with Mr. George Silver, 
vice president and general manager of Roure-Bertrand Fils, 
Inc., New York, and of Justin Dupont, Inc., New York, 
Mr. Dupont made a short trip to New England and the 
Mid-west, and was very much pleased with the improve- 
ment in business conditions that he noted. 


The New York French Export Bureau’s perfume depart- 
ment has been changed in name to New York French Ex- 
ports, Inc., of which Edward C. Reiger has been appointed 
secretary and sales manager. No changes are made in the 
location of the offices and show rooms, which remain at 8 
West 47th street, New York, where the Jaspy and Vic- 
toire lines of perfume and various imported French novelties 
are displayed 

United States Bottlers’ Machinery Co., Chicago, Ill., has 
moved into its new building at 4015-31 North Rockwell 
street. Phones: Irving 0264, 0263. 
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Mr. George Lueders, president of George Lueders & Co., 





New York, sailed March 1] on the America with Mrs. Lut 
lers for a six weeks’ visit to the continent 

We are pleased to learn from Mr. and Mrs, Maurice 
Chevron, Paris, France, of the birth of a son, Gilbert 
February 24. Mr. Chevron is French representative of Un 
gerer & Co New York 

Announcement een made of the engagement of Miss 
Eleanor Randall rr to John Montgomery Archer, of 
this city Miss Burr is the daughter of the late Edwin 
H. Burr, who for many years was engaged in the essential 
nl business in New York 

The financial affairs Oakley & Co., manufacturing 


New 


satisfactorily adjusted and the receiver has been discharged 


perfumers of 339 Fifth avenue, York City, have been 


according to Joseph H. Calisher, president of the com 
pany. Business will be continued under the name of Oak 
ley & Co.'‘and Mr. Calisher will continue the active man 
iwement of the business. The firm of Oakley & Co. was 
established m 1827 


New 
page 
The 
ments are to cover the distinctive features of Sheffield pure 
tin tubes. A. G 


The New Tube Co., London, 


Conn., 


England Collapsible 


begins the first of a series of full announce- 


ments on advertising page 24 of this issue. announce 


Spilker, 326 West Madison street, Chicago, 


Ill., represents the company in Chicago and the Middle West 
territory 
Harry Bennett, chemical engineer, has joined the forces 
the Branscombe Chemical Co., Inc., 30 Church street, 


New York City, and is taking charge of a new solvent de- 
Mr. Bennett 
I I du 


partment. formerly was connected with the 
Nemours & Co. and 


addition to the 


pyralin division of Pont de 
with the 


standard solvents Mr 


Anderson Chemical Co. In 
Bennett is to develop the use of die- 


thyl phthalate as a solvent for the perfumery industry. 


H. B. Esselin has been put in charge of the advertising 
department of B. T. Babbitt, Inc., New York City, succeed- 
ing H. R. Bergh, who has resigned. 

In its attractively printed insert which appears be 


tween advertising pages 56 and 57 of this issue, The Ross- 


Lawrenceburg, Ind., discusses the advantages it 


claims for grain alcohol of 


ile Co ‘ 
its manufacture 


letter sent to manufacturers of flavor 
ing extracts by’ H. W. Eddy, the bond man, 506 Olive 
St. .Louts, Mo., states that than 12,000 
firms which have qualified under the prohibition law 
patrons. The letter also gives a resume 


\n imteresting 


street, more 


are now his 
of the services rendered by Mr. Eddy which include 
not only the proper drafting of bonds, but also taking 
care of the applications for permits and supplying the 
supplemental forms required from time to time. The 
letter also sets forth that over $30,000 is expended an- 


nually to maintain a service department for the in- 


formation 
charge is made. 


and convenience of patrons for which no 


should 
popular for the sale of American made perfumes during 


Colored striped perfume vials prove to be 
the Easter season, according to the Scientific Utilities 
Co., 18 E. 16th street, New York city, which calls atten 
tion to various types of vials it is prepared to furnish 
in its advertisement on advertising page 57 of this issue. 


Che Chamber of Commerce of the State of New York 
asks that manufacturers interested send catalogues or 
samples of perfumes, face powders, liquid face creams, 


soaps, hair oils, perspiration absorbers, etc., together 


with quotations, c. i. f. Kobe, Japan, to S. Wada & Co., 
No. 171 Sannomiya Itchome, Kobe, Japan. 
Valacia Products Corporation, 38 Park Row, New 


York City, whose initial advertisement appears on 
page 94 of this issue was recently organized with the 
following officers: H. N. Kinn, president; C. C. Koons, 
vice-president, and L. A. Grupp, secretary. The com- 
pany announces that it has the agency for the Shenley 


ind Midland distilleries and is prepared to offer specially 


denatured alcohol, absolute alcohol, non-beverage grain 
alcohol and denaturants 
\mong the new members otf the New York Mer- 


chants’ Association are the following of interest to 


our readers: 

United Vegetable Oil Refinery, Inc., Louis J. Ellinger, 
treasurer, 119 Forty-seventh street, Brooklyn—Refiners 
of vegetable oils; druggists’ sundries, toilet preparations. 

Becker Becker, vice-presi- 
dent and general manager, 350 Madison avenue, Man- 


Paper Corporation, Karl 


hattan— Paper. 

subscribed $100,000 toward 
new Y. M. C, A. buildings in Jersey City and 
pledged $100,000 more if the committee is successful 
in raising $500,000 for the purpose of erecting them. 


Colgate & Co. has five 


has 


In Pittsburgh, March 8, fire destroyed the plants of 
the S, Strunz & Sons Coal Co. and the Home Soap Co., 
at 708-716 Bingham street. Loss estimated at $50,000. 


\rthur S. Downs, manager of the Order Department ot 
Morana, Inc., 118 East 27th street, New York City, was 
Miss 
since returning from their honeymoon at Lake Placid, Mr 


married to Frances V. Moran, February 16. Ever 
and Mrs, Downs have been receiving the congratulations 
of friends. 

Dr. Henry H. Rusby, Dean of the College of Phar- 
macy at Columbia University, who was compelled by 
sickness to relinquish his leadership of the Mulford 
biological expedition in the Amazon Basin, has returned 
He said 
expedition thus far had 
included 25,000 


100 reptiles and 12,000 


to his home at 776 De Graw avenue, Newark. 
that most of the work of the 
3olivia, and that the 


fishes, 


been in collections 
insects, several hundred 


botanical specimens. 


ee he ey 


WOE 


- 


aioe < 


EM Te RP Ms 


* 


WARE 





exp 
out 
tor! 
lax 
con 


yell 


pay 
tax 
still 





thr 
pro 
den 
fac 
fun 
rea 
inc! 


soo 


mer 
app 


dep 





tor) 
for 

bus 
teri 
vari 
peri 
and 
in 
hav 
synt 
the 


“ 






rer, 
ers 
ns. 
PSi- 


an- 


Ve 
has 
ful 


ot 


ies 


00. 


ot 
was 
ver 
Mr 


ons 


iar- 
by 
ord 
ned 
aid 
had 
000 
DOO 








ypc cay Fart 


IDENT! 











T. C. Wheaton Co., 
J., has been sending 


Mr. F. H. Wheaton, head of the 
expert bottle blowers, Millville, N. 
out to the firm’s correspondents a reprint of an edi- 
torial in a Philadelphia paper headed “That Intricate 
lax Law Atrocity,” which, need it be said, is the In- 
Mr. Wheaton says in part: “Let’s give a 
Atlantic to the Pacific. 


come Tax? 
yell that will be heard from the 
It is time some action was taken by the Income Tax- 
payers. Let us all workable 
tax blank, now, while it is fresh in our mind, or better 
still, 


work for an intelligent 


work for a sales tax; a pay as you go plan.” 


Fils, 
Lautier, one of the 


Mr. Francois Morel, partner in the firm of Lautier 
Grasse, France, and grandson of J. B 
‘riginal members of the firm, arrived in New York, March 
11, on the 
‘ountry co-operating with Mr. C. H. 
the the 


It is ten years since Mr 


Paris. He will spend several months in this 


Bourguet, American 


manager, in establishment of irm’s new branch 


Morel’s previous visit, and in the 


elapsed since his arrival, he has been 


few days that have 


touch with 
New York 


ind vicinity to be 


in close enough 
conditions in 
greatly 
impressed with the marvel- 
ous changes that have taken 
place. 
In the course of an inter 
view he stated in part: “I 


feel confident of a marked 


revival in the perfumery 
toilet 


dustries, as 


preparations in 
there 


and 
was an 


increased demand noticeable 


during the last months of 

1921, and after a short re- 

action in the beginning of 

Francois More. this year the improvement 

i has been resumed Stocks 
throughout the world are practically exhausted, as_ the 


prompt upward trend after the brief recent reaction has 
demonstrated. This not only applies to the perfume manu 
facturing laboratories, but to the shops as well, where per- 
fumes, etc., are sold to the public. The people have now 
realized that the time of abrupt decreases and unwarranted 
increases in prices is past, and that normal conditions will 
soon prevail. 

“During the last few years we have made many enlarge- 
ments and improvements in our equipment, and some of the 
apparatus that has been installed, particularly in our pomade 
department, is of our own design, and has been protected 
by patent. 

“Shortly before the war, we established a separate fac- 
tory which is conducted under the name of Morel & Co.. 
for the manufacture of synthetics, and this branch of our 
business is operated entirely apart from our natural ma- 
terial products. We naturally wish to offer through our 
various world branches a complete line of materials for 
perfumers, viz.: natural materials and synthetic products, 
and instead of conducting synthetic agencies of other firms 
in connection with our own natural material interests, we 
have decided to supervise ourselves the manufacture of the 
synthetic materials, just the same, of course, as we do with 
the natural. 


The scientific production of our synthetic plant is in the 
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Dr. G. 
of Science, and Chevalier of the 

Dr. 
actions that have become standard in organic chemistry, one 


hands of Blanc, Laureate of the French Institute 


Legion of Honor.” 
Blanc is the discoverer of a number of chemical re« 
being the 
compound ethers or esters into alcohols. 


of the most important of these conversion ot 
This 


eminent French chemist, 


work was 


done in collaboration with the late 
the 


L. Bouveault. This reaction has been largely used in 


manufacture of phenylethyl alcoho! 


In our issue of November last (page 399), we an- 


nounced that M. Coty, the Paris perfumer, had entered 


ontrolling interest in 


acquiring the 


journalism by 





LAuTIER Firs PLANT IN GRASSE, FRANCE 

had possessed a minority 
M. Coty, however, did not take 
until February 28, and most curiously he was attacked 


bitterly in his own journal for two weeks previous to 


ivaro, in which previously he 


interest. possession 


the effectiveness of the change in ownership, the retir- 
ing interests proving to be poor sports, in the opinion 
of observers. It is interesting to note that in connec- 
tion with the change the following two gentlemen go 
Directors Leon Givaudan, of Givau- 


on the Board of 





PLANT 


Moret & Co.’s SYNTHETI 


dan & Co., Geneva, and E. Charabot, of Hugues Aine, 
Grasse. 

M. Coty recently ran for senator on the socialist- 
radical ticket. He represents in France ‘he self-made 
man and possesses energy, commercial success 
imaginative ambition. In one respect M. Coty is one 
of the most envied men in for he is the 


person owning a house in the Bois de Boulogne. 


and the 


Paris, only 
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Rockhill & Vietor will be established in their new offices 
at 19 Cliff street, New York City, by April 1. The firm is 
to occupy 9,000 square feet of space on the second floor 
and 2,000 square feet on the fourth floor. The shipping, 
chemical, export, customs, East India, essential oil, trans- 
portation and insurance and accounting departments will 
be located in the new offices as well as the private offices 
of the members of the frm. The olive oil department which 
has been at 62 Grand street will also be located at 19 Cliff 
street. The present quarters in Grand street will be re- 
tained for the storage of olive oil and olives. 


The Foxon Co., Inc., Providence, R. I., in its initial an- 
nouncement on advertising page 93 of this issue calls 
attention to its gold and other labels. The New York rep- 
resentative of the company is W. John Buedingen, 516 Fifth 
avenue; and Miss Kathryn L. Rose, 738 First National 
Bank Building, Chicago, Ill., represents the company in the 
western territory 

Three armed thugs stole about $10,000 from the pay- 
master of Spencer Kellogg & Sons, of Edgewater, N. J., 
on March 15. 

The thugs drove an automobile in front of the car 
occupied by the paymaster in Edgewater, covered the 
occupants with guns, took the money and fled. There 
was no shooting. The hold-up occurred at the foot of 
Gorge Road, about two blocks from the plant, which 
is in River Road. 

The New York Post Office has compiled a table 
showing the time of transit of letter mails for many 
places in the United States and Canada and the closing 
and leaving time of the principal afternoon and evening 
This information is of value to business con- 
cerns and Postmaster Morgan announces that copies will 
be furnished on request. Requests may be left at any sta- 
tion or sent to the Postmaster by mail. 


mail trains 


Warren A. King, president of the King Chemical Co., 
Bound Brook, N. J., has been re-elected president of the 
Manufacturers’ Council of the State of New Jersey. 

Allen V. de Ford, associated with Musher & Co., 
packers of Pompeian olive oil and Piedmont peanut oil 
for many years has resigned and is devoting his entire 
time to peanuts: He is associated with the Vegetarian 
Food & Nut Company of Washington 


Work of converting the Indiana Reformatory at Jef- 
fersonville into a plant for Colgate & Co., which has 
bought the property, will begin immediately after the 
first unit of the prison is moved, which may be ten 
Colgate & Co. probably will not acquire 
complete possession within a year and a half. The site 
for the new reformatory, at last accounts, had not been 
decided upon. ‘ ; 


months hence 


Attention is called to the striking insert of the Inyo 
Tale Co., Equitable Bank Building, Los Angeles, Cal., 
which appears between advertising pages 32 and 33 of this 
issue. This is the first of a new series of inserts covering 
Sierra talc, mined and prepared by the company, pointing 
out its advantages for the manufacture of toilet preparations. 


Mr. I’. E. Watermeyer, president of Fritzsche Brothers, 
Inc., New York, recently contributed an interesting review 
of the essential oil market for 1921, with comparisons with 
previous years, to the New York Journal! of Commerce. 
He found 1921 a most unsatisfactory period for essential 
oils, but says as to the future: “The new year has begun 
in what might justly be termed a normal and satisfactory 
manner. Staple essential oils are more in demand, and in 
some instances a tendency to higher prices is recorded, and 
we believe that the year 1922 will mark a distinct improve- 
ment over conditions which existed last year.” 

Through the efforts of J. H. Philbrook, the Chamber of 
Commerce of Los Angeles, Cal., has arranged to display 
in a most prominent place in its building an attractive case, 
displaying the decorated metal boxes of various kinds made 
by the Tin Decorating Co. of Baltimore. 

The Los Angeles Chamber of Commerce is the largest 
organization of its kind in the country—having over 9,000 
members—and is headed by Mr. Frank Wiggins. 


Robert Gair, founder of the Robert Gair Co., Brook- 
lyn, N. Y., says an article printed in a recent issue 
issue of Forbe’s Magazine, is still active in the affairs of 
the company. The management of the company is in 
the hands of Mr. Gair’s sons; but despite this, he goes 
to his office almost daily and keeps in touch with the 
activities of the enterprise he has built up. The article 
describes the career of Mr. Gair in detail, telling how, 
when he was 13 years old he came to America from 
Scotland in 1852, working his passage on a sailing ves- 
sel; how he volunteered and served as captain in the 
Civil War, and how he built up the business that bears 
his name. Captain Gair is 82 years of age. 


Collins-Kirk, Inc., Chicago advertising agency, will 
handle the advertising of Kirk Olive soap, a recent 
product of James S. Kirk Co., manufacturer of soap, 
Chicago. 


Dr. A. R. L. Dohme, president of Sharp & Dohme, 
manufacturing chemists, Baltimore, has been spending 
several weeks with Mrs. Dohme in Florida, on a winter 
vacation trip. 

Procter & Gamble Co. has declared a regular quarterly 
dividend of 1% per cent on the 6 per cent preferred stock. 
It is payable March 15 to stock of record February 25 


Van Duzer Extract Co., established in 1850, manufac- 
turing flavoring extracts, has moved to 16-22 Hudson 
street, New York City. Telephone, Walker 6359. 


A. W. Peet, of Peet Bros., Kansas City, Mo. (firm 
also operates a soap-making plant at San Francisco), 
sailed recently from the Pacific port for Manila, accom- 
panied by Mrs. Peet. 


Sunbeam Chemical Co., of Chicago, after staying out of 
the newspapers for a year, is resuming its advertising ac- 
tivities to take advantage of the upward trend of business. 
The Northwest, Central West, South and some sections 
of the East will be covered at the start, but the campaign, 
it is intended, will be expanded gradually and surely. 
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PROMINENT NEW YORK ESSENTIAL OIL HOUSE IS BRANCHING OUT. 





C. L. Iorns 


Ungerer & Co., essential oils, New York, are doing their 
share in augmenting the revival of business and are taking 
steps to benefit by the steadily increasing recovery from 
the effects of the switch back from war conditions to the 
normalcy of peace. Among recent items of enterprise in 
this direction which are on the program of Mr. William 
G. Ungerer and his aids may now be mentioned the estab- 
lishment of a branch office in St. Louis and a reorganiza- 
ion of the Chicago branch. 

Mr. F. H. 
connection with halftones of the new Chicago and St. Louis 
managers, has just returned to New York from.an exten- 
sive tour of the Middle West. He that business 
throughout that although 
somewhat slowly, but apparently upon a substantial basis. 


Ungerer, whose picture appears herewith, in 


reports 
section is improving steadily, 
There were refrains of the severe depression which existed 
some time ago in various lines of industry in the region, 
but Mr. 
sanguine optimism and a belief based upon the revival 
growth that the tide had turned safely upward. With 
practically no exceptions, he found the users of essential 


Ungerer found the general atmosphere one of 


oils all looking forward to continuous improvement in busi- 


Mr. Edgar J. Mills of the Mills Bros. Co., Cincinnati, 
Ohio, was a recent visitor to our sanctum. The firm are 
allied manufacturers of household and toilet preparations, 
and food products, and report business exceptionally good 


through their multitude of agents. 


Mrs. Marett, Mig. Co., 
Inc., at Atlanta, Ga. several years ago for the manufacture 


Ruby who founded the Ruby 
of flavoring extracts has succeeded so well that her com- 
pany was compelled recently to move to larger quarters. 
A few years ago Mrs. Marrett was a traveling saleswoman 
for an extract house, She decided to go into tusiness 
for herself and began the manufacture of extracts for the 
retail trade which did not conflict with her work for her 
employers, All of her spare was devoted to her 
cwn venture and in a short while she was compelled to en- 
gage larger quarters. A company was then incorporated 
to carry on the business with Mrs, Marett as president. 
The company now occupies a whole floor of space in 
Mitchell street, Atlanta. 
the South. 


time 


The products are sold chiefly in 
It is probably the only incorporated company 


of its kind founded and managed by a woman. 


F, H. UNGERER 





Harry J. AHLES 


ness and feeling certain that the swell was in no danger 
of receding. In a nutshell the bulk of the trade with whom 
Mr. Ungerer was in contact felt assured a stable foundation 
had been established. 

The company has appointed a new representative in the 
mid-west territory headquarters in Chicago at 
189 North Clark street and is in charge of Mr. Harry J. 
\hles. Mr. Ahles is a live business man, well known 
in Chicago and the surrounding territory and is in a 
position to give efficient attention to the growing trade 
of Ungerer & Co. in this section of the country. The 
telephone number of the new office is Central 969. 

Ungerer & Company’s new St. Louis branch office 
is in charge of Mr. C. L. Iorns and is located in the 
The Olive 112. This 
action on the part of Ungerer & Co. was necessitated 
by the growing importance of St. Louis as an essential 
oil center and Mr. Iorns can be depended upon to give 


with 


Pierce building. telephone is 


efficient service to their many customers in this section. 
Kentucky and Ten- 
contiguous to St. 


His territory also will comprise 


nessee and several other points 


Louis. 


Tin Decorating Co. of Baltimore announces the broaden- 
ing of its scope of activities by the creation of a special 
department for handling metal sign business. The 
quarters for this new division is at 314 American Building, 
Baltimore, and will be under the direction of W. M. Hur- 
tenbach and C. W. Keefer. W. L. Barker, recently of the 
Crown Cork & Seal Co., is in direct charge of sales. 

Lithographed metal signs of all types up to 40 inches in 
length will be manufactured out of tin, sheet iron and alumi- 
num. The company has the reputation of having the largest 
lithographic metal decorating plant in the 


head- 


ld 
worid. 


J. B. Taylor, of the Taylor-Bates Co. has been elected 
a director of the American Can Co. to succeed the late 
H. R. Hoyt. The retiring directors were re-elected at 
the recent annual meeting, at which the following report 
for the year ended December 31, 1921, was made (1920 
figures in parentheses) :—Net earnings, $7,020,261 ($9,- 
851,876); surplus after deductions for depreciation, bond 
interest, federal taxes and preferred dividends, $1,141,530 
($1,914,587); total surplus $24,916,413 ($23,774,882); 
total assets-liabilities, $134,992,999 ($140,311,310). 
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Recently Printer’s ink contained a mighty interesting 
article on the “Rise of William Wrigley, Jr.; How Ad- 
vertising Made Capital of $32 Grow into Annual Gum Out- 
put of Nearly Ten Billion Sticks.” 
tracts of interest 


Here are some ex- 


“During the war a certain well-known gum manufac- 
turing concern exhausted its stock of chicle. None was 
to be had on the market for love or money. If a supply 
could not have been secured the concern would have had 
to go out of business for an indefinite period. Word of the 
emergency was taken to Mr. Wrigley, who had a large 
surplus supply of chicle. 

““Let them have a carload. he ordered. “‘We cannot 
afford to have them go out of business. They do us too 
much good.’” 

“The competing firm thus favored is a high-grade, clean 
organization making a superior product. Its competition 
to Wrigley is keen, but entirely honest and decent. This 
is the kind Wrigley likes because it makes his men fight 
all the harder. 

“Advertising, according to the Wrigley creed, can be 
utilized to secure a fair deal for everybody in the matter 
of prices. Back in the time when it became fashionabk 
for many retailers to put the prices up on everything, it 
was ascertained that some were selling Spearmint and 
the allied gums at six and seven cents a package. There 
was no reason for this, inasmuch as the price to the dealet 
had not been raised. 

“To stop it, the Wrigley advertising in newspapers, maga- 
zines, car cards and posters for a time emphasized the 
fact that the three gums were ‘five cents before the war. 
five cents during the war and are five cents now.’ The 
retail prices of the gums were dropped back to a nickel.” 


Annual statement of the American Textile Soap Co. of 
Springfield, Mass., is as follows: President, L. J. Harley, 
Jr.; treasurer, Robert F. Warren, and directors, H. G. 
Fisk, R. E. Carpenter. Annual meeting, March 23; end of 
fiscal year, December 31. Report shows: Assets—Real 
estate, $84,275; machinery, $67,723; autos, trucks and teams, 
$3,902; merchandise, $32,214; notes, $3,480; accounts re- 
ceivable, $112,938; cash, $2,099; trad: name and formula, 
$200,000; deferred charges, $69,121; profit and loss, $33,466; 
total, $606,218. Liabilities—Capital stock, $539,400 ($1,000,- 
000 authorized); mortgages, $50,000; accounts payable, 
$9,818; notes payable, $7,000: total $606,218. 


McCormick Chemical Co., 108 West Columbia street, Fort 
Wayne, Ind., has begun the manufacture of high-grade phar- 
maceuticals and toilet preparations. The products will be 
distributed through wholesale druggists. J. H. McCormick, 
president of the company, has been in pharmaceutical work 
for twenty years, and for fourteen years with the Upjohn 


Co., Kalamazoo, Mic! 


Kenney Mfg. Co., South Boston, Mass., has arranged 
for its usual exhibition in the Boston Textile Exposition. 
John Ryan, vice president of the company, believes in 
showing results and the exhibit includes samples of fabrics 
cleaned with the company’s products. The company manu- 
factures Kenney’s kyolyne red oil scouring soap, Kenney’s 


neutral settled palm soap, Kenney’s green olive soap and 
Kenney’s olive potash soap. 


Frederick Stearns & Co., 
Detroit, have elected the following officers and directors for 
this year: Chairman of board, Frederick K. Stearns; 
president and general manager, Willard Obliger; vice 
president and treasurer, Frederick S, Stearns; vice-president 
and secretary, David W. Gray; assistant treasurer, Ear] 


pharmaceutical manutacturers, 


\Varner; other directors, Standish Backus, H. M. Averyt 
J. R. Worden, J. C. White and C. W. McClure; auditor 
M. Graham 


Announcement has been made by the Treasury Depart- 
ment of the allowance of drawback on medicinal and toilet 
preparations and flavoring extracts manufactured by the 
Blumauer-Frank Drug Co., of Portland, Ore., with the 
use of domestic tax paid alcohol. It covers tinctures, 
solutions, extracts and other preparations manufactured by 
the firm with the use of domestic tax paid alcohol. 


Notices of dissolution of two safety razor corporations, 
using the titles Star and Gem, of Manhattan Borough, 
New York City, have been filed at Albany. 

(he Treasury Department in its circular letter No. 480 
cescribes a new counterfeit $5 silver certificate as follows: 
“Series of 1886; check letter ‘C’; plate number indistinct ; 
W. T. Vernon, Register of the Treasury; Charles H. 
[reat, Treasurer of the United States; Indian portrait. 
[his counterfeit is a poorly etched production on genuine 
paper obtained by bleaching the printing from a one-dollar 
bill. Parts of the border design of the original bill can 
be distinctly discerned on the specimen at hand. The back 
of the hill is better than the face, but the work is so 
amateurish that the counterfeit should be readily detected.” 


The Puyallup & Sumner Fruit Growers’ Canning Com- 
pany, Puyallup, Washington, is increasing the efficiency of 
its research laboratory equipment. This department, under 
the direction of Dr. W. S. Beekman, investigates the basic 
by-products of bush fruits. Puyallup is in the midst of a 
wonderful valley stretching from the foot of Mount Rainier, 
whose summit is cold-storaged with a perpetual ice crop 
covering fifty square miles. Rimmed in by three distinct 
ranges of foot-hills, and influenced by Puget Sound, the 
Puyallup Valley is favored with an equable temperature 
the year around. Over ten million pounds of bush fruits 
are handled annually through the Puyallup & Sumner Fruit 
Growers’ Canneries. 


Papers have been filed at Albany merging the United 
Vegetable Oil Refinery, Brooklyn, with the Federal Cocoa- 
nut Oil Refinery Co. 


Vivaudou Stirs Los Angeles and Baltimore 
(From the Baltimore Sun) 

Shades of Hercules! Who is this person that is so wide 
ly declaring the “cave man” is a thing of the past? To 
the American girl the term “cave man” signifies one who 
knows what he wants and takes it, whether it be in business 
or in love. But that he should want to take such things 
as the rouge pot or the lipstick, to say nothing of sprinkling 
his manly person with sweet scent, is as preposterous as 
decking the statue of Napoleon with a ballet skirt. 

When Victor Vivaudou, New York perfumer, declared 
himself in Los Angeles on the subject and predicted the pow- 
dered nose and rouged lips of the men of the coming sea- 
son, he started something, The fact that he declared the 
French and South American men were already practicing 
such artifices only made mattters worse. 
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[he first of a series 


the E. N 


vetween advertising 


)f new inserts in color to be pub- 
Batavia, N. Y., ap- 
86 and 87 of this 
insert, in color, a 


lished by Rowell Co., Ine., 


pears pages issue 


On the obverse side of the round, 


domed top, rolled edge paper box is shown in a simple 


but effective setting. On the reverse side a view of one of 


the company’s principal factories is shown. The _ insert 


‘epresents work of the service department of this journal 


Miss Edna Lewis, representing the Ureba Perfumery Co., 
of Denver, Colo., was crowned queen of the Colorado State 
Exposition held in Denver during the week of February 
20; and a loving cup presented by the Denver Post was 
iwarded to her. Miss Lewis is shown in the accompanying 
illustration holding the loving cup. 

110 booths 


ferent manufacturing industries were represented \ 


There were in the auditorium and many dif 


novel 


EpNA Lewis, Denver's PERFUME PRIZE WINNER 


feature 


was the procession ot princesses. cach of 22 in- 
dustries represented in the exhibit ranging from ice cream 
to barbed wire, was represented by a princess dressed sym- 
bolically to represent her industry. The princesses paraded 
every afternoon and evening for the entire week. 

Emmett Ureba 


Denver, 


and founder of the 
New York 
conceived the idea of an oriental dress for the princess to 
represent the 


Powers, president 


Perfumery Co., with offices in and 
perfumery industry; and accordingly the 
credit for winning laurels for the industry in a novel state 
wide exposition is due largely to him. 


Bethle- 
Bottling Co., 


Capital Increases Bethlehem Laboratories, 
hem, Pa., $1,000 000 to $4 500.000: 


Brooklyn, $5,000 to $15,000 


\cme 


We are advised by Magnus, Mabec 
Pearl Street, New York, that they been appointed 
\merican and Canadian representatives for Anton Deppe 
Sohne, 


& Reynard, Inc., 257 


have 


Hamburg, Germany. The Deppe firm have been 


established a number of years, and before the war were 


represented in this market by the Magnus firm. They are 
manufacturers of essential oils and synthetic aromatic chem- 
icals, including terpineol, citronellol, thymol, ete. 

The Magnus Co. representation of 


Ramon Sanchez Garcia, Caravaca, Spain. 


have als secured 
They are dis- 


tillers and shippers of oils of lavender, aspic, rosemary, 


pennyroyal, thyme (red and white), marjoram, and 
ilso exporters of saffron 


sage, 


ln the recent campaign to raise funds for the Jewish war 
sufferers in Europe the New York Chemical, Drug, Paint 


] 


aml Oil Division raised nearly $4,000 more than its 


$40,000 Toch 


quota 


Herman H was chairman 


Mr. John U. Lemmon, Jr., has joined the forces of the 
[in Decorating Co. of Baltimore, in the capacity of assistant 
to the president. Mr. Lem- 
mon will spend much of his 
field and 
particular attention 
to the development of deco- 


time in the will 


devote 


rated metal vacuum tins for 
coffee, spices, etc., and spe 
cial design decorated 
Mr. Lemmon 
connected with Kraus & 
Inc., of Baltimore, for 
than 


cigar 


OXeS, Was 


more two years and 


his enthusiasm for tin con- 


tainers began while selling 


In-B-Tween and  Say-So 


brands of cigars for that Joux U. Lemmon, Jr 


company. 


H. B. Prior, who was connected with the Grasselli Chem- 


cal Co. for more than twelve years, has entered business 


Mr. 


business in 


for himself. Prior will conduct a sales agency and 


industrial 
42nd 


and 
the National City Building, 17 East 


commission acids chemicals at 


street 


Cape May Glass Co., bottles, Cape May Court House. 
N. J., has placed M. R. Yetter and H. W. 
charge of the metropolitan territory, with headquarters at 
OO West Broadway, New York City 


Pierson in 


New address of the Edward T. Beiser Co., Inc., of New 


York, essential oils, etc., is Riverside, Conn 

Gordon Gordon, manufacturing chemists, 2701 South Park 
street, Chicago, who specialize in an extensive line of toilet 
articles, including creams, face powders and rouge, under 
the names of Princess Pat, Mem’ry and La Joie, as well as 
“ex-hair” and “ex-odor,” have just opened an eastern office 
217, Herald Building, New York City. B. B 
Stern has been appointed sole representative in the East. 
He formerly was buyer for Stern Bros. and three years 
manager of the Perfumery and Toilet Articles Division in 
Building. Mr 


spection of his new show rooms. 


in room 


the Bush Terminal Sales Stern invites in- 
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Rockhill & Vietor will be established in their new offices 
at 19 Cliff street, New York City, by April 1. The firm is 
to occupy 9,000 square feet of space on the second floor 
and 2,000 square feet on the fourth floor. The shipping, 
chemical, export, customs, East India, essential oil, trans- 
portation and insurance and accounting departments will 
be located in the new offices as well as the private offices 
of the members of the firm. The olive oil department which 
has been at 62 Grand street will also be located at 19 Cliff 
street. The 


street will be re- 


tained for the storage of olive oil and olives. 


present quarters in Grand 


The Foxon Co., Inc., Providence, R. IL. in its initial an- 
advertising this issue calls 
attention to its gold and other labels. The New York rep 
resentative of the company is W. John Buedingen, 516 Fifth 
and Miss Kathryn L. Rose, 738 First National 
Bank Building, ‘Chicago, I1l., represents the company in the 


nouncement on page 93 of 


avenue ; 


western territory. 

Three armed thugs stole about $10,000 from the pay- 
master of Spencer Kellogg & Sons, of Edgewater, N. J., 
on March 15. 

The thugs drove an automobile in front of the car 
occupied by the paymaster in Edgewater, covered the 
occupants with guns, took the money and fled. There 
was no shooting. The hold-up occurred at the foot of 
Gorge Road, about two blocks from the plant, which 
is in River Road. 

The York 


showing the time of 


New Post Office has compiled a table 


letter mails for many 
places in the United States and Canada and the closing 


transit of 


and leaving time of the principal afternoon and evening 
mail trains. This information is of value to business con- 


cerns and Postmaster Morgan announces that copies will 


be furnished on request. Requests may be left at any sta- 
tion or sent to the Postmaster by mail. 


Warren A. King, president of the King Chemical Co.., 
Bound Brook, N. J., has been re-elected president of the 
Council of the State of New 


Manufacturers’ Jersey. 


\llen V. de Musher & Co., 
packers of Pompeian olive oil and Piedmont peanut oil 


Ford, associated with 
for many years has resigned and is devoting his entire 
peanuts. He is with the 


Food & Nut Company of Washington 


time to associated Vegetarian 


Work of converting the Indiana Reformatory at Jef 
fersonville into a plant for Colgate & Co., which has 
bought the property, will begin immediately after the 
first unit of the prison is moved, which 
Colgate & Co. 


complete possession within a year and a half. 


may be ten 


months hence will not acquire 
The sit¢ 


had not been 


probably 


for the new reformatory, at last accounts, 
decided upon. 


Attention is called to the striking insert of the Inyo 


Tale Co., Bank Cal, 
which appears between advertising pages 32 and 33 of this 


Equitable Building, Los Angeles, 


issue. This is the first of a new series of inserts covering 
Sierra tale, mined and prepared by the company, pointing 
out its advantages for the manufacture of toilet preparations. 


Mr. F. E. Watermeyer, president of Fritzsche Brothers, 
Inc., New York, recently contributed an interesting review 
of the essential oi! market for 1921, with comparisons with 
previous years, to the New York Journal of Commerce, 
He found 1921 a most unsatisfactory period for essential 
oils, but says as to the future: “The new year has begun 
in what might justly be termed a normal and satisfactory 
manner. Staple essential oils are more in demand, and in 
some instances a tendency to higher prices is recorded, and 
we believe that the year 1922 will mark a distinct improve- 
ment over conditions which existed last year.” 


Through the efforts of J. H. Philbrook, the Chamber of 
Commerce of Los Angeles, Cal., has arranged to display 
in a most prominent place in its building an attractive case, 
displaying the decorated metal boxes of various kinds made 
by the Tin Decorating Co. of Baltimore. 

The Los Angeles Chamber of Commerce is the largest 
organization of its kind in the country—having over 9,000 


members-—and is headed by Mr. Frank Wiggins. 


Robert Gair, founder of the Robert Gair Co., Brook- 
iva, . Y., article printed in a 
issue of Forbe’s Magazine, is still active in the affairs of 


Says an recent issue 


the company. The management of the company is in 
the hands of Mr. Gair’s sons; but despite this, he goes 
to his office almost daily and keeps in touch with the 
The article 
describes the career of Mr. Gair in detail, telling how, 
when he was 13 years old he came to America from 


activities of the enterprise he has built up. 


Scotland in 1852, working his passage on a sailing ves- 
sel; how he volunteered and served as captain in the 
Civil War, and how he built up the business that bears 
his name. Captain Gair is 82 years of age. 


Collins-Kirk, Inc., Chicago advertising 
handle the Kirk Olive 


product of James S. Kirk Co., manufacturer of soap, 


agency, will 
advertising of soap, a recent 
Chicago. 


Dohme, 
Baltimore, has been spending 


Dr. A. R. L. Dohme, president of Sharp & 
manufacturing chemists, 
several weeks with Mrs. Dohme in Florida, on a winter 
vacation trip. 


Procter & Gamble Co. 


dividend of 1% per cent on the 6 per cent preferred stock. 


It is payable March 15 to stock of record February 25. 


has declared a regular quarterly 


Van Duzer Extract Co., established in 1850, manufac- 
turing flavoring extracts, has moved to 16-22 Hudson 
street, New York City. Telephone, Walker 6359. 

\. W. Peet, of Peet Bros., Kansas City, Mo. (firm 
also operates a soap-making plant at San Francisco), 
sailed recently from the Pacific port for Manila, accom 
panied by Mrs. Peet. 

Sunbeam Chemical Co., of Chicago, after staying out of 
the newspapers for a year, is resuming its advertising ac- 
tivities to take advantage of the upward trend of business. 
The Northwest, West, South and 


of the East will be covered at the start, but the campaign, 


Central some sections 


it is intended, will be expanded gradually and surely. 
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PROMINENT NEW YORK ESSENTIAL OIL HOUSE IS BRANCHING OUT. 


L. Iorns 


Ungerer & Co., essential oils, New York, are doing their 
share in augmenting the revival of business and are taking 
steps to benefit by the steadily increasing recovery from 


the effects of the switch back from war conditions to the 


normalcy of peace. Among recent items of enterprise in 
this direction which are on the program of Mr. William 
G. Ungerer and his aids may now be mentioned the estab- 
lishment of a branch office in St. Louis and a reorganiza- 
tion of the Chicago branch. 

Mr. F. H. 
connection with halftones of the new Chicago and St. Louis 
managers, has just returned to New York from an exten- 
sive tour of the Middle West. He reports that business 


Ungerer, whose picture appears herewith, in 


throughout that section is improving steadily, although 
somewhat slowly, but apparently upon a substantial basis. 
There were refrains of the severe depression which existed 
some time ago in various lines of industry in the region, 
but Mr. Ungerer found the general atmosphere one of 
sanguine optimism and a belief based upon the revival 
growth that the tide had turned safely upward. With 
practically no exceptions, he found the users of essential 
oils all looking forward to continuous improvement in busi- 


Mr. Edgar J. Mills of the Mills Bros. Co., Cincinnati, 
Ohio, was a recent visitor to our sanctum. The firm are 
allied manufacturers of household and toilet preparations, 
and food products, and report business exceptionally good 


through their multitude of agents. 


Mrs. Ruby Marett, who founded the Ruby Mfg. Co., 
Inc., at Atlanta, Ga. several years ago for the manufacture 
of flavoring extracts has succeeded so well that her com- 
pany was compelled recently to move to larger quarters. 
\ few years ago Mrs. Marrett was a traveling saleswoman 
She decided to go into tusiness 
for herself and began the manufacture of extracts for the 
retail trade which did not conflict with her work for her 


for an extract house, 


employers, All of her spare time was devoted to her 
ewn venture and in a short while she was compelled to en- 
gage larger quarters. A company was then incorporated 
to carry on the business with Mrs. Marett as president. 
The company now occupies a whole floor of space in 
Mitchell .street, Atlanta. 
the South. 


The products are sold chiefly in 
It is probably the only incorporated company 
of its kind founded and managed by a woman. 


UNGERER 


Harry J. AHLES 


ness and feeling certain that the swell was in no danger 
of receding. Ina nutshell the bulk of the trade with whom 
Mr. Ungerer was in contact felt assured a stable foundation 
had been established. 

The company has appointed a new representative in the 
headquarters in Chicago at 
189 North Clark street and is in charge of Mr. Harry J. 
\hles. Mr. Ahles is a live business man, well known 


mid-west territory with 


in Chicago and the surrounding territory and is in a 
position to give efficient attention to the growing trade 
of Ungerer & Co. in this section of the country. The 
telephone number of the new office is Central 969. 
Ungerer & Company’s new St. Louis branch office 
is in charge of Mr. C. L. Iorns and is located in the 
Pierce building. The telephone is Olive 112. This 
action on the part of Ungerer & Co. was necessitated 
by the growing importance of St. Louis as an essential 
oil center and Mr. Iorns can be depended upon to give 
efficient service to their many customers in this section. 
His territory also will comprise Kentucky and Ten- 
nessee and points contiguous to St. 


several other 


Louis. 


Tin Decorating Co. of Baltimore announces the broaden- 
ing of its scope of activities by the creation of a special 
department for handling metal sign business. The head- 
quarters for this new division is at 314 American Building, 
Baltimore, and will be under the direction of W. M. Hur- 
tenbach and C. W. Keefer. W. L. Barker, recently of the 
Crown Cork & Seal Co., is in direct charge of sales. 

Lithographed metal signs of all types up to 40 inches in 
length will be manufactured out of tin, sheet iron and alumi- 
num. The company has the reputation of having the largest 
lithographic metal decorating plant in the world. 


J. B. Taylor, of the Taylor-Bates Co. has been elected 
a director of the American Can Co. to succeed the late 
H. R. Hoyt. The retiring directors were re-elected at 
the recent annual meeting, at which the following report 
for the year ended December 31, 1921, was made (1920 
figures in parentheses):—Net earnings, $7,020,261 ($9,- 
851,876); surplus after deductions for depreciation, bond 
interest, federal taxes and preferred dividends, $1,141,530 
($1,914,587); total surplus $24,916,413 ($23,774,882) ; 
total assets-liabilities, $134,992,999 ($140,311,310). 
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Recently Printer’s Ink contained a mighty interesting 
article on the “Rise of William Wrigley, Jr.; How Ad- 
vertising Made Capital of $32 Grow into Annual Gum Out- 
put of Nearly Ten Billion Sticks.” Here are some eéx- 
tracts of interest: 

“During the war a certain well-known gum manufac- 
turing concern exhausted its stock of chicle. None was 
to be had on the market for love or money. If a supply 
could not have been secured the concern would have had 
to go out of business for an indefinite period. Word of the 
emergency was taken to Mr. Wrigley, who had a large 
surplus supply of chicle 

“‘Let them have a carload.’ he ordered. 
afford to have them go out of business. 
much good.’” 

“The competing firm thus favored is a high-grade, clean 
organization making a superior product. Its competition 
to Wrigley is keen, but entirely honest and decent. This 
is the kind Wrigley likes because it makes his men fight 
all the harder. 

“Advertising, according to the 


“*We cannot 
They do us too 


Wrigley creed, can be 
utilized to secure a fair deal for everybody in the matter 
of prices. Back in the time fashionable 
for many retailers to put the prices up on everything, it 
ascertained that were selling Spearmint and 
the allied gums at six and seven cents a package. There 
was no reason for this, inasmuch as the price to the dealer 
had not been raised. 


when it became 


was some 


“To stop it, the Wrigley advertising in newspapers, maga- 
zines, car cards and posters for a time emphasized the 
fact that the three gums were ‘five cents before the war, 
five cents during the war and are five cents now. The 
retail prices of the gums were dropped back to a nickel.” 


Annual statement of the American Textile Soap Co. of 
Springfield, Mass., is as follows: President, L. J. Harley, 
Jr.; treasurer, Robert F. Warren, and directors, H. G. 
Fisk, R. E. Carpenter. Annual meeting, March 23; end of 
year, December 31. Report shows: Assets—Real 
estate, $84,275; machinery, $67,723; autos, trucks and teams, 
$3,902; merchandise, $32,214; notes, $3,480; accounts re- 
ceivable, $112,938; cash, $2,099; trad: name and formula, 
$200,000 ; deferred charges, $69,121; profit and loss, $33,466; 
total, $606,218. Liabilities—Capital stock, $539,400 ($1,000,- 
000 authorized); mortgages, $50,000; accounts 
$9,818; notes payable, $7,000; total $606,218. 


fiscal 


payable, 


McCormick Chemical Co., 108 West Columbia street, Fort 
Wayne, Ind., has begun the manufacture of high-grade phar- 
maceuticals and toilet preparations. The products will be 
distributed through wholesale druggists. J. H. McCormick, 
president of the company, has been in pharmaceutical work 
for twenty years, and for fourteen years with the Upjohn 
Co., Kalamazoo, Mich 


Kenney Mfg. Co., South Boston, Mass., has arranged 
for its usual exhibition in the Boston Textile Exposition. 
John Ryan, vice president of the company, believes in 
showing results and the exhibit includes samples of fabrics 
cleaned with the company’s products. The company manu- 
factures Kenney’s kyolyne red oil scouring soap, Kenney’s 
neutral settled palm soap, Kenney’s green olive soap and 
Kenney’s olive potash soap 


Frederick Stearns & Co., pharmaceutical manutacturers, 
Detroit, have elected the following officers and directors for 
this Chairman of board, Frederick K. 
president and general manager, Willard Obliger ; 
president and treasurer, Frederick S, Stearns; vice-president 
and secretary, David W. Gray; assistant treasurer, Ear] 
Warner; other directors, Standish Backus, H. M. Averyt, 
J. R. Worden, J. C. White and C. W. McClure; auditor, 


M. Graham 


year: Stearns; 


vice- 


Announcement has been made by the Treasury Depart- 
ment of the allowance of drawback on medicinal and toilet 
preparations and flavoring extracts manufactured by the 
Blumauer-Frank Drug Co., of Portland, Ore., with the 
use of domestic tax paid alcohol. It covers tinctures, 
solutions, extracts and other preparations manufactured by 
the firm with the use of domestic ‘tax paid alcohol. 
razor corporations, 
Gem, of Manhattan 
at Albany. 


Notices of dissolution of two safety 
the titles Star 
York City, have been filed 


using and Borough, 
New 

Che Treasury Department in its circular letter No. 480 
describes a new counterfeit $5 silver certificate as follows: 
“Series of 1886; check letter ‘C’; plate number indistinct; 
W. T. Vernon, Register of the Treasury; Charles H. 
Treat, Treasurer of the United States; Indian portrait. 
This counterfeit is a poorly etched production on genuine 
paper obtained by bleaching the printing from a one-dollar 
bill. Parts of the border design of the original bill can 
be distinctly discerned on the specimen at hand. The back 
of the hill is better than the face, but the work is so 
amateurish that the counterfeit should be readily detected.” 

The Puyallup & Sumner Fruit Growers’ Canning Com- 
pany, Puyallup, Washington, is increasing the efficiency of 
its research laboratory equipment. This department, under 
the direction of Dr. W. S. Beekman, investigates the basic 
by-products of bush fruits. Puyallup is in the midst of a 
wonderful valley stretching from the foot of Mount Rainier, 
whose summit is cold-storaged with a perpetual ice crop 
covering fifty square miles. Rimmed in by three distinct 
ranges of foot-hills, and influenced by Puget Sound, the 
Puyallup Valley is favored with an equable temperature 
the year around. Over ten million pounds of bush fruits 
are handled annually through the Puyallup & Sumner Fruit 
Growers’ Canneries. 


Papers have been filed at Albany merging the United 
Vegetable Oil Refinery, Brooklyn, with the Federal Cocoa- 
nut Oil Refinery Co 


Vivaudou Stirs Los Angeles and Baltimore 
(From the Baltimore Sun) 

Shades of Hercules! Who is this person that is so wide 
ly declaring the “cave man” is a thing of the past? To 
the American girl the term “cave man” signifies one who 
knows what he wants and takes it, whether it be in business 
or in love. But that he should want to take such things 
as the rouge pot or the lipstick, to say nothing of sprinkling 
his manly person with sweet scent, is as preposterous as 
decking the statue of Napoleon with a ballet skirt. 

When Victor Vivaudou, New York perfumer, declared 
himself in Los Angeles on the subject and predicted the pow- 
dered nose and rouged lips of the men of the coming sea- 
son, he started something, The fact that he declared the 
French and South American men were already practicing 
such artifices only made mattters worse. 
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Miss Edna Lewis, representing the Ureba Perfumery Co., 
of Denver, Colo., was crowned queen of the Colorado State 
Exposition held in Denver during the week of February 
20; and a loving cup presented by the Denver Post was 
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was the procession of princesses. 






to barbed wire, was represented by a princess dressed sym- 
The princesses paraded 





bolically to represent her industry. 

every afternoon and evening for the entire week. 
Emmett Powers, founder of the 

Perfumery Co., with offices in New York and 
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Denver, 
conceived the idea of an oriental dress for the princess to 
the 


credit for winning laurels for the industry in a novel state 


Laboratories, Bethle- 
Bottling Co., 


We are advised by Magnus, Mabee & Reynard, Inc., 257 


Pearl Street, New York, that they have been appointed 
\merican and Canadian representatives for Anton Deppe 


Sohne, Hamburg, Germany. The Deppe firm have been 
established a number of years, and before the war were 
represented in this market by the Magnus firm. They are 


manufacturers of essential oils and synthetic aromatic chem- 
icals, including terpineol, citronellol, thymol, etc. 

The Magnus Co. representation of 
Ramon Sanchez Garcia, Caravaca, Spain. They are dis- 
tillers and shippers of oils of lavender, aspic, rosemary, 
sage, pennyroyal, thyme (red and white), marjoram, and 
also exporters of saffron. 


have also secured 


In the recent campaign to raise funds for the Jewish war 
sufferers in Europe the New York Chemical, Drug, Paint 
and Oil Division raised nearly $4,000 more than its quota 
of $40,000 Toch 


Herman H. was chairman. 





Mr. John U. Lemmon, Jr., has joined the forces of the 
Tin Decorating Co. of Baltimore, in the capacity of assistant 
to the president. Mr. Lem- 
mon will spend much of his 
the field and will 
devote particular attention 
to the development of deco- 
rated metal vacuum tins for 
coffee, spices, etc., and spe- 
cial design decorated cigar 
boxes. Mr. Lemmon was 
connected with Kraus & 
Co., Inc., of Baltimore, for 
than two years and 
his enthusiasm for tin con- 


time in 


more 





tainers began while selling 
In-B-Tween and  Say-So 
brands of cigars for that 


Joun U. Lemmon, Jr. 


company. 

[. B. Prior, who was connected with the Grasselli Chem- 
ical Co. for more than twelve years, has entered business 
Mr. Prior and 
commission business in and 
the National City Building, 17 East 42nd street. 


for himself. will conduct a sales agency 


acids industrial chemicals at 


Cape May Glass Co., bottles, Cape May Court House, 
N. J., has placed M. R. Yetter and H. W. Pierson in 
charge of the metropolitan territory, with headquarters at 
90 West Broadway, New York City 


New address of the Edward T. Beiser Co., Inc., of New 
York, essential oils, etc., is Riverside, Conn. 
Gordon Gordon, manufacturing chemists, 2701 South Park 


street, Chicago, who specialize in an extensive line of toilet 
articles, including creams, face powders and rouge, under 
the names of Princess Pat, Mem’ry and La Joie, as well as 
“ex-hair” and “ex-odor,” have just opened an eastern office 
in room 217, Herald Building, New York City. B. B 
Stern has been appointed sole representative in the East. 
He formerly was buyer for Stern Bros. and three years 
manager of the Perfumery and Toilet Articles Division in 
the Building. Mr. Stern invites in- 


spection of his new show rooms 


Bush Terminal Sales 
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BOOK REVIEWS 


“KosMETIK,” Dr, E, Saalfeld, fifth edition published by 
Julius Springer, Berlin. 
This little book offers in its 131 pages a great deal of 


interesting and useful information. It gives abstracts of 
the lectures delivered by Dr. Saalfeld to physicians who in- 
tend practicing along cosmetic lines. The material is pre- 
sented in a simple manner so that it can readily be under- 
the layman. The book value to all who 
manufacture cosmetics or are interested in any phase of 
this work. The subject matter is divided into eight chap- 
ters, covering the 


stood by is of 


information on 
and neoformations of the skin; 


common malformation 


warts; corns; red noses; 
care of hair, hand and nails; hairdyes, paints and powders, 
etc. Special attention is devoted to massage of the various 


parts of the body. The book is a valuable addition to the 
library of anyone connected with cr interested in the feld 


of cosmetics. C. Pi W. 


“Diz PARFUEMERIEFABRIKATION,” 
lished by A. 


Winter-Askinson, 
Hartleben, Leipzig. 


pub- 


This book is essentially a translation into German of As- 
kinson’s well-known publication on perfumes. A step in 
the right direction has been done by the author—he has 
adopted a scientific method of naming the various compound 
perfume constituents. 


He defines and distinguishes sharply 
between 


solutions and extracts; 
designations as infusions and essences. 


tinctures, he drops such 
Another improve- 


ment consists in the addition to the formulae of a number 


of perfumes prepared with the aid of synthetics. Other- 
wise, the German book does not offer any distinct advan- 
tages over its English progenitor. Cc. P. W. 

ADVERTISING: SELLING THE CONSUMER. John Lee Mahin. 


Octavo 5% x 8 inches, 298 pages, illustrated, maroon 


cloth covers. 1921. New York. 
Price $2 net. 


Revised edition, 

This work, which is the outgrowth of a series of lectures 
by the author at Northwestern University, presents a sur- 
vey of modern advertising. It the views of a 
man whose whole training has been in the practical work 
of advertising procedure. The author’s style is fluent and 
always to the point. An idea of the contents of the book 
may be had from the following chapter headings: Adver- 
tising Can Only Appeal to Free Dollars, How Markets 
Benefit Both Consumer and Producer, What the Manufac- 
turer Owes the Consumer, What the Consumer Owes the 
Manufacturer, the Tools of Advertising, Advertising Me- 
diums, Building and Testing an Advertisement, Advertis- 
ing and Selling Through the Ordinary Channels of Trade, 
How the Middleman Serves the Consumer, 


expresses 


Retail Adver- 
tising, Price Maintenance, Co-operation Between Salesmen 
and Advertising, Advertising Opportunities, 
Mail Order National Advertising 
and Exclusive Dealers, Trademarks, Prestige Building Ad- 
vertising, Can the Value of Good Will Be 
Appraised? the Advertising Agency and How 
Much More Can Be Given the Consumer ? 


Advertising 
Manager, Advertising, 
Commercial 
Accurately 


CHEMICAL ENGINEERING 
Jr., Technical Editor. 
Sixth 


Imitation 


CATALOGUE, Francis M. Turner, 
Quarto, 9x12 inches, 1,294 pages. 


edition revised, condensed 


and standardized. 
New York, 1921. 
Price: this publication is leased at $2 per copy for a 
périod of one year. 


brown leather covers. 


This volume is designed to be a work of reference for 


chemical engineers, works managers, purchasing agents, 
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operating engineers and others who buy or specify equip- 
ment and materials in the various industries using chemical 
processes of manufacture. In its new form, with flexible 


leather cloth covers and thin paper, the volume is several 


pounds lighter in weight than previous issues, and con- 
sequently is easier to handle. 
data 
and 


In addition to the catalogue 
which is presented in a standardized typographical 
book department in 
technical and chemical books are listed. A classified direc- 


tory of equipment and materials also is a feature. 


page form, there is a which 


NEW PUBLICATIONS, PRICE LISTS, ETC. 

“THe Sourps Messace,” Vol. 1, No. 1, is a welcome ar- 
rival in the fieid. Its that E. R. 
Squibb & Sons hope to promote broader harmony in phar- 
maceuticals, etc., between producer and retailer, with success 
in view. 


announced purpose is 


GeorcGe Luepers & Co., 427-29 Washington street, New 
York, have issued their March wholesale price list, which 
gives quotations on essential oils and fine drugs, as well as 
olive oils and almond oils. The synthetics of L. Givaudan 
& Co., the firm is the 
agent in this country and Canada, also are quoted. A spe- 
cialty is made of civet and soap and certified colors. Re- 
garding flower products, pomades, concretes and liquids, 
and other products originating in Grasse, France, the firm 
says: “We the near future to submit to our 
customers a full line of the highest standards. We claim 
for the goods which we will offer that they are not sur- 


passed by any, and probably are not equalled in most in- 
stances. 


Geneva, for which Lueders sole 


expect in 


We hope that our customers will reserve for us 
some of their business, until we are ready to submit offers 
and samples.” The market report, as usual, is interesting 
and comprehensive. 

V. Vivaupou, Inc., has sent out a new proposal to its 
customers on Mavis talcum, face powder and lip sticks, the 
circular showing a fascinating maiden in colors. 

O. A. Brown Co., INnc., 246 Pearl street, have just issued 
their wholesale price list for March, giving quotations on 
goods which they deal in as importers, exporters and man- 
ufacturers of perfumers and soap makers materials, includ- 
ing essential oils. Derivative and aromatic chemical prod- 
ucts are specially listed and a feature is made of the arti- 
ficial and floral products manufactured by the Chemical 
Works Flora, of Dubendorf, Switzerland. The price list 
also includes Pilar Freres’ natural flower products, terpene- 
less oils, fruit essences, both true and imitation, as well as 
certified and soap colors. 

Oit Nero_t VALUES. 
issued a reprint of an 


Ungerer & Co., New York, have 
interesting article on production 
costs and selling value of oil Neroli, which they will send 
to all inquirers who may be interested, 

FriTzSCHE BrotHers, INnc., 82-84 Beekman street, New 
York, have supplied us with their wholesale price list for 
March, covering essential oils, synthetic flower oils, aromatic 
chemicals, vegetable flavoring oils, fruit flavors and other 
perfumers’, soapmakers’ and toilet and extract makers’ ma- 
terials. A feature is made of Fritzbro-Aromes and Fritzbro- 
Superaromes, true fruit aroma essences in a wide variety 
of flavors suitable for household preparations. 

Davipson Commission Co., 140 West Van Buren street, 
Chicago, Ill., send an interesting booklet of statistics relat- 
ing to the market for greases, oils, tallow, etc. 

W. J. Busu & Co., Inc., 370 Seventh avenue, New York, 
have their March wholesale catalogue of essential 
and terpeneless oils, favors and fruit juices in varied assort- 


issued 
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ment, food colors, vanilla, synthetics and aromatic chemicals. 
Hundreds of items are listed in the 36 pages. Naturally 
Bush Ottos receive some prominence and reference is made 
to the firm’s extensive and up-to-date distilling and manu- 
facturing plant at Linden, N. J., which reinforces the com- 
pany’s trans-seas sources of supply. 

Cuas. R. Foster Co., Atlanta, Ga., send price list of Fos- 
ter's products in the perfumes and toilet articles. 

FEDERAL Propucts Co., Cincinnati, Ohio, has issued a 
second edition of its valuable red booklet on “De 
natured Alcohol and Specially Denatured Alcohol for 
Industrial Purposes.” Reprints are given of formulas 
authorized by the authorities at Washington and other 
information on the subject. 

Pierre Lemoine Cre. Inc., Flavoring Extract Price List 

Wholesale quotations on numerous products handled by 
Pierre Lemoine Cie. Inc., 294 Pearl street, New York City, 
are given in this attractively printed 20-page booklet which 
has just been prepared for distribution. Among the prod- 
ucts covered are: Artru fruit aromas, Beerex, a non-alco- 
holic beer extract, bottlers’ soluble extracts, blood orange 
essence cloudy, butter flavors, clarifin, a clarifying powder, 
coumarin, heliotropine and vanillin, emol, an emulsion pow- 
der, essential oils, ethereal fruit essences, ethereal fruit oils, 
floral essences, food colors, certified and vegetable, fruit 
ethers, garlic extract, ginger ale paste, gum froth powdered 
and liquid, ice cream powder, kola-Lemoine, maple flavors, 
non-alcoholic extracts, peach blossom essence, preservin, a 
preserving powder, sugar color, tobacco flavors, true fruit 
aroma essences and vanilla flavors. 

NATIONAL ResearcH Councit, Washington, D. C., has 
issued bulletin No. 16 covering research laboratories in in- 
dustrial establishments in the United States. Consulting re- 
search laboratories are included. An alphabetical list of 
laboratories, an index to subject classification of labora- 
tories and an address list of directors of research are in- 
cluded in the bulletin, which contains 136 pages. The or- 
ganization of the research staff and the nature of the re- 
search undertaken by the different companies, many of 
which are in the perfumery, soap and toilet preparations 
fields, are given. A copy may doubtless be had by writing 
to the council at the foregoing address. 


NEW INCORPORATIONS 


Elkonite Holding Corp., Oakland, Cal., manufacture 
soaps and oils, has been incorporated with $275,000 stock. 

Kay Laboratories, flavoring extracts, $250,000 capital 
stock, has been incorporated in Delaware for clients by the 
Delaware Registration Trust Co., Wilmington. 

Goodliss, toilet articles, $8,000 capital stock, has been in- 
corporated in Delaware for clients by the Corporation Trust 
Co. of America, Wilmington. 

Gonowingo Tale Co., talcum powder, $25,000 capital 
stock, has been incorporated in Delaware for clients by the 
Delaware Incorperating Co., Wilmington. 

Samuel F. Williams, flavoring extracts, $3,000,000 capital 
stock, has been incorporated in Delaware for clients by the 
Corporation Service Co., Wilmington. 

Powdered Flavoring Co., Dover, manufacture powdered 
flavorings, $360,000 capital stock, has been incorporated in 
Delaware. 

Providence Textile Chemical Co., Providence, R. L., 
manufacture soaps, starches, etc., $20,000 capital stock, has 


been incorporated by Albert H. Sydney, Walter Yates and 
others, 

Edco Products Co., Norwalk, Conn., dentifrices, etc., $50,- 
GOO capital stock, has been chartered by William and Hen- 
rietta Mclellen, of Norwalk, and Oscar J. Richmond, of 
Bridgeport, Conn. 

Jiffy Soap Co., Dayton, Ohio, $10,000 capital stock, is 
the incorporation of a partnership by C. C. Youngs, C. R. 
Michael and Ray C. Hahn, 301 Schwind Building. 

McCalvin & Co., Jacksonville, Fla., soaps, washing and 
toilet powders, etc., $10,000 capital stock, has been incor- 
porated by W. W. Parker, president and treasurer; D. Mil- 
ligan, vice-president, and S. A. Logan, secretary; beard 
of directors, W. W. Parker, D. Milligan, S. A. Logan, M. 
\. McAlvin, W. L. Generette, G. W. Parker and Ben James. 

Aromo Mfg. Co., drugs, etc., has been chartered in Mary- 
land with $100,000 capital, at 740 West North avenue, Balti- 
more, by Arthur W. Smith, Albert Paltieloff and Norris 
Bernstein, 

Wellman & Wellman, Inc., Portland, Maine, has been or- 
ganized with a capital stock of $100,000, to manufacture and 
deal in all kinds of toilet articles, chemical and drug sup- 
President, Bertha E. Wellman; 
clerk, S. S. Thaxter; treasurer, Marcus B. Wellman; direc- 
tors, Karl W. Hayes, Marcus B. and Bertha E. Wellman, 
all of Portland. 

Superior Crystal Co., Newark, N. J., manufacture soaps, 
$25,000 capital stock, has been incorporated by A. Leiber- 
man, Benjamin Burden, Solomon Halperin, 109 South 20th 
street, Newark, N. J. 

Jaeger Distributing Corp., Wilmington, Del., manufacture 
of cosmetics and cosmetic supplies, $3,000,000 capital stock, 
has been incorporated in Delaware. 

Cotti Stores of America, toilet articles, $2,000,000 capital 
stock, has been incorporated in Delaware by the Registrar 
& Transfer Co. 


plies, by these officers: 


Brazilla Distributing Co., Tampa, Fla., $25,000 capital 
stock, manufacture extracts, toilet and pharmaceutical arti 
cles, etc., has been incorporated by J. S. Merrill, president ; 
W. T. Galloway, vice-president, and Arthur Russell, secre- 
tary and treasurer. 

Frostilla Co., toilet articles, $2,000 capital stock, has been 
incorporated in Delaware by Floyd Shoemaker, Isaac Alli- 
son, Elmira, N. Y.; James E. Maner, Wilmington. (Agent, 
Corporation Trust Co. of America.) 

Garlinger & Co., 207 West Franklin street, Baltimore, 
manufacture toilet articles, has been incorporated with a 
capital stock of $100,000 by Isaac T. Parks, Jr., William 
Garlinger and Frank I. Ramey. 

Grant Chemical Co., Newark, N. J., has been incorporated 
with a capital of $25,000 by Nathan Gelb, William M. and 
Lovett A. Grant, 790 Broad street, Newark. 

\ll-in-One, brushes, toilet articles, $100,000 capital stock, 
has been incorporated in Delaware for clients by the Ameri- 
can Guaranty & Trust Co., Wilmington. 

Koken-Chisholm Corp., Bronx Borough, New York City, 
barber shop equipment, $200,000 capital stock, has been in- 
corporated by T. E. Halle, 37 Wall street, New York City 

Ras Mangascia Perfumery Corp., Manhattan Borough, 
New York City, $5,000 capital stock, has been incorporated 
by P. Ruggiano, L. A. Bayone, H. J. Golden. (Attorneys, 
Raimo, Brugnoli, Russo & Dicrocco, 299 Broadway.) 


Japanese Perfume Co., Manhattan Borough, New York 
City, $20,000 capital stock, has been incorporated by M. 
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Warmbrun, C. L. 
l‘riedman, 51 Chambers street.) 

Sanitary Barber Shops, $100,000 capital stock, has been 
incorporated for clients by the Capital Trust Co. of Dela- 
ware, Dover. 


Bernardo, E. B. Cohen. (Attorney, E. 


MacDermid, Inc., Waterbury, Conn., manufacture chem- 
icals, $50,000 capital stock, has been incorporated by Francis 
T. Reeves, E. A. O’Rourke, W. M. Anderson. 

, Hout & Co., Queens Borough, New York City, make 
perfumes and soaps, $5,000, has been incorporated by R. P. 
sramley, A. Henderson. (Attorney, H. A. Richards, 56 
Pine street.) 

Black Diamond Brush Mfg. Co., Manhattan Borough, 
New York City, $15,000 capital stock, has been incorporated 
by A. W. Liebman, B. Madoff, J. Mammano. (Attorney, 
W. Lurie, 291 Broadway.) 

Morands, toilet articles, $300,000 capital stock, has been 
incorporated in Delaware by Victor H. Lavenstein, Ross J. 
Miller, Leo Lerand, Chicago. 
Trust Co.) 

Hennafoam Corp., Manhattan Borough, New York City, 
make toilet preparations, 1,000 shares preferred stock, $100 
each; 1,200 common, no par value; active capital, $10,000; 
has been incorporated by J. Egerman, J. B. Anderson, J. 
E. McQuail. (Attorneys, Hollander & 61 
Broadway.) 

Royalcross Co., Brooklyn Borough, New York City, make 
essences and extracts, $50,000 capital stock, has been incor- 
porated by A. M. Wilson, M. Levine. (Attorney, J. B. 
Baer, 2 Rector street.) 

John Zingali, Inc., 283 Glenwood avenue, Bloomfield, N. 
J., manufacture lathering devices for shaving purposes, 
$100,000 capital stock, has been incorporated in New Jersey. 

Oakley & Co., Manhattan Borough, New York City, 
make toilet articles, $100,000 capital stock, has been 


(Corporation Guarantee & 


Bernheimer, 


incorporated by J. H. Calisher, C. S. Winstock, 
FE. Seibel (attorney, H. S. Mansfield, 55 Liberty street). 
Ke-Toy Mfg. Co. Brooklyn Borough, New York 


City, make soap and perfumes, $10,000 capital stock, 
has been incorporated by R. L. Gordon, B. Schimsele- 
witz, J. Margolis (attorney, B. 

Mynuette Co., Inc., 


Marvin, Jamaica), 
Milwaukee, Wis., 


manufacture 


/ toilet preparations and articles, $25,000 capital stock, 
e 


has been incorporated by L. L. 
and Mary J. Raez. 


Kole, Meta Cuschmank 


IN MEMORIAM FOR DEPARTED FRIENDS 


3LocKI, Frep W., son of John Blocki, of John Blocki & 
Son, perfume manufacturers, Chicago, March, 1919. 

3RUCKER, CARL, senior of 
New York, March, 1913. 

Carnot, Mme. Cunitsset, widow of the late Honorary 
President of Court of Appeals, France, March, 1920. 

DaLLey, HENRY, retired perfumer and one of the founders 
of the M. P. A., West Redding, Conn., March 9, 1916. 

DouME, WitiiAM F., of Sharp & Dohme, pharmaceutical 
manufacturers, Baltimore, March, 1913. 

DrexEL, FRANK F., perfumer for the William H. Brown 
& Bro. Co., Baltimore, Md., March, 1917. 

Fercuson, JAMES A., soaps, Louisville, Ky., March, 1915. 

Fox, Henry C., of H. C. 
Philadelphia, March, 1910. 

Hatt, Georce, perfumer, with various firms and long 
identified with the industry, Tucson, Ariz., March, 1921. 


member Fritzsche Brothers, 


Fox & Sons, glass bottles, 


THE AMERICAN PERFUMER 


j 





HoLckE, Ropert .\., 
March, 1917. 

Kirk, JAMEs A., president of J. S. 
Chicago, Ill., March, 1907. 

LANGSDORF, Morris, of S. Langsdorf & Co., toilet and 
manicure novelties, New York, Atlantic City, March, 1921, 

Lunt. JAMES CAMMETT, soap manufacturer, Portland, 
Me., March, 1915. 

Lyon, Dr. 


barbers’ supplies, Brooklyn, N. \ 


” 


Kirk & €0:. soaps, 


IsRAEL, toilet supplies, Englewood, N. J. 
March, 1907. 
MerLE, Avucustin, of Bruno Court, Grasse, France, 
March, 1918. 
MESSNER, SIGMUND, treasurer of the Imperial Metal 


Mfg. Corporation, Long Island City, New 
1921. 

MuNToON, CHARLES, associated with Augustin Merle, pro- 
prietor of Bruno Court, March 5, 1916. 

Poot, Tuomas S., soaps, Denver, Colo., March, 1913. 

RiCKSECKER, THEO., former president Manufacturing 
Perfumers’ Association, New York, March, 1919. 

Riker, Witt1AM B., perfumery, New York, March, 1906. 

Rippey, WILLIAM, manufacturer of 
Cincinnati, Ohio, March, 1917. 

RocKHILL, CLtayton, of Rockhill & Vietor, 
March, 1918. 

Rocers, GrorGce L., soap manufacturer, Centerdale, R. I. 
March, 1917. 

SHEDD, FREEMAN B., Lowell, perfumes, March, 1913. 


York, March, 


Grasse, 


flavoring extracts, 


New York, 


Stuart, Francis F., flavoring extracts, Niagara Falls 
and Toronto, Ont., March, 1914. 

TENNEY, Henry W., proprietor of the Warren Soap 
Mfg. Co., Canton, March, 1916 

WILLIAMS, JAMES Baker, founder of J. B. Williams & 


Co., Glastonbury, Conn., March, 1907. 
Wovcpntey, Grorce F., Jr.. Woodley Soap Manufacturing 
Co., Boston, Mass., March, 1912. 
REE AA ERMAN. 
Obituary Notes 
Clayton Robeson Rockhill, son of the late Clayton Rock- 
hill, founder of Rockhill & Vietor, New York City, died 
suddenly in Los Angeles, Cal., February 28. Years ago 
Mr. Rockhill was affiliated with the firm of Rockhill & 
Vietor, but for the last few years he has had no connec- 
tion with the company. Funeral services were held in 
the Church of the Heavenly Rest, New York City, March &. 
Harry Stanton Kirk, president of Kirk-Geary Co., whole- 
sale druggists, Sacramento,’ Calif., died in that city, Feb- 


ruary 12, of pneumonia following influenza. He was 57 
years old. 
Dr. Walter T. Scheele, chemist, died at his home in 


Hackensack, N. J., 


His wife survives 


March 5. He was fifty-two years old 
Simon N. Jones, veteran druggist of Louisville, Ky., and 
of the American Pharmaceutical Association and the Na 


of Retail Druggists, died at his home, 
March 8, at the age of seventy-five. 


tional Association 


One Article Worth Year’s Subscription 
Products Corporaticn, 
fumers. Dr. F. L. 


(Aromatic Manufacturing Chemists and Per 


Harding, Indianapolis, Ind.) 

Such articles (very timely and of deepest interest) as 
that on the physiology, etc., of Iso-propyl alcohol, as ap- 
pearing in THE AMERICAN PERFUMER, are worth far 
more in value than the whole year’s subscription to your 


paper, Continue such data and make your journal worth 
$5 a year. 
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PATENTS AND TRADE MARKS 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark at- 
This report of patents, trade-marks, designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating 
to the four co-ordinate branches of the essential oil in- 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and 
Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter “M” have been granted registra- 
tion under the Act of March 19, 1920. The remainder 
are those applied for under the Act of February 20, 1905, 
and which have been passed to publication. 

The Designs Patented are those whose numbers are pre- 
ceded by “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 


PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 
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TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


120,531—The Geer Drug Company, Charleston, S. C. 
(Filed July 14, 1919. Used since in or about the month of 
May, 1904.)—Skin Cream. 

122,431—John M. Frost, Buffalo, N. Y. (Filed Sept. 8, 
1919. Used since Aug, 28, 1919.)—Foot Powder. 

131,210.—The Carlton Co., New York, N. Y. (Filed Apr. 
16, 1920. Used since Nov. 1, 1919.)—Soaps. 

140,558.—Deeano Products Company, Cleveland, = 
(Filed Dec. 3, 1920. Used since about Nov. 1, 1919.)— 
Vanishing Cream, Cold Cream and Face Powder in Cream 
Form, 

141,231.—The Muller-Houseman Company, Grand Rapids, 
2 (Filed Dec. 17, 1920. Used since on or about Aug. 

1920.)—Natural and Artificial Vanilla Flavoring Com- 
ae 

142,417—San Antonio Drug Co., San Antonio, Texas. 
(Filed Jan. 18, 1921. Used since Dec. 15, 1919.) —Flavor- 
ing Extracts. 

145,195—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France, (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Brilliantine, Face Lotion, and 
Face Powder. 

(Filed Apr. 2, 


145,628.—Fred .E. Hinkle, Atlanta, Ga. 
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1921. Used since Nov. 3, 1920.)—Toilet Preparation: 
Quinine Hair Dressing, Coconut Quinine Shampoo, Skin- 
Whitener, Ointment, Deodorant, Face Powder. 
146,869.—Crown Supply Company, Inc., New York, N. Y. 
(Filed Apr. 28,.1921. Used since September, 1915.)—Toilet 
Waters, Toilet Creams, Cold Cream, Cucumber and Almond 


Cream, and Face Powder. 
147,397.—Boston Blacking Company, Portland, Me., and 
East Cambridge, Mass. (Filed May 9, 1921. Used since 


Nov. 9, 1920.) Soap. 


149,643.—Imperial Perfume Co., New York, N. Y. (Filed 
June 25, 1921. Used since Apr., 1921.)—Toilet Prepara- 
tions—Namely Hair Tonics and Hair Dressings. 

150,153—The Prontic Druggists, Inc., Baltimore, Md. 


(Filed July 8, 1921. Used since on or about Feb. 1, 1921.) 
Scalp and Dandruff Cerate, and medicine for the Treat- 
ment of Dandruff and Scalp Afflictions, Healing Toilet 
Cream, A Medicine for the Treatment of the Skin. 
150,892.—George C, Field, Newark, N. J. (Filed July 
1921. Used since May 6, 1921.)—Soap. 
52,155. Wilson-Imperial Co., Newark, N, J. 
Aug. 24, 1921. Used since Jan. 11, 1921.) 
pound with Incidental Water-Softening 


5 
(Filed 
Washing Com- 
Properties. 


152,191.—Max Edward Tilson, New York, N, Y. (Filed 
Aug. 25, 1921. Used since July 1, 1921.)—Perfumes. 

152,436.—Henri Muraour & Cie, Grasse, France. (Filed 
Aug. 31, 1921. Used since on or about June 1, 1921.) 


Perfumes, Extracts, ‘ Essences; Aromatic Compounds, 
Whether Natural or Artificial; Perfumed Products—Name- 
ly, Toilet Waters, Perfumed Alcohol Preparations, 
Colognes, Pomades, Face Paints, Lip Sticks, Rouge, Creams, 


Cosmetics, Rice Powders, Sachets, Talcum Powders, Face 
Powders, Deodorants, Shampooing Preparations, Brillian- 
tine, Lotions, Preparations for Use After Shaving, Nail 


Polishes, and Dentifrices. 

152,437.—Henri Muraour & Cie, Grasse, France. 
Aug. 31, 1921. Used since about June 1, 1921.) 
Extracts, Essences; Perfumed Products, viz., Toilet Waters, 
Perfumed Alcohol Preparations, Colognes, Pomades, Face 
Paints, Lip Sticks, Rouge, Creams, Cosmetics, Rice Pow- 
ders, Sachets, Talcum Powders, Face Powders, Deodorants, 
Shampooing Preparations, Brilliantine, Lotions, Prepara 


( Filed 
Perfumes, 


tions for Use After Shaving, Nail Polishes, and Denti- 
frices. 

152,621.—Garrett & Company, Inc., Brooklyn, N. Y. 
(Filed Sept, 6, 1921. Used since Aug. 10, 1920.)—Flavor- 
ing Extracts for Food. 

152,795.—Joseph Addieson Gage, Dallas, Texas. (Tiled 


Sept. 10, 1921. Used since March, 1918.)—Vanilla Ex- 
tract, Lemon Extract. 

152.832.—The Comfort Powder Co., Inc., Boston, Mass 
(Filed Sept. 12, 1921. Used since 1910.)—Toilet Powder. 


152,925.—The Mathieson Alkali Works, New York, N. Y. 
(Filed Sept, 14, 1921. Used since 1895.)—Caustic Soda. 

152,940.—Webb Manufacturing Company, Nashville, Tenn. 
(Filed Sept. 14, 1921. Used since Apr. 15, 1913.)—Flavor- 
ing Extracts for Food Purposes. 

153,038.—Morris Heller, New York, N. Y. 
17, 1921. Used since 1916.)—Salad Oil—viz 
Flavored with Olive Oil. 

153,039.— Morris Heller, New York, N. Y. 


(Filed Sept. 
Cottonseed Oil 


(Filed Sept. 


17, 1921. Used since 1916.)—Salad Oil, viz., Cottonseed 
Oil Flavored with Olive Oil. 
153,054.—Sem-Pray Jo-Ve-Nay Company, Grand Rapids, 


Mich. (Filed Sept. 17, 1921. 
Toilet Cream 
53,055.—Sem-Pray Jo-Ve-Nay Company, Gr: 
Mich. (Filed Sept, 17, 1921. Mar. 
Toi'et Cream 
153,727.—R. A. Hudson C 
(Filed Oct. 4, 1921 Used 
Cream, Vegetable-Oil Shampoo, Antiseptic Lotion, Hand 
ind Face Lotion, Creme Absorbent, Antiseptic Shampoo, 
Hair Tonic, Cydonian Cream, Cleansing Lotion, and Cold 
Cream 
153,845.—C, E 
Oct. 7, 1921. 
Tonic 
153,981.—Hawkeve 
(Filed Oct. 11, 1921, 
in the Form of Soap 
154,094.—The San 


Used since May 15, 1914.) 
ind Rapids, 
Used since 15, 1917.) 
ympany, Inc., Auburn, N. ¥ 
Jan 1, 1915)—Almond 


since 


Hoffman Company, Dallas, Texas 
Used since about Feb. 1, 1921.) \ 


(Filed 


Hair 


Cleanser Co., Lost 
Used since Sept. : 


Nation, 
1921.) 


lowa 
Cleanser 


Aprove Company, Detroit, Mich. 
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(Filed Oct. 
Paste. 
154,161.—United Vegetable Oil Refinery, Inc., Brooklyn, 
N. Y. (Filed Oct. 15, 1921. Used since Aug. 4, 1921.)— 
Coconut Oil for General Purposes. 
154,180.—George N. Eriksen, Newark, N. J, (Filed Oct. 
17, 1921. Used since Oct, 1, 1921.)—Liquid Nail Enamel. 
154,363.—Galloway-West Company, Fond du Lac, Wise, 
(Filed Oct. 20, 1921. Used since Mar. 15, 1921.)—A Con- 
centrated Preparation of Milk, Cocoa, Sugar and Vanilla, 
154,572.—Lester E. Scott, Southington, Conn, (Filed 
Oct. 25, 1921. Used since Sept. 15, 1921.)—Chemical Paste 
for Removing Stains, 


14, 1921. Used since Aug. 19, 1921.) 


" Tooth 


154,6€9.—George Spear, Paterson, N. J. (Filed Oct. 27, 
1921. Used since Aug. 24, 1921.)—Hair Tonic and Sham- 
poo. 

154,851.—Lothar E. Sweitzer, Milwaukee, Wisc. (Filed 


Oct. 31, 1921. Used since Sept. 1, 1921.)—Germicidal Den- 
tal Medicines and Tooth Paste, 


154,964.—Mary A. B. Dishmond, Raleigh, N. C. (Filed 
Nov. 3, 1921. Used since Sept, 24, 1921)—A Hair Tonic. 
155,097.—Frederick F. Ingram Company, Detroit, Mich. 
(Filed Nov. 7, 1921. Used since the year 1890.)—Com- 


plexion Lotion, 

155,099.—Henry H. Kuntzmann, St. Louis, Mo. 
Nov, 7, 1921. Used since Sept. 16, 1921.)— 
the Hair and Scalp. 

155,176.—Jameelah Jane Corporation, Chicago, III. 
Nov. 8, 1921. Used since Aug, 1, 1921.)—Face 
Cold Cream, Vanishing Cream, Rouge. 


(Filed 
A Shampoo for 


(Filed 


Powder, 


155,197—Lydia Taylor, Boley, Okla. (Filed Nov. 8, 
1921. Used since Jan. 1, 1918.)—Pomade for the Treat- 
ment of the Scalp. 

155,213.—Bowman Drug Co., Oakland, Calif. (Filed 
Nov. 9, 1921, Used since Oct, 18, 1921.)—Mouth Wash. 

155,265.—The Lavelvo Company, Columbus, Ohio. (Filed 
Nov. 10, 1921. Used since Oct. 1, 1921.)—Skin Lotion, 

155,285.—V. Vivaudou, Inc., New York, N. Y. (Filed 
Nov. 10, 1921. Used since Oct. 21, 1921.) —Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 


Polishes, Deodorizing Preparations, and Sachet Powders. 


155,350.—The J. X. Chemical Company, Baltimore, Md. 
(Filed Nov. 14, 1921. Used since Oct. 1, 1921.)—Salve, 
Medicated Cream, Antiseptic, Greaseless, and Vanishing, 
for Use in Connection With Skin Trouble, Such as Ec- 


zema, Erysipelas, Poison Ivy, Pimples, Sunburn, Prickly 
Heat, Burns, for Facial Application After Shaving, and 
for Sore Feet, and for Use as an Antiseptic Mouth Wash, 
for General purposes, Ulcerated Gums, and Sore Throat. 

155,396.—The Calenduline Company of California, 
more, Md. (Filed Nov. 15, 1921. 
1913.) —Mouth Wash. 

155,420.—Scotch-Tone Company, Oklahoma, Okla. 
Nov, 15, 1921, Used since on or about Sept. 1, 
Soap. 

155,421.—The Sherwin-Williams Company, Cleveland, 
Ohio. (Filed Nov. 15, 1921. Used since March, 1909.) 
Soap (Dry Powdered, Paste, Semipaste, Flake, Liquid, and 
other Consistencies), 

155,449.—The Rieser Company, New York, N. Y. 
Nov. 16, 1921. Used since Nov. 7, 1921.) 
Powders, Rouge, Compact 

155,463.—Ferdinand 
Nov. 16, 1921 


dorant, 


salti- 
Used since June 15, 


(Filed 
1921.) 


( Filed 
Lip Sticks, Face 
Powders, and Talcum Powder. 
Trejo, New York, N. Y. (Filed 
Used since about 1916.)—Perspiration Deo 


155,547.—Mrs. G. W. Bendy, Houston, Texas. (Filed 
Nov. 18, 1921. Used since Sept. 1, 1921.) —Pomade 

155,561.—King C. Hudson, Chicago, Ill. (Filed Nov. 18, 
1921. Used since Nov, 4, 1921.)—Tooth Paste 

155,593—Bauer & Black, Chicago, Ill. (Filed Nov. 18, 
1921. Used since Nov. 1, 1921.)—Soap. 

155,637.—W. M. Ruthrauff Company, Philadelphia, Pa 
(Filed Nov, 19, 1921. Used since July, 1921.) Dentifrice 

155,733.—E. Burnham, Inc., ‘Chicago, Ill, (Filed Nov. 22, 
1921. Used since 1908.)—Face-Powder. 


155,750.—Clarence C. Hay, Como, Miss. 2 
1921. Used since Feb. 27, 1917.)—Shampoo Soap. 

155,800. \. Bourjois & Co, Inc, New York, N Y 
(Filed Nov, 23, 1921. Used since January, 1914.)—Toilet 
Powders and Compacts. 


(Filed Nov 2 
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155,975.—Pan-American Pharm. Co., Inc., New York, 
N. Y. (Filed Nov. 26, 1921. Used since about September, 
1919.) —Hair Remover in Powdered Form. w 

155,996.—Dearborn Supply Company, Chicago, Ill. (Filed 
Nov. 28, 1921. Used since Nov. 22, 1917.)—Depilatory. | 

156.053—Lehmann & Bohne, Berlin, Germany. (Filed 
Nov. 29, 1921. Used since Apr, 16, 1917.) —Toilet Prepara- 
tions—viz., Perfumes, Toilet Waters, Hair Tonics, Cos- 
metics, Toilet Creams and Powders, and Bathing Salt. 

156,063.—Alfred Wright, Perfumer, Inc., Philadelphia, 
Pa., and New York, N, Y. (Filed Nov, 29, 1921. Used 
since 1907.) —Perfumes and Sachet Powders. 

156,079.—Colgate & Co., Jersey City, N. J. 
30, 1921. Used since Nov, 16, 1921.)—Soap, 

156,080.—Colgate & Co., Jersey City, N. J. (Filed Nov. 
30, 1921. Used since Aug, 1, 1921.)—Liquid and Powdered 
Perfumes. 

156,081.—Colgate & Co., Jersey City, N. J. (Filed Nov. 
30, 1921. Used since Aug, 1, 1921.)—Liquid and Powdered 
Perfumes. 

156,082.—Colgate & Co., Jersey City, N. J. 
30, 1921. Used since Nov. 16, 1921.)—Soaps. 

156,259.—The Cincinnati Soap Company, Cincinnati, Ohio. 
(Filed Dec. 5, 1921. Used since Jan. 15, 1918.)—Soap. _ 

156,295 —The Procter & Gamble Company, Cincinnati, 
Ohio. (Filed Dec. 5, 1921. Under ten-year proviso. Used 
since Oct. 1, 1876.)—Soap. 

156,457.—Mijets Perfume Company, Inc., New York, 


(Filed Nov. 


(Filed Nov. 


N. Y. (Filed Dec. 8, 1921. Used since Oct, 21, 1921.)—’ 


Perfumes. 

156,568.—Commercial Soap Company, Reno, Nev. (Filed 
Dec. 12, 1921. Used since Jan. 17, 1919.)—Toilet Soap. 

156,737.—Fred C. Dunlap, Kansas City, Mo. (Filed Dec. 
15, 1921—Used since about Nov. 9, 1921.)—A Cleaning 
Compound for the hands, 

157,022—Cheramy, Incorporated, New York, N. Y. 
(Filed Dec. 22, 1921. Used since Nov. 10, 1921.)—Toilet 
Soaps, 

157,103.—The M. & N. Co., Washington, D. C. (Filed 
Dec, 24, 1921. Used since Dec, 10, 1921.)—Glove Cleaning 
Soaps. 

137 862,—Valmont Mfg. Co., Inc., Brooklyn, N. Y. (Filed 
Jan. 12, 1922. Used since Jan. 3, 1922.)—Powder Puffs. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920) 


152,056.—Jules Delpech, Oakland, Calif. 
1920. Serial No. 141,361. Used since Nov. 1, 
Salad Oil. 

152,090.—Larkin Co,, Inc., Buffalo, N. Y. (Filed Apr. 21, 
1921. Serial No. 146,489. Used since Jan 1, 1906.)—Cold 
Cream, Bath Powder, Eau de Cologne, Face Powder, Tal- 
cum, Laundry Starch, Ironing Wax, Perfume, Vanishing 
Cream, Toilet Water, Sachet, Incense Powder, Sachet 
Powder, Liquid Tar Shampoo, Dentifrices, Chemical Cuticle 
Remover, Nail White, Nail Enamel, Orris Root, Nail 
Bleach, Complexion Cream, Massage Cream, Witch-Hazel 
Cream, Almond-Cream Lotion, Gloss Starch, Rose Water 
and Glycerine, Skin Balm, Rice Powder, Vanity-Box 
Rouge, Foot Powder, Deodorant Toilet Powder, Almond 
Meal, Camphor Ice, Cocoa Butter Used as a Toilet Prepa- 
ration, Deodorizing Cerate, Bay Rum, Quinine Hair Tonic, 
Brilliantine, Egg Shampoo, Smelling Salts, Bath Crystals, 
Benzoin, Sea Salt, Adhesive Plaster, Deodorant, Liquid 
Dentifrices. : 

152091.—Los Angeles Soap Co., Los Angeles, Calif. 
(Filed Sept. 20, 1921. Serial No. 153,147. Used since Feb. 
23, 1915.)—Soap. 

152,101.—Harold Ohrt, Detroit, Mich. (Filed Apr. 8, 
1920. Serial No. 130,845. Used since Mar. 23, 1920.)— 
Hair Tonic, 

152,315.—Jenkinson-Bode Company, Jacksonville, Ill. 
(Filed July 19, 1920. Serial No, 135,149. Used since 1912.) 
—Olive Oil. 

152,601.—Richard Hudnut, New York, N. Y. (Filed 
Aug, 12, 1921. Serial No. 151,715. Used since Dec. 31, 
1902.) —Cold Cream. 

152,604.—Alfred J. Frank, St. Paul, Minn. (Filed Sept. 
2, 1921. Serial No, 152,507. Used since May, 1912.)— 
Cleansing Cream. 


(Filed Dec. 21, 
1920.) — 


152,613—Royal H. McLellan, Norwalk, Conn. (Filed 
Nov. 2, 1921. Serial No. 154,926. Used since 1899.)—Den- 
tal Cream. 


DESIGNS PATENTED 


60,287.—Talcum-Powder Box. Felix Eberhart, Newark, 
N. J., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jersey. Filed Aug. 15, 1921. 
Serial No. 492,535. Term of patent 7 years. The orna- 
mental design for a talcum powder box, as shown. 

60,472.—Bottle. Frederick K, Smith, New York, N. Y. 
Filed Jan. 2, 1920. . Serial No. 349,067. Term of patent 3% 
years. The ornamental design for a bottle as shown. 

60,563.—Bottle. Charles C. Morrison, New York, N. Y., 
assignor to Richard Hudnut, New York, N. Y., a Corpora- 
tion of New York. Filed June 14, 1921. Serial No. 477,- 
552. Term of patent 7 years. The ornamental design for 
a bottle, as shown. 

60,564.—Bottle. Charles C. Morrison, New York, N. Y., 
assignor to Richard Hudnut, New York, N. Y., a Corpora- 
tion of New York. Filed June 14, 1921. Serial No. 477,- 
553. Term of patent 7 years. The ornamental design for 
a bottle, as shown, 


PATENTS GRANTED 


1,407,297.—Cleaning and Scouring Compound. Thomas 
W. Pritchard, Wilmington, N. C. Filed Sept. 24, 1917, 
Serial No. 192,961. Renewed July 7, 1921, Serial No. 483,- 
O88. 5 Claims. (Cl. 87—5.) 1. The herein described clean- 
ing and scouring compound consisting of soap produced 
from natural fat and alkali, water, and pine oil produced 
from resinous wood by distillation and free from turpentine. 

1,407,502.—Detergent. Otis M. Weigle, Fulton, Mo. Filed 
Mar. 16, 1920. Serial No. 366,394. 2 Claims. (Cl. 87—5.) 
2. A detergent, consisting of corn meal 85%, a mixture 
of powdered soap and sodium carbonate 14%, and boracic 
acid 1%. 

1,408,650.—Soap or the Like. Frederick Charles Simp- 
son, Pretoria, Transvaal, South Africa. Filed Mar. 16, 
1920. Serial No. 366,384. 4 Claims. (Cl. 87—5.) 1A 
soap characterized in that when applied in the form of a 
thin film on the part of the body to be cleansed, it will 
automatically produce a foam or lather on such part which 
acts to lift up and remove any dirt or foreign matter; said 
soap essentially comprising 1 part of soft soap, from 1 to 3 
parts of petrol, and from 1 to 9 parts of water. 


Trade Marks in Palestine 


The Official Gazette of the Government of Palestine of 
December 15, 1921, just received, contains the new trade- 
marks ordinance which went into effect on January 1, 1922. 
According to the provisions of this law, ownership in a 
trade-mark is dependent on registration, and legal protec- 
tion cannot be secured otherwise. Priority is granted to 
\merican trade-marks registered in Turkey before Novem- 
ber 11, 1918, provided they are registered in Palestine within 
one year after the ordinance goes into effect. Likewise, 
trade-marks registered under the provisions of the Public 
Notice No. 136, of September 30, 1919, shall be considered 
registered under the ordinance, the date of actual registra- 
tion being regarded as the date of registration under the 
trade-marks ordinance. 


A Very Valuable Publication. 


(From Crocker Mfg. Co., tc ~ pregerations, 105 N. Monroe street, 
-eoria, Il.) 


I consider THe AMERICAN PEeRFUMER to be a very valua- 
ble publication, and would net be doing myself justice to 
do without it. 

Mighty Uncertain 
Ted—Love is a gamble, my boy. 
Ned—It is if you let a girl become your one best bet. 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of much value, in the advertising pages. 





FOREIGN CORRESPONDENCE fd» 


AUSTRIA 

SAMPLE Fair.—Vienna’s International Sample Fair proved 
such an enormous success that it is proposed to have a 
second fair this spring, and it will probably develop into 
a regular biennial institution. Modeled on the lines of the 
Leipsic Fair, it was in some respects more successful than 
the German original. Two hundred thousand buyers’ cards 
were issued to home and foreign business firms, and the 
total attendance was over 500,000. Preliminary reports of 
business done show that the orders taken aggregate 30,000,- 
000,000 crowns. Arrangements originally were made for 
1,800 exhibitors, but over 7,500 firms applied for space. It 
was possible to find room for only 4,700 exhibits. These 
were divided into 35 branches of industry, one of which 
was perfumery and toilet articles. In perfumery and toilet 
articles a record business was done, far exceeding all ex- 
pectations. Buyers appeared from America, Persia, India, 
Turkey, Egypt, the Near East and the Succession States. 
In safety razors and shaving articles business was very 
good. Large orders were taken for America, which was 
considered the more remarkable as America was first in the 
field with safety razors. In perfumery sales Paris led, with 
Vienna a close second. 


——— 


GREAT BRITAIN 
British Inpustries Fair.—The London section of the 
show, which closed March 10, was fully up to the standard. 
Among the exhibits noticed by our correspondent were those 
of Stafford Allen & Sons, Ltd., W. J. Bush & Co., Ltd., 
Graesser-Monsanto Chemical Works, Ltd., and numerous 
showings of toilet requisites, preparations, glassware and 


chemical apparatus. The fair proved to be a great success. 


HUNGARY 

Rose Om.—The Hungarian bureau for the cultivation and 
sale of industrial plants is investigating the possibility of 
cultivating on a large scale Bulgarian rose trees, with a 
view to the production of otto of rose in Hungary. The 
results have, so far, proved satisfactory, and negotiations 
are in progress with Bulgaria for the purchase of a large 
number of rose trees, which will be distributed among the 
Hungarian growers, 


Import Restrictions.—A ministerial decree, effective Jan- 
uary 23, prohibits the importation of the following articles 
into Hungary by parcel post: Alcoholic liquors, perfumes 
and cosmetics, soap and soap substitutes unperfumed, and 
cleansing materials, wax candles and rushlights. 


INDIA 
Duty on Perrumep Sprrits.—In supersession of the 
orders contained in Customs Circular V of 1916, the Gov- 


(Continued on page 36) 


MARKET REPORTS 6 = 


THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


Essential oil values have scored an almost general ad- 
vance in reflection of the higher exchange rates on all of 
Europe with the possible exception of Germany. The in- 
creased costs of importing foreign essential oils under the 
higher monetary units has in nearly all instances stimulated 
spot business and has brought out an advancing market, A 
more cheerful attitude has developed everywhere along 
with the stoppage of the general drift towards lower prices, 
and leaders in the trade are confident that the current year 
will mark a distinct improvement over the conditions which 
existed a year ago. While there was a violent break in 
foreign exchange co-incident with the outbreak of political 
troubles in India, the unsettlement proved to be merely 
temporary for rates snapped back so that they still occupy 
the highest point since 1919 when the “peg” was with- 
drawn, With the advance of Spring and the approach of 
Easter the trend generally has been towards greater activ- 
ity. There is more disposition to undertake commitments 
which had long been deferred, and while competition for 
orders narrows the margins of profits, the main trend is 
towards improvement, which word appears more promi- 
nently now on every hand, 


An advance of approximately 20 per cent in the whole- 
sale selling valuations of Messina lemon oil to 95c.@$1.00 
stands out perhaps as prominently as any other feature of 
the market. This move, while deemed essentially specula- 
tive in its origin, now appears to be backed by advises from 
the West to the effect that this year’s California lemon 
crop was a total failure, frosts having set the trees back 
fully one year. The shortage will have to be made up 
from Italian lemons, but according to last advises the 
Italian lemon crop was only about two-thirds of normal. 
This combined shortage in the crop of lemons both here 
and in Italy is taken as a forerunner of higher prices for 
lemon oil for some time to come. While Messina orange 
oil is not affected in the same degree, there has however 
been a sharp upward movement in West Indian orange oil. 
The California orange crop was damaged to the extent of 
50 per cent. 


Advances have been put through in almonds, amber, 
amyris balsamifera, sweet birch, caraway, citronella, eri- 
geron, geranium, lavender, neroli, tansy, wintergreen, pep- 
permint, sassafras and a number of other important oils. 
Consumers of Bourbon geranium have readily paid $5 to 
$5.25 a pound on account of rising exchange, notwithstand- 
ing that the market is apparently loaded down with adul- 
terated oil which could be procured as low as $4.50 a 
pound. Turkish geranium has also moved up, last sales 
being around a level of $4.25 a pound. The strong posi- 
tion of oil of citronella has been maintained, 55 cents being 
inside for Ceylon varieties, while the Java grades are ob- 
tainable at 75@80 cents a pound. There has been good 
buying on the part of soap manufacturers at advancing 
prices. 


Easier conditions have developed in oil of rose, with of- 
fers of the Bulgarian at $7@$8, while the Turkish is of- 
fered at $6@$7, This is ih line with the increase of 10 per 
cent in the past year’s harvest, the distillation of which 


(Continued on page 36) 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 
Almond, Bitter, per pound. $5.50- 
Almond, S. P. A ( 
Almond, F. F. 

Almond, Sweet True 

Almond, Peach Kernel.... 

Amber, crude 

Amber, Rectified 

Amyris balsamiféra 

Anise 

Aspic (spike) Spanish .... 
French 

Bay, Porto Rico 
West Indies 

Bergamot, 35-36 per cent.. 

Birch (Sweet) 

Birchtar, Crude 

Birchtar, Rectified 

Bois de Rose, Femelle.... 

Cade 

Cajeput, 

Calamus 

Camphor, Jap, “ 

Cananga, Java 

Cananga, Java, Rectified.. 

Caraway Seed 

Cardamon, Ceylon 

Carvol 

Cassia, 75-80% Technical.. 
Redistilled, U. S. P 

Cedar Leaf 

Cedar Wood 

Celery 

Cinnamon, Ceylon 

Citronella, Ceylon 

Citronella, Java 

Cloves, Bourbon 

Cloves, Zanzibar 

Copaiba 

Coriander 


Cummin 

Dillseed 

Erigeron 

Eucalyptus, Aus. 70%..... 

Fennel, Sweet 

Geranium, African 

Geranium, Bourbon 

Geranium, Turkish (palma 
rosa) 

Ginger 

Gingergrass 

Guaiac (Wood) 

Hemlock 

Juniper Berries, Rectified. . 

Lavender, English 

Lavender U. S. P 

Lavender U. S. 

Lemon 

Lemongrass 

Limes, distilled 

Limes, expressed 

Linaloe 

Mace, distilled 

Mirbane 

Mustard, genuine 

Mustard, artificial 

Neroli, Bigarde, Petale Ex. 

Neroli, Bigarde 

Neroli, Italian 

Nutmeg 

Opoponax 

Orange, bitter 


Orange, sweet, West Indies 

Orange, sweet, Italian 

Origanum, imitation ; 40 

Orris Root, concrete, 
eign 

Orris Root, concrete do- 
mestic (0z.) 

Orris Root, absolute..(oz.) 5 

Parsley 

Patchouly 

Pennyroyal, American .... 

Pennyroyal, French 

Peppermint 

Peppermint, redistilled .... 

Petit Grain, So. American. 

Petit Grain, French 

Pimento 

Pine Needles, from Pinus 
Sylvestris 

Rose, Bulgaria 

Rose, Turkish 

Rosemary, French 

Rosemary, Spanish 

Rue 

Sage 

Sandalwood, East India ... 

Sassafras, artificial 

Sassafras, natural 

Savin, French 

Snake Root 

Spearmint 

Spruce 

Tansy 

Thyme, French, red 

Thyme, French, white .... 

Thyme, Spanish, red 

Vetivert, Bourbon 
East India 

Wintergreen (genuine gaul- 
theria) 

Wormseed 

Wormwood 

Ylang-Ylang, Manila 

Ylang-Ylang, Bourbon .... 10.00-10.50 


DERIVATIVES AND CHEMICALS 


Acetophenone 

Amyl Salicylate, dom 

Amy! Salicylate, for 

Anethol 

Anisic Aldehyde, foreign.. 
Domestic 

Benzaldehyde, domestic ... 

Benzaldehyde, F. F. C. do- 
mestic 

3enzyl Acetate, domestic. . 

Benzyl Acetate, foreign.... 

Benzyl Alcohol 

Benzyl Benzoate .......... 

Borneol 

Bornylacetate 

Bromstyrol 

Carvol 

Cinnamic Acid 

Cinnamic Alcohol 

Cinnamic Aldehyde 

Citral C. P 

Citronellol, domestic 

Citronellol, foreign 

Cumarin, natural 

Cumarin, artificial, domestic 3.30- 3.50 

Cumarin, artificial, foreign 3.15- 3.50 

Diphenylmethane 

Diphenyloxide 


Ethyl Cinnamate 
Kucalyptol 

Eugenol 

Geraniol, domestic 
Geraniol, foreign 
Geranyl-Acetate 
tleliotropin, domestic .... 
Bon. Ga. Pe saccccads (0z.) 
Iso-Butyl- ee 
lso-Eugenol ; sé dala 
Linalool 

Linalyl Acetate 

Linalyl Benzoate 

Methyl Anthranilate 
Methyl Cinnamate 

Methyl Heptenone 

Methyl Heptine Carbon ... 
Methyl Paracresol 

Methyl Salicylate 

Musk Ambrette 

Musk Ketone 

Musk Xylene 

Nonylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol .... 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 

Safrol 

Seaten CF. idevendac (0z.) 
Terpineol, C. P., domestic 
Terpineol, C. P., imported. 
Terpinyl Acetate 

Thymol 

Violet, artificial 

Vanillin 


Tonka Beans, Para 
Tonka Beans, Angostura.. 
Vanilla Beans, Mexican ... 9.00-10.00 
Vanilla Beans, cut 7.00- 7.50 
Vanilla Beans, 
whole 3.00- 3.75 
Vanilla Beans, 
2.85- 3.00 


1.75- 1.85 
1.70- 1.80 


1.35- 1.40 


cut 

Vanilla Beans, Tahiti yel- 
low label 
Green label 


SUNDRIES 
cologne spirits 


-- (02.) 8,00-12.00 
28.00- 


Alcohol 

gallon 
*Ambergris, black . 
Ambergris, gray 
Chalk, precipitated 
Civet horns 
Lanolin hydrous 
Lanolin anhydrous 
Menthol 
Musk, Cab., pods 
Musk, Cab., grains.... 
Musk, Tonquin, grains (o0z.) 32.00 
Musk, Tonquin, pods (0z.) 19,00-20.00 
Orris Root, Florentine, 

whole ‘ 10 
Orris Root, 

gran. ; 13 
Rice Starch 12- .16 
Talc, Italian (ton) 45.00-60.00 
Talc, French (ton) 22.50-50.00 
Talc, domestic ....... (ton) 18.00-40.00 


*Nominal. 
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THE MARKET 
(Continued from page 34) 

was in the main conducted at a cool and reasonably dry 
time, lasting about three weeks so that the average yield 
was about one kilo of otto from 3,400 to 3,800 kilos of 
flowers. The total distillation was about 1,400 to 1,600 
kilos, but growers with successful plantations were not 
willing to permit peasants to replant and renew the planta- 
tions destroyed during the war, as this curtailed yield for 
the next two years. 

Attention has been directed to oil of vetivert, which is 
held at $27 to $35 for the Indian, while the Java is obtain- 
able at $20 and the Bourbon at $5@$5.25 a pound. Despite 
some attempts to raise prices, lavender have been main- 
tained here around a level of $3.75@$4 a pound for “IX” 
and $3@$3.25 for “VIII,” with cost of importation cabled 
as high as $4. The usual number of spike mixtures can be 
had at almost any price the buyer is desirous of paying. 
With an easier tendency in the spice, clove oil declined and 
offerings were made at as low as $2 for the Zanzibaar 
grades. There has been a lighter demand in evidence for 
petit grain and prices have eased off. The same is true of 
ylang-ylang Bourbon grades, of which are offerings at a 
concession of $2. Offers of Italian neroli oil have found 
their way on the market at around $120 a pound, while 
neroli Bigrade petale is holding former price levels of $300 
to $340 a pound. 


Aromatic Chemicals 

Irregular recoveries are manifesting themselves in the 
market for aromatic chemical products utilized in the per- 
fumery trade along with the nation-wide campaign to es- 
tablish a preference for American-made toilet articles. At 
least two striking upward revisions have come under re- 
view, including an advance of # in cinnamic alcohol to a 
basis of $18 a pound and a jump in linalyl acetate “im- 
ported” to $10@$12 a pound, although as a quality propo- 
sition offers are still said to be available at as low as $6.50. 
Linalool from bois-de-rose is held at $6.50 or in proportion 
to the prevailing prices for linalyl acetate, although from 
$4.50 to $5.50 a pound is being quoted by prominent sellers 
for certain qualities. The two leading producers of benzyl- 
benzoate are quoting $1.50 a pound in 100-pound lots, al- 
though the range extends to $1.75. What is the equivalent 
to an advance of about 2 cents a pound was named by 
prominent producers of methyl salicylate when prices for 
1,000-pound lots were revised upwards to 35 cents in cans 
or drums, while less than 1,000-pound lots were quoted at 
37 cents and as high as 40 cents. Vanillin, on the contrary, 
has eased off slightly, with the prominent domestic pro- 
ducers now naming 50 cents a pound in lots of 1,000 
pounds, while small jobbing lots down to as low as 5 
pounds can be purchased at as low as 55 cents a pound. 
There is a firmer market for domestic benzaldehydes, prices 
being established at from $1.75 to $1.90 a pound. Coumarin 
in a large way is obtainable at as low as $3.15, but for 
jobbing quantities the price ranges from $3.30 to $3.50 a 
pound. Among the synthetic musk products ketone is a 
weaker market, with offers made as low as $10 a pound. 


Vanilla Beans 


With indications of a 90 per cent shortage in the crop of 
vanilla beans and no prospects for a normal crop for at 


least three years to come a further advance in Mexican 
to $9@$10 for whole beans and an advance to $7 for 
cuts has not been a matter of great surprise to the general 
trade. According to reports from the Mexican vanilla bean 
districts, there will be hardly 50,000 to 60,000 pounds of whole 
beans this year and only about 8,000 to 10,000 pounds of cuts. 
Of this amount ninety per cent has already been bought up 
by New York dealers. Stocks in New York, all dealers in- 
cluded, are hardly in excess of 20,000 pounds of whole 
beans and 6,000 pounds of cuts, so that there is a strong 
outlook that within a short time the price will be $10 for 
whole and $7.50 or more for cuts. 

The Mexican vanilla bean crop when cured will. only 
amount to 50,000 to 60,000 pounds of whole beans, as 
against a normal crop of 350,000 pounds of whole beans and 


100,000 pounds of cuts. 


FOREIGN CORRESPONDENCE 
(Continued from page 34) 

ernment of India has decided that for the purpose of assess- 
ment to customs duty under item 31 of the Import Tariff 
Schedule the expression “perfumed spirits” should be taken 
to mean “a mixture containing only alcohol, water, and 
essential oil or otto with possibly a little liquid ammonia or 
neutral coloring matter and of an alcoholic strength not fall- 
ing short of proof spirit.” Perfumed spirituous prepara- 
tions not falling under the above definition will be assessed 
under item 32 of the Tariff Schedule and pay customs duty 
at the rates applicable according as they are entered to be 
tested or not, subject to a minimum of 11 per cent ad valo- 
rem in the case of preparations entered for test. 


JAPAN 

CampHor.—The Japanese camphor trade, which has been 
lagging since toward the close of 1920, shows a bright sign 
A contract for 700,000 kin of crude camphor 
has just been made here with American buyers, it being ex- 
pected soon to be followed by more with buyers from Eu- 
rope, British India and The opinion of 
authorities in the trade here is that in Summer this year the 


of revival. 


other countries. 


camphor trade will be internationally restored to normal. 


MEXICO 
New PerrumMery Factory.—The Department of Com- 
merce has a report that a new perfumery factory will be in 
operation in April at Ciudad Juarez, Mexico. The report 
“The new concern, known as ‘La Crisantema, 
S. A., Fabrica de Perfumes y Aguas de Tocador,’ was 
established in October, 1921, by F. W. ten Napel, J. Molinar 
y Rey and H. Navarro. An effort to keep a large sum of 
money at home that is now going to France, Germany and 
other European countries will be made by the new firm. 
The promoters hope to drive from Northern Mexico all 
imported perfumes and toilet waters. They have incor- 
porated under the laws of Mexico with an initial capitaliza 


tion of $10,000.” 


continues : 


POLAND 
GERMANS SMUGGLING PEeRFUMES.—Seven manufacturers 
of perfumes in Poznan (Posen) have petitioned the Polish 
Ministers of Commerce, Industry, and Finance to put a 
stop to the smuggling of perfumery from Germany into 
Polish territory. German manufacturers obtain alcohol for 
manufacturing purposes at 22m. per kilo., which at the 
present rate of exchange represents 300 Polish marks, where- 
as Polish manufacturers must pay 3,000 Polish marks, while 
taxes, containers, labels, corks, etc., are about double the 
cost. Owing to the smuggling complained of, the Polish 
manufacturers have been compelled to reduce their output 

and dismiss some of the employees. 


RUMANIA 
PROHIBITION or LuxuRY Imports.—The Rumanian Minis- 
ter of Industry and Commerce has prohibited the importa- 
tion of luxury articles, including toilet powders, powder 
puffs, perfumes and cosmetics of all kirds. Other luxury 
articles may be imported, but the import duty and luxury 
surtaxes will be greatly increased. 


The text pages of THe AMERICAN PERFUMER AND EssEn- 
TIAL Ow Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 
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‘CONDUCTED BY Or. E.G.THOMSSEN 


FOR A SOAP MAKERS’ ASSOCIATION 


Renewal is made of the arguments in favor of forming 
a new Soap Manufacturers’ Association. Any movement 
in that direction will have our hearty support. Various 
efforts have been made to form a new association, but with- 
out success. Whenever anything was up at Washington 
affecting their interests the soap manufacturers showed up 
solidly and effectively and without any other prearrange- 
ment than an interchange of views and selection of dates. 

The Soap Section of the American Specialty Mfrs. Assn., 
in which are some of the most important soap manufac- 
turers of the country, has taken care of many things that 
otherwise would devolve on a soap association. 

The Manufacturing Perfumers’ Association of the United 
States, which has many toilet soap-making members now, 
has under formation a Soap Section of that powerful or- 
ganization. 

One reason why a Soap Manufacturers’ Association is 
not now in active existence is that so many manufacturers 
have relations with older associations, including the N. W. 
D. A., in which they can use more effective pressure for 
their legislative and other interests than they might hope 
to exert with a new organization, or the revival of one that 
had long ceased to function. 

We are heartily in favor of a new Soap Manufacturers’ 
Association, even though it may involve membership for 
some firms in two, three, or more business bodies. The 
use of the name, added to the others mentioned, might im- 
press legislators more than enough to make up for the 
trouble and the dues involved in belonging to duplicate or 
triplicate organizations. Besides, Soap Manufacturers’ As- 
sociation of the United States would sound much more 
impressively than what otherwise might be said in a strictly 
soap industry legislative hearing. By all means let us have 
the new association, as well as the sections. 


The German Glycerine Industry 


The Glyzerin G.m.b.H, having been dissolved, some large 
glycerine factories have now formed a community of inter- 
ests; two large concerns, however (Dynamit A.G. vorm. 
Alfred Nobel & Co., of Hamburg, and the Westfalisch-An- 
haltische Sprengstoff A. G., of Berlin), have nothing at all 
to do with the movement, and the latter is still under the 
control of the Vereinigte Chemische Werke A.G., of 
Charlottenburg, which is also the Central Office for the 
sale of glycerine. 


The Soap Industry in Norway 


C. Platou, managing director and president of the Nor- 
wegian Industrial Union, recently stated, at a conference 
held to deal with the unemployment question, that the Nor- 
wegian soap industry was suffering more and more from the 
large importations of foreign soaps which still continue, 
despite the fact that home-made soap is quite as good an4 
much cheaper. 


GERMAN POTASH PRICES RISING 


As we go to press the reorganized German Potash Syndi- 
cate is negotiating with the Berlin government a proposal to 
increase prices from 20 to 25 per cent and the Government 
had promised to return an answer on March 21. The de- 
mand is based on advances in the pay of workers and rises 
in railroad transportation rates, It was expected that the 
Government would agree to the proposal for the advance. 

The Syndicate recently has been enlarged. By the en- 
trance of four firms, Ellers, Wilhelmshall II, Berkhopen, 
and Kaiseroda III, the number of potash works operating 
within the Deutsche Kali Syndikat, as the Syndicate is 
known in Germany, has been increased 205. After the final 
number of shares had been assigned to 11 mining plants, 
the number of works equipped with a full complement of 
shares was 166 with a total of 921.8754 thousandths. The 
39 works operating provisionally under the syndicate have 
a total of 61.8906 thousandths. In addition, are the 8 special 
factories with a total of 16.2340 thousandths, 

The largest concern of the greater groups is still the 
Deutsche Kaliwerke-Konzern with 30 pits, 10 factories and 
an interest of approximately 155 thousandths, The activity 
of this concern during 1921 was largely limited to securing 
the majority of shares of the Gewerkschaft Grossherzog 
Wilhelm Ernst, and reports have it that it apparently suc- 
ceeded. The second largest group is the Wintershall- 
Alexandershall-Konzern with 28 plants, 10 factories and 
an interest of about 143 thousandths. Other important 
groups have consolidated and efforts in this connection will 
continue this year. 

A Radio message to the New York Journal of Commerce 
from Frankfort am Main, Feb, 26, gives this interesting in- 
formation: 

“An important new potash combine is about to be formed. 
The Verinigte Chemische Fabriken Leopoldshall has pur- 
chased from the Anhalt Government 2,400 shares of the 
Kaliwerke Salzdetfurth for the sum of 112,500,000 marks, 
a price considered here to be very high, 

“This purchase gives the Leopoldshall a controlling in- 
terest in this foremost of German potash companies, the in- 
tention being to organize an amalgamated concern com- 
posed of the Leopoldshall, Salzdetfurth, Westeregeln and 


Ascherslaben companies. Negotiations are now almost com- 
pleted. Many banks are participating in the deal.” 


SITUATION VIEWED BY AN IMPARTIAL AMERICAN IN BERLIN 


The Associated Press correspondent in Berlin recently 
sent the following review of the potash outlook: 

“Germany’s potash industry, disrupted by the war, is 
rapidly getting on its feet again. Within the last few 
months, according to recent announcements, Germany has 
concluded arrangements for resumption of her potash trade 
with all European countries, except Poland, and also a num- 
ber of oversea countries including the United States. The 
value of the total potash output in Germany in 1921 is 
estimated at 2,500,000,000 marks. 

“In a review of the potash business in the Transatlantic 
Trade Journal for January, published by the American 
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Chamber of Commerce in Germany, it is stated that rela- 
tions with dealers in the United States recently have been 
re-established, the American consumers now being con- 
sidered, as before the war, Germany’s largest and most im- 
portant market for this branch of trade. 

“The report says that Germany in reviving the industry 
has felt the competition of Alsace-Lorraine, especially in 
the American market, and bordering countries owing to 
the favorable freight rates, 

“Of particular interest to America is the statement of 
the Chamber of Commerce that the potash industry estab- 
lished in the United States during the war is not considered 
in the least as a hindrance to the German export trade of 
the near future. 

“The journal estimates that in 1913 Germany exported 
about 50 per cent of its entire potash production, while the 
export trade for 1901 averaged about 5 per cent of the 
business done in the last peace year. 

Another dispatch told of the possibility ow trying to enter 
into negotiations whereby American potash might be ex- 
changed for German potash, but inquiries in New York 
seemed to show that the scheme was impracticable. 


AN INTERESTING FRENCH VIEW OF THE POTASH SITUATION 


In a lecture at Nancy Professor C. Matignon recently 
stated that the Alsatian potash mines, which cover 180 square 
kilometers, could supply the world’s requirements for 300 
years at the pre-war rate of comsumption, The German 
mines with their 1,500 square km and 200 pits could supply 
the requirements for 7,500 years, but from the standpoint 
of ease of extraction the advantage lay with Alsace. In 
the light of this information it is curious to hear of fifteen 
trainloads of German potash being actually imported in 
Alsace. The explanation is that these deliveries have been 
made under a contract between the German Potash Syn- 
dicate and the Societe Baignieres et Dewisme, of Paris, 
which manufactures fertilizers, The French company 
claims that in making the contract it sought to benefit French 
agriculture by lowering the price of fertilizers; in any 


case the French Treasury will benefit as the duty on im- 


ported potassium chloride is 30 francs per metric ton. 


MEDICATED SOAPS 


Soap in itself is antiseptic and a powerful germicide. 
It is declared that a 2 per cent solution—whether made 
from a hard or soft soap—is capable of destroying in the 
space of six hours the B. coli communis, And, according 
to the German Health Commission, a 0.01 per cent solu- 
tion of a potash soap is able to prevent the development 
of the Anthrax Bacillus. Nevertheless, whatever medica- 
ments one intends to add, it is most important that the 
base should be made from the purest materials obtainable. 
The manufacture of medicated soaps may be divided into 
two classes, namely:—(1) Those which are required as a 
specific in particular skin complaints; and (2) those which 
are prepared for disinfectant purposes. The materials to 
use are lard and olive oil, which should be saponified with 
a 50 per cent potash lye, Coconut oil is not recommended, 
because many investigators believe that a number of the 
minor skin diseases owe their origin to its use; however, 
Boring stated that he had worked with it with very good 
results. Unna and Ejikoff, who have investigated the 
matter, a superfatted soap to be the best, but 
many of the doctors are divided on this point of the ad- 
visability of using excessive fat, which might possibly con- 
tain free fatty acids having a harmful effect upon the skin. 
It is, usually, a mixture of lard and olive oil, and added 
to the extent of 3 per cent, However, an addition of lano- 
lin could very well be used, because it is a fat that is 
readily absorbed by the skin, Thus it would materially 
aid in the absorption of the medicament. 


In application the foam produced when the soap is 
lathered in the hands is allowed to dry upon the skin 


consider 


instead of being wiped off with a towel in the usual way, 
Liquid soaps would be found useful here, for they are far 
more readily absorbed, and the medicament is more 
thoroughly admixed. In the former case, when the soap 
is ready, it is best to add the chemicals on the mill, though 
in a few instances it may be added to the molten soap, 
However, if using volatile drugs, the treatment on the 
mill must be adopted. Below is appended a list of those 
which will be found the most valuable :— 

Camphor, 5 per cent; sulphur, 10 per cent; 
10 per cent; lanolin, 20 per cent; naphthol, 
oleum cade, 20 per cent; oleum rusci, 
sium iodide, 5 per cent, 

Carbolic acid is the most generally used disinfectant 
for addition to soap. It should be dissolved in a weak 
caustic solution before crutching; otherwise the carbolic 
will not combine with the soap. However, there is one 
objection against its use, namely, that, being a coal-tar 
derivative, it tends to darken the finished product. Then 
Lysol is also sometimes employed in the form of an 
8-10 per cent soap solution of creosol and cresylic acid. 
There are one or two acids, like boracic and salicylic, that 
possess valuable antiseptic properties. The latter is par- 
ticularly beneficial, when indicated, for certain skin affec- 
tions. But when employing them it is necessary to bear in 
mind that these drugs decompose the soap, Hence either 
they. should be neutralized before mixing, or else the 
soap should be made slightly alkaline before their addition. 
Iodine is indicated for various skin diseases; it can be 
incorporated without any difficulty if it is dissolved in 
potassium iodide solution, for in this form the Iodine be- 
comes soluble in the soap. “Icthyol” and Icthyol am- 
monium sulphonate are occasionally used. For disinfect- 
ing the coats of animals, Creosote and Sulphur have proved 
admirable. In the case of the latter, when added to water, 
sulphuretted Hydrogen is given off. 

The use of Thymol in soaps is prohibitive on account 
of its high cost, but it is considerably more powerful than 
carbolic acid. However, this difficulty may be overcome 
by incorporating it with the soap in the form of Thyme 
oil, which has a natural content of Thymol to the extent 
of 50 per cent. And, at the same time, this gives a sweeter 
smell to the finished article. Unfortunately, there is one 
objection: in common with all the phenols, it discolors 
the soap. Therefore it can only be used for the colored 
varieties. 

Mercury soaps have many points in their favor. They 
are highly beneficial to the skin, clearing the complexion, 
etc.; but when employed care must be observed, otherwise 
more harm than good will be done. Mercury used alone 
causes decomposition, producing a dirty green insoluble 
soap that has no value whatever. Many suitable sugges- 
tions have been promulgated, and some of the processes 
patented. In one case it was proposed to add potassium 
iodide along with mercuric iodide. This method was 
patented by Thompson in 1886. ‘Both the iodide and 
chloride are powerful antiseptics, which should be used 
with the greatest caution. It is immaterial whether the 
mercury salt and iodide are incorporated, either as solu- 
tions in water or in the dry condition. In the latter case 
the salts are thrown in one after the other. By these 
methods the soan is prevented from decomposition, and re- 
tains its original color —Oil & Color Trade Journal. 


creosote, 
1 per cent; 
10 per cent; potas- 


Indiana to Have Soya Bean Oil Factory 


Peru, Ind., is to have a factory for the extraction of oil 
from soya beans, conducted under the name of the Indiana 
Products Co. Prof. Ward A. Ostrander, head of the exten- 
sion service in the soils and crops department of Purdue 
University, and L. FE. Thorne, county agent, suggested the 
plan. The company is composed of John Unger, John 
Kramer, Ernest Theobald and Henry Lutz. 


Soap from Siberian “Butter” 


Owing to the lack of export facilities, the stocks of so- 
called natural butter are now so large in Siberia that they 
are being used for the manufacture of soap. The product 
obtained is said to be excellent. 
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THE HYDROGENATED OILS IN THE SOAP INDUSTRY 


By M. O. STEFFAN 


(Continued from page 554, February, 1922.) 


The mistakes made in the use of hydrogenated oils in- 
duced many soap manufacturers to discard these artificial 
fats as quickly as they had been taken up. Unfortunately 
chemical science, which is alone able to determine the 
causes of defective production, does not yet occupy the 
place it should have in all soap factories. In many plants 
the working methods remain as mechanical as they were in 
former times. Only comparatively few manufacturers and 
managers have sufficient scientific training and knowledge 
to look into the mistakes that have been made, and to 
carry out the tests and experiments which make better re- 
sults possible. The failures experienced in the practical 
work were explained in this case by analysis, in the same 
manner as failures have been explained and remedied in 
many other instances. It was discovered that with a 
high percentage of hydrogenated oils the fatty acid content 
of the grain soap is lower, and the water content cor- 
respondingly higher than that of a normal grain soap. The 
grained curd soap showed the same characteristics and was 
at the same time extremely hard. A hard soap of this 
kind, containing such a large quantity of water, is never 
able to contract and to adjust itself to the volume con- 
forming with the loss of water caused by drying. The 
results are violent changes of the form and the appearance 
of rents in the soap. Furthermore, the salt content of the 
grained soap was found to be unusually high. This defect 
promoted the cracking of the soaps and was the principal 
cause of the poor lathering capacity. 

On the basis of the mentioned results ways and means 
were found for the improvement of the soaps from hard- 
ened oils, so that finally unobjectionable products could be 
obtained. The first problem was to reduce the percentage 
of hardened oils, especially if they were hydrogenated to 
a high degree and showed a much increased melting point. 
The mixture had to be prepared in such a manner. that the 
soaps did not absorb too much salt from the spent lye, or 
the salt solution layer. In order to make the soaps more 
pliable and to assure a strong lathering action it was neces- 
sary to bring the water content to the normal level. 

Practical experience has taught that satisfactory results 
may be obtained by the use of 50-60% of moderately 
hardened fats with a melting point not above 40° C. For 
instance : 

50% hydrogenated oils; 
30% soft fats or liquid oils; 
20% fatty acids from cocoanut or palmoil. 


A similar mixture may be used for light colored resin 
soaps. For instance: 


15% light colored resin; 

52% hydrogenated oils; 

18% soft fats or liquid oils; 
15% fatty acid from cocoanut oil. 


For soaps with a high resin content a larger percentage 
of hardened oils may be used, and it can be increased with 
the resin addition. With 40% resin, for instance, a fat 
mixture of 70% hardened oils and 30% soft fats and 
liquid oils is permissible. The soaps produced from this 
mixture will not crack and there is no danger that they are 
too difficultly soluble or lather insufficiently. Dark resin 


soaps with a colophony addition of 100-120% may even be 
manufactured without the use of soft fats and still be 
pliable enough, : 

The use of highly hydrogenated fat products demands 
caution, if failures are to be avoided. In every case the 
melting point of the hardened oils has to be determined 
and the mixture prepared accordingly. The higher this 
melting point the more the percentage of soft fats and 
liquid oils may be increased, in the same manner as the 
colophony addition for resin soaps. With the necessary 
care faultless soaps can even be produced from hardened 
oils with a melting point of 60-70° C. and very high resin 
percentage. A product from 


60% hydrogenated oil, 


© castor oil and 
35% waste cocoanut cil, 


Se 


with an addition of 130% resin proved satisfactory in every 
respect. It did not show any unusual viscosity, was neither 
too soft nor too hard and possessed an extraordinary 
lathering capacity 

The saponification of the hydrogenated oils is best ac- 
complished with weak lyes, like that of all neutral fats 
with a low content of free fatty acids. The soap emul- 
sion obtained is easily grained and quantity of salt required 
for this purpose decreases with the increase of the hy- 
drogenation degree of the oil. Mixtures, especially those 
with a higher content of free fatty acids, can of course 
also be treated with stronger lyes. 

As far as the suitability of the hydrogenated oils for 
soft soaps is concerned it may be said that they can be 
used without hesitation as a tallow substitute for the pro- 
duction of sliver and other soft soaps, but the melting point 
has to be taken into consideration. If the melting point is 
below 45° C. the percentage of tallow formerly used may 
simply be replaced by the same percentage of hardened oil, 
but a higher melting point demands a corresponding re- 
duction of the addition of hydrogenated oils. 

Normally hydrogenated oils can also be used directly 
and without trouble for the manufacture of toilet soaps, 
shaving soaps, transparent soaps, etc. The production of 
toilet base soaps requires that special attention is paid to 
the color and odor. If a first class product is desired care 
has to be taken that the perfuming of the soap is not un- 
favorably influenced by a disagreeable smell of the fat, and 
that a delicate color is obtained. The percentage of the 
hardened oil used has to be reduced corresponding with 
increase of its hydrogenation degree. To assure the de- 
sired pliability and pasticity of the final product the melt- 
ing point of the fatty acids of the mixtures has to be de- 
termined. This is essential, because only in this manner 
can the possibly necessary changes be determined. Only 
very light colored, ordorless hardened oils are suitable for 
prime base soaps, but less light colored kinds with a slight 
smell may be used for soaps of second and third quality, 
because the color and odor of the product are considerably 
improved by the boiling on two or three waters. 

Some time ago, while abroad, I had occasion to examine 
a milled toilet soap of very smooth and transparent ap- 
pearance which had attracted my attention by its extraordi- 
nary pliability. At first I suspected a large resin content, 
but the Storch-Morowski reaction gave a negative result. 
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A potash content also could not be proved and I therefor 
looked for oxy acids and sulfonated fats, but again without 
result. The content of glue fats (cocoanut oil) was abnor- 
mally high and from the high solidification point of the 
separated fatty acids I concluded that the original fat mix- 
ture consisted of a large percentage of cocoanut oil and a 
highly hydrogenated fat. 

The hardened oils are easily split by the autoclave and 
the reactive methods. At first the splittings, especially with 
the reactive method, produced discolorations which were 
intensified as the splitting degree became higher, but this 
can be avoided by proper working methods. The Krebitz 
method is likewise very suitable for the treatment of hydro- 
genated oils, and the fatty acids obtained by the splitting 
process may be used for various kinds of soaps at the same 
ratio as the hydrogenated neutral fats. 


A NEW FORMALDEHYDE SOAP’ 
By Prof. Dr. Fritz Croner, Berlin-Schoenberg. 
Formaldehyde soaps have been on the market for more 


than twenty years. They are either used as antiseptic 


soaps or as disinfectants. ‘The antiseptic soaps are potash 
soaps and applied like ordinary grain soaps for the wash- 
ing of the hands, while the disinfecting soaps are liquids 
which in diluted form serve not only for the disinfecting 
of the hands, but also as a general disinfectant at the sick- 
bed, etc. 

The their limited 
action, have never been used extensively in the practice, 


solid formalin soaps, on account of 
but the liquid formalin potash soaps enjoy wide popularity. 
The liquid formalin soaps are generally produced by treat- 
ing fats with an oxy-acid radical, or by direct saponifica- 
tion of the oxy-acids with potash lye and subsequent treat- 
ment with formaldehyde. The latter has the faculty to 
dissolve the potash salt of the oxy-acids, probably under 
formation of double bonds. If the preparations produced 
in this manner are to be used for the disinfection of the 
hands it becomes necessary to dilute them properly. This 
is best accomplished with hot water, because it has been 
ascertained by numerous investigations that the disinfect- 
ing action of formaldehyde is limited at low temperatures. 
On the other hand it has been ascertained that even a 
slight increase of the temperature raises the disinfecting 
power so much that at 35-40°C it approaches that of a 
cresol solution of an equal concentration, and even sur- 
passes it far in the action against 
spores. 


material containing 
The object of this article is to describe a new formalde- 
hyde soap for which a patent has been requested and which 
is produced on the basis of the following considerations : 
The potash salts of the oxy-acids as already mentioned, 
are dissolved by formalin, but the ordinary fatty acids of 
the formula C,H..O, or unsaturated acids do not possess 
this faculty. If a mixture of oxy-acid and ordinary fatty 
acid is used and treated with potash lye and an addition 
of formaldehyde a solution of the oxy-sebacic potash takes 
place, while the se-bacic potash is not dissolved in a no- 
ticeable manner. The result is the formation of a solution 
of the formaldehyde oxy-sebacid potash within the skele- 
ton of the sebacic potash. By this method a transparent 
soft soap is produced which can otherwise only be obtained 
by saponification in the presence of alcohol or sugar. In 
preparing the mixture of fatty acid and oxy fatty acid 
only so much of the latter is used as is to be dissolved 





1From Scifensieder-Zeitung, vol. 48, No. 1, January 7, 1921, page 3. 





subsequently by the formaldehyde. In order 


to prevent 
irritations after the principal use of the soap the formalde- 
hyde should not amount to more than 0.75 to 1% of the 
total. quantity of the mixture. 

This soap is to be applied directly to the skin and the 


otherwise necessary dilution of the liquid formaldehyde 
soap with hot water will in this case be replaced by the 
heat of the human body. On account of its absolutely 
neutral composition this new soap does not affect the skin, 
and it can be held in the hand for a long time, even for 
hours, without any ill effects to the skin. 

For practical purposes a modification of this basic soap 
has been devised in the form of an addition of glycerin. 
Observations and tests have demonstrated that the glycerin 
has to be added to the acids before the saponification pro- 
cess. I desire to point out expressly that it is impossible 
to introduce the glycerin into the soap by using the cor- 
responding triglycerides in place of the fatty acids. The 
acids always have to be used as a base and the glycerin 
must be added. If an addition of other cosmetic substances 
is desired it likewise has to be made before the sapon- 
ification. 

As far as the possibilities of the use of the new prepara- 
tion are concerned later tests will have to decide whether 
it fulfils the strictest requirements for the disinfecting of 
the hands for surgical purposes. So far it has not been 
possible to make experiments in this direction. Practical 
tests in the laboratory, however, have shown that the dis- 
infecting action against bacteria dried on silk threads was 
at least as good as that of solutions of formal in soaps of 
equal strength and of the same formaldehyde content in 
temperatures of 30 to 35°C. It may therefore be expected 
that the product will stand the test in all cases requiring 
the quick and thorough disinfection of the skin under the 
most simple conditions. The soap is spread on the skin, 
the hands or other parts of the body by rubbing, permitted 
to act for several m‘nutes and then removed by rinsing 
with cold or warm water. When applied to the skin the 
soap causes a pleasant cooling sensation, and after its re- 
moval it leaves a certain dryness which is especially agree- 
able in summer. 

The preparation will be placed on the market in tubes, 
so as to make its use general and as convenient as pos- 
sible for the public. It should be largely used during and 
after railroad trips, in factories where the employees are 
exposed to dust containing bacteria, and in many other 
places. Naturally it may also be used in all cases where 
formaldehyde is applied medicinally, for instance for the 
hardening of the skin. 

For collaboration in my work I am greatly indebted to 
Miss Marie Kulitzscher. 


Acceleration in Soap Manufacture 


K, Loffl has called attention, in German contemporaries, 
to the fact that the saponification of neutral fat can be 
substantially accelerated by intense stirring, and he conse- 
quently proposes to replace the clutching devices hitherto 
used by proper agitators or stirring appliances of the 
“typhoon” type. From a boiling consisting of 60 tallow, 30 
coconut butter, and 10 linseed oil, he saponified one-half 
in a small kettle with a steam coil, gradually adding 25° 
Bé soda lye. The saponification lasted 3 hours 28 minutes 
at 102-103°. The other half was saponified in a “typhoon” 
stirring apparatus, the temperature amounting to 100-102°, 
and the saponification was completed in 42 minutes, and in 
all probability could be effected in half an hour. 
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USING RESINS IN SOAP MAKING 


The introduction of resins into soaps has been greatly 
developed and improved during the World War, and 
also due to existing economic conditions in Europe, 
according to a paper contributed by M. Filaudeau to 
Matiéres Grasses. The nature of resin, and the proper- 
ties of salts of soda, or potash, and of abietic acid yield 
(though of a pasty consistency in the pure state), if 
mixed in suitable proportions (less than 12 to 15 per 
cent) with fatty acids, soaps which are often firmer 
than those of really pure make. According to Lewko- 
witsch, the alkaline salts of fatty acids possess remark- 
able specific qualities, and resin must, consequently, be 
regarded as a legitimate substitute for fatty materials 
in the manufacture of soap. M. P. Chiméne shares this 
opinion, and points out that excellent so-called “demi- 
palme” soaps are made with resin. He asserts that 30 
per cent resin may be incorporated with soaps, but the 
figure of 12 per cent. is generally realized in practice. 
M. Ferrier, a well-known expert writer on soaps in 
France, has stated that mixtures of resin and saponified 
fatty acid are quite able to compete successfully with 
pure oil soaps of the best quality. He mentions as a 
normal type of soap manufacture, using lye as a basis, 
oleic acid, marble single colored soap with or without 
the addition of resin. From these and similar views M. 
Filaudeau concludes that, as there is so far no jurispru- 
dence in this manner, that a regulation of the following 
tenor might well be introduced: (1) The addition of 
resin should be strongly forbidden in soaps offered to 
the public as Marseilles Soaps and in all soaps sold as 
“guaranteed pure.” Marseilles soapmakers, we may 
add, absolutely refuse to use resins in their soaps at all, 
as they wish to maintain the purity of their products. 
(2) That any addition of resin to a soap should be 
made clear to the buyer. However, a small addition of 
resin, say, from 10 to 12 per cent, may be allowed in 
cheap household soaps. Above this percentage the 
buyer must be in a position to see that he is buying a 
resin soap or a soap to which resin has been added. 

Barishac states that it is very difficult to discover 
small quantities of resin, and traces have even been 
found in soaps supposed to be pure. He is, however, in 
favor of the margin allowed above; he favors, however, 
a restriction to 5 per cent, with which excellent soaps 
can be made. 


Deodorizing Edible Fats and Oils 


For deodorizing vegetable and animal oils and fats for 
edible purposes the simplest process is carried out in a 
‘ank containing both closed and open steam coils. With 
the closed coil the temperature of the oil is raised to a 
point above 212° and then open steam is blown through 
the oil until the degree of deodorization required has been 
reached. The temperature of the steam used for deodoriz- 
ing should be in the neighborhood of 350 degrees F., and 
for this purpose either a boiler having 150 pounds pressure 
is used, or a super-heater where lower pressures only are 
obtainable. The best method of deodorizing is to work 
under a vacuum, using the same principle as the simpler 
method outlined above. Under a vacuum the oil can be 
deodorized more quickly and the process is also more 
thorough. The vacuum process requires, on prime oil and 
fats, from three to five hours to complete the deodorizing.— 
National Provisioner. 


Features to Be Found on Other Pages 
Readers of the Soap SEcTION may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence. 


FEATURES OF SOAP MATERIAL MARKET 
(Continued from next page) 


Germany and Italy. Although price cutting is slowly 
diminishing, competition for business continues as keen as 
ever. The fact that the general trend of foreign exchanges 
of all of the European and Far Eastern countries has been 
upward has caused a general advance in the cost of bring- 
ing in foreign productions so that domestic items have bene- 
fited in consequence. It is asserted that as soon as supplies 
of imported caustic and carbonate of potashes are cleaned 
up the market will seek a higher level. Already caustic 
potash has shown more life and is more firmly held at 6 
cents a pound in some quarters. Boraxes are meeting with 
steady demand with fair delivereies against resting con- 
tracts. Inquiry for sulphuric acid shows seasonable im- 
provement with more disposition in some quarters of the 
trade to raise asked figures, although for 66 degrees baume, 
sales are being made at $16 to $18 a ton depending on quan- 
tity and seller, while the 60 degrees is moving at $10 to $12 
a ton. 


Miscellaneous Items 


With receipts in the primary centres in Savannah and 
Jacksonville running comparatively light the statistical posi- 
tions of the rosin market has become stronger and business 
as a whole has shown a moderate improvement. Buyers 
have lately cut their takings to a minimum, which means 
that when the big revival comes a heavy trade may be an- 
ticipated. In keeping with firmer conditions in other animal 
oils, stearic acid is showing somewhat more strength. 
Tallows are also in firmer shape. 





Production of Alsatian Potash in 1921 


Commercial Attaché W. C, Huntington, Paris, reports 
that the production of Alsatian potash during the year 1921 
shows a considerable decrease as compared to 1920, as 
noted by the following figures, taken from the Cote Des- 
fossés of February 4 and 5, 1922: Crude salt—1913, 355,341 
metric tons; 1918, 333,500 tons; 1919, 591,571 tons; 1920, 
1,203,000 tons; 1921, 895,744 tons; pure potash (K,O)— 
1913, 58,000 metric tons; 1918, 55,700 tons; 1919, 98,000 
tons; 1920, 192,480 tons; 1921, 146,355 tons. 


Artificial Resin Manufacture and Skin Disease 


In the manufacture of artificial resins it has been observed 
that the workers are subject to skin infections. These are 
caused by the vapors of phenol, ammonia, and formaldehyde, 
and preventive measures have been taken in the United 
States to avoid such injurious action by the installation of 
ventilating apparatus and the like. 


Free Entry for Rancid Peanut Oil 


In an opinion sustaining a protest of Makis & Milionis, 
the Board of United States General Appraisers allows the 
free entry of rancid peanut oil, used in the manufacture of 
soap. The Collector's assessment at 6c per gallon, under 
Paragraph 45 of the Tariff Act of 1913, is reversed. 





Rosin Exports for January 


Naval stores figures made public by the United States 
Bureau of Foreign and Domestic Commerce show that 
85,136 barrels of rosin were exported from the United 
States in January, valued at $414,228. 


Potash Salts in Spain 


According to news from Barcelona, important deposits of 
potash salts have been discovered at a depth of 500 metres 
in the commune of Castellfullit de Riubregés. 





Lemon Juice Soap in Novel Shape 


A perfect representation in soap of a lemon is the novel 
form in which lemon-juice soap is sent out from the Par- 
fumerie Centrale, Georges Salomon, Paris. 
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MARKET REVIEW ON TALLOW, ETC. 


(Specially written for this journal.) 


TALLOW 
(Written Especially for This Journal) 

The recent sales of New York Special grade at 634c 
and the Extra grade at 7%4c had a tendency to halt a 
further advance in prices. 

Although the market is off about %c per pound from 
the recent high, there is no distinct weakness; but the de- 
cline in lard and cotton oil exerted a sentimental effect on 
buyers’ views for inedible fats. 

However, general underlying conditions are such that 
no decided break need be looked for although it is quite 
possible that in case of a temporary lull in buying, there 
may be a further recession in prices. 

As we approach the warmer season of the year, the finer 
grades of tallow, as a rule, sell at a higher premium over 
the ordinary grades, and with the present scarcity of that 
type of material and the outlook that in the near future 
there is not likely to be an accumulation of such stock, 
it would seem that the choice grades of tallow may not 
be influenced to any large extent by a further decline, if 
any, for the medium and inferior grades. 

March 15, 1922. TopiAs T. PERGAMENT. 


GLYCERINE 
(Written Especially for This Journal) 


has continued, 
so far as Dynamite and Crude are concerned, but Chemi- 
cally Pure been maintained at a nominal quotation 
of 16c, after being marked down Mc per lb., toward the 
end of February. Dynamite has declined lc per lb., with- 
in a month, and Crude has been affected proportionately. 
In spite of the quotation of 16c, in bulk, for Chemically 
Pure, carload business has been taken, at much less, and 
even small lots have sold, at something under the 
nominal quotation. The foreign markets have improved, 
and are much higher than ours, and business has been 
done, with Europe, and the Far East, both in Dynamite 
and Chemically Pure, and Europe is also inquiring for 
Crude. There is a lack of demand here, which will prob- 
ably last throughout this month, and may be to the end of 
April, but it is generally felt, that by that time, consump- 
tive needs, 

March 15 


The decline mentioned in our last letter, 


has 


been 


and a reaction follow. 
A. StToprorp. 


will assert themselves, 


1922. 


VEGETABLE OILS 


In keeping with the strengthening conditions seen in most 


commodity markets there has been a revival of strength 
and activity in not a few of the important vegetable oil 
products. Corn oil has moved up on the strength in cotton 
seed, Manila cocoanut is higher owing to better buying by 
the soap trade, while olive and soya bean have met decid- 
edly better inquiry. Under the leadership of cottonseed oil, 
the basic oil of the edible oil group, which took a decided 
jump on realization of the small yield of cotton seed which 
will be available for pressing during the coming year, all 
of the competing oils of the edible class moved up sharply. 
The one exception appears to be cocoanut, but even the 


latter has recovered from the lowly position which it re- 
cently occupied. The fact that cocoanut does not lend itself 
freely toward the production of lard compound held any 
contemplated improvement in it in abeyance. Since the 
Emergency Tariff went into effect importations of crude 
soya bean oil from the Far East virtually ceased, although 
there is now talk of a resumption of imports despite the 
higher tariff. Interest in olive oil has centred in prime 
green Italian foots for March arrival at New York, which 
has sold at 834 cents ex-steamer. 


INDUSTRIAL CHEMICALS 


There has been a steady expansion in the volume of book- 
ings in industrial chemicals utilized by the soap trade. 
Firmer conditions have appeared in not a few of the alkali 
chemicals. The fact, for example, that America is the 
lowest seller of caustic soda has been incidental in directing 
foreign countries to this market and comparatively heavy 
sales have been reported to South America, Asia, Japan, 


(Continued on preceding page) 


SOAP MATERIALS 


Tallow and Grease 
Tallow, New York, Special 634c. 
84@9%c. Yellow grease, 
grease, New York, 54@5%c. 
Rosin—Savanah, March 15, 
amen to good.. “ 


Edible, New York, 
New York, 544@5%c. Brown 


Starch, Pearl, per 100 Ibs $2.42@$2. 70 
Starch, powdered, per 100 2.32@ 2.60 
Stearic acid, single pressed, per lb 9c. 
Stearic acid, double pressed, per Ib 9c, 
Stearic acid, triple pressed, per lb 10%4c. 
Glycerine, C. P., per Ib 16@16% 
Glycerine, dynamite, per lb 14@15 
Soap lye, crude, 80 per cent, loose per lb. 9c. 
Soap lve, saponification, 80 per cent, loose 

10@11 


Coconut, edible, per lb 

Coconut, Cochin, Dom., per Ib 

Coconut, Ceylon, Dom., per Ib 

Palm, Lagos, 

ae SON EE UY sac acundvenevsnewe sis ; 
Palm, kernel, per Ib., nominal 

Cotton, crude, per Ib., f. 0. b. mill 

Cotton, refined, per lb., New York 

Soya Bean, per lb 

Corn, crude, per gal 114% @12%c. 
Corn, refined, per Ib 12Y%4@13c. 
Castor, No. 1, per Ib. 1lt’c. 
Castor, No. 3, per Ib. 10 @10%c. 
ORME, COMBE BEF TD ciccccccccrssscccs: 11%4c. 
Peanut, refined, per Ib 13 @13%c. 
Olive, denatured, per gal $1.15@ $1.20 
Olive Foots, prime green, per Ib 9 @ 9c. 


114Z@11K\c. 
934@10%c. 
9 @ 9%. 
8 @ 8%c 
O¢ec. 
8c. 
10 @10%c. 
12 @12%c. 
ll @11%c. 


Chemicals 


Soda, caustic, 76 per cent, per 100 Ibs 

Soda Ash, 58 per cent, per 100 Ibs 

Potash, caustic, 88@92 per cent, per cwt. 
f. o. b. Works 

Potash, caustic, 70@75 per cent, per Ib., 
f. o. b. Works 

Potash, carbonate, 80@85 per cent, per Ib., 
New York 

Salt, common, fine per 100 Ibs 

Sulphuric Acid, 60° per cent, per ton 

Sulphuric Acid, 60° per cent, per ton 

Borax, crystals, Are eee 5%@ 6c. 

Borax, granular, per Ib 5Y%4@ 6c. 

Zinc Oxide, American, lead free, per Ib... 7 @ 8c. 


$3.65@ 
1.80@ $2.10 


5.85@ 6.00 

5U@ 6c. 

4 @ 5c. 
nominal 


$10.00@$12.00 
16.00@ 18.00 
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The Business Holidays 


of the past year and a half have brought both manu- 
facturer and merchant to a realization that soft times 
are a thing of the past and that only real live wires are 
able to justify their existence. 


It is not generally known that we have served nearly 
all the largest and best known soap makers and per- 
fumers of the country, many of whom are pioneers in 
the business. 


These concerns did not buy Terpineol from us because 
they wanted to spend their money. They have done 
so because of all around satisfactory results. 


Years of service to the trade requiring the highest 
gerade of Terpineol has demonstrated our trustworthi- 
ness and ability to make good. 


World’s largest manufacturers of 


TERPINEOL 


Essential Oil Company 


(Formerly Essential Oil Specialties Company of Philadelphia) 


Mulberry and New York Avenue 
Trenton, N. J. 
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MARKET REVIEW ON TALLOW, ETC. 


(Specially written for this journal.) 


TALLOW 
(Written Especially for This Journal) 

The recent sales of New York Special grade at 634c 
and the Extra grade at 7%c had a tendency to halt a 
further advance in prices. 

Although the market is off about %c per pound from 
the recent high, there is no distinct weakness; but the de- 
cline in lard and cotton oil exerted a sentimental effect on 
buyers’ views for inedible fats. 

However, general underlying conditions are such that 
no decided break need be locked for although it is quite 
possible that in case of a temporary lull in buying, there 
may be a further recession in prices. 

As we approach the warmer season of the year, the finer 
grades of tallow, as a rule, sell at a higher premium over 
the ordinary grades, and with the present scarcity of that 
type of material and the outlook that in the near future 
there is not likely to be an accumulation of such stock, 
it would seem that the choice grades of tallow may not 
be influenced to any large extent by a further decline, if 
any, for the medium and inferior grades. 

March 15, 1922. Topias T. PERGAMENT. 

GLYCERINE 
(Written Especially for This Journal) 

The decline mentioned in our last letter, has continued, 
so far as Dynamite and Crude are concerned, but Chemi- 
cally Pure has been maintained at a nominal quotation 
of l6c, after being marked down Mc per lb., toward the 
end of February. Dynamite has declined lc per lb., with- 
in a month, and Crude has been affected proportionately. 
In spite of the quotation of l6c, in bulk, for Chemically 
Pure, carload business has been taken, at much less, and 
even small lots have been sold, at something under the 
nominal quotation. The foreign markets have improved, 
and are much higher than ours, and business has been 
done, with Europe, and the Far East, both in Dynamite 
and Chemically Pure, and Europe is also inquiring for 
Crude. There is a lack of demand here, which will prob- 
ably last throughout this month, and may be to the end of 
April, but it is generally felt, that by that time, consump- 
tive needs, will assert themselves, and a reaction follow. 

March 15, 1922. W. A. Stoprorp. 


VEGETABLE OILS 
In keeping with the strengthening conditions seen in most 
commodity markets there has been a revival of strength 
and activity in not a few of the important vegetable oil 


products. Corn oil has moved up on the strength in cotton 
seed, Manila cocoanut is higher owing to better buying by 
the soap trade, while olive and soya bean have met decid- 
edly better inquiry. Under the leadership of cottonseed oil, 
the basic oil of the edible oil group, which took a decided 
jump on realization of the small yield of cotton seed which 
will be available for pressing during the coming year, all 
of the competing oils of the edible class moved up sharply. 
The one exception appears to be cocoanut, but even the 


latter has recovered from the lowly position which it re- 
cently occupied. The fact that cocoanut does not lend itself 
freely toward the production of lard compound held any 
contemplated improvement in it in abeyance. Since the 
Emergency Tariff went into effect importations of crude 
soya bean oil from the Far East virtually ceased, although 
there is now talk of a resumption of imports despite the 
higher tariff. Interest in olive oil has centred in prime 
green Italian foots for March arrival at New York, which 
has sold at 834 cents ex-steamer. 


INDUSTRIAL CHEMICALS 


There has been a steady expansion in the volume of book- 
ings in industrial chemicals utilized by the soap trade, 
Firmer conditions have appeared in not a few of the alkali 
chemicals. The fact, for example, that America is the 
lowest seller of caustic soda has been incidental in directing 
foreign countries to this market and comparatively heavy 
sales have been reported to South America, Asia, Japan, 


(Continued on preceding page) 





SOAP MATERIALS 


Tallow and Grease 


Tallow, New York, Special 634c. Edible, New York, 
8%4@9%c. Yellow grease, New York, 5144@53%4c. Brown 
grease, New York, 54@5%Xc. 

Rosin—Savanah, March 15, 1922, 
Common to good...$3.95 

Pskeaoeeeeeunetet 3.95 
3.95 
3.97% 
3.971% 
ee meee aan ae 3.9714 
Starch, Pearl, per 100 lbs 
Starch, powdered, per 100 Ibs 2.32@ 2.60 
Stearic acid, single pressed, per Ib 9c. 
Stearic acid, double pressed, per 1b 9c, 
Stearic acid, triple pressed, per lb 10%c. 
Glycerine, C. P., per Ib 16@16% 
Glycerine, dynamite, per Ib 14@15 
Soap lye, crude, 80 per cent, loose per Ib. 9c. 
Soap lve, saponification, 80 per cent, loose 
per lb. 10@11 


W. G. 
W. W. 


Coconut, edible, per lb 

Coconut, Cochin, Dom., per Ib 

Caconut, Ceylon, Dom., per |b 

Palm, Lagos, per Ib 

ee errr rer eer 
Palm, kernel, per lb., nominal 

Cotton, crude, per Ib., f. o. b. mill 

Cotton, refined, per Ib., New York 

Soya Bean, per lb 

Corn, crude, per gal 

Corn, refined, per lb 

Castor, No. 1, per lb. 

Castor, No. 3, per Ib. 

PORMGE, GEUNG DEP TD, ceccccscicccccesecs 
Peanut, refined, per Ib 

Olive, denatured, per gal 

Olive Foots, prime green, per lb 


Chemicals 


Soda, caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs 


Potash, caustic, 88@92 per cent, per cwt. 


f. o. b. Works 


Potash, caustic, 70@75 per cent, per Ib., 


St IND, 54K orcuun eviaiesewnci@eun's 


Potash, carbonate, 80@85 per cent, per Ib., 


New York 
Salt, common, fine per 100 Ibs 
Sulphuric Acid, 60° per cent, per ton 
Sulphuric Acid, 60° per cent, per ton 
Borax, crystals, per Ib.... 
Borax, granular, per Ib 
Zinc Oxide, American, lead free, per Ib... 


114@11K%e. 
9%4@10%c. 
9 @ 9%. 
8 @ 8%. 
O%ec. 

83(4c. 

10 @10%c. 
12 @12%c. 
11 @11%c. 
114 @12%c. 
121%4@13c. 
ll’. 

10 @10%c. 
11%c. 

13 @13%c. 
$1.15@ $1.20 
9 @ 9%. 


$3.65@ 
1.80@ $2.10 
5.85@ 6.00 
5Y%@ 6c. 
4 @ Sc. 


nominal 


$10.00@$12.00 


16.00@ 18.00 
5%@ 6c. 
5%@ 6c. 
7 @ 8i%c. 
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The Business Holidays 


of the past year and a half have brought both manu- 
facturer and merchant to a realization that soft times 
are a thing of the past and that only real live wires are 
able to justify their existence. 


It is not generally known that we have served nearly 
all the largest and best known soap makers and per- 
fumers of the country, many of whom are pioneers in 
the business. 


These concerns did not buy Terpineol from us because 
they wanted to spend their money. They have done 
so because of all around satisfactory results. 


Years of service to the trade requiring the highest 
grade of Terpineol has demonstrated our trustworthi- 
ness and ability to make good. 


World’s largest manufacturers of 


~ 'TERPINEOL 


Essential Oil Company 


(Formerly Essential Oil Specialties Company of Philadelphia) 


Mulberry and New York Avenue 
Trenton, N. J. 
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1 WILL BOND YOU 


ALCOHOL BONDS 


PREPARE BONDS AND APPLICATIONS FOR PERMITS 
ALL READY FOR YOUR SIGNATURE 





My institution is built on service. It is service that has 
prompted more than 10,000 firms and individuals to buy 
their bonds of me. For the patrons of my office I pre- 
pare, ready for their signature, all documents such as 
bonds, applications for permits and supplementary dec- 
larations. These forms I prepare strictly in accord with 
the requirements of the law and the business of the appli- 
cant. To perform this distinct service for my patrons 
requires me to be conversant with the laws and the various 
regulations as promulgated from time to time. The ex- 
pense of the service which I maintain for the benefit of 
my patrons amounts to about $30,000.00 annually. 
The huge number of bonds annually sold by me makes 
it possible for this expenditure to be incurred, thus 
avoiding my patrons incurring large expense in having 
their applications and declarations prepared elsewhere. 
Most Bonding Companies sell you the bond and you 
prepare, or have prepared, at considerable expense, the 
applications for permits and the other necessary documents. 
My system is to relieve you not only of the expense but 
the annoying delays and correspondence which so fre- 


H.W. EDDY 








Nothing For You to Do But Sign Your Name 





“THE BOND MAN” 











quently are occasioned when these documents are not 
properly drafted when submitted to the Government. 
My Washington Attorneys are daily in communication 
with me by wire and my patrons are at liberty to write 
or wire me for information. All of their inquiries it is 
my custom to answer without charge the day they are 
received. Applications for permits in the instance of 
manufacturers of flavoring extracts and manufacturers 
of patent medicines are difficult to draft so as to meet 
the exacting requirements of the Government. All of 
these details are taken care of by me—the bonds, ap- 
plications for permits, supplementary declarations and 
the tabulating of the information required by the Gov- 
ernment is done at my office and the forms are sent to 
the applicants, all ready for their signatures. They are 
then signed and returned to me. All documents are 
carefully checked and re-checked at my office before 
being sent to the Government, thus reducing the corres 
It is 
my opinion that once you become acquainted with the 
service I render, you will regard it as indispensable. 


St. Louis, Mo. 


pondence and delay to the absolute minimum. 
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Purity — The Foremost Requirement 
in Food Colors 





ODAY all manufacturers of food- 

stuffs accept as a matter of course 

the use of artificial coloring in food prod- 

! m =<te ! ucts. Whatever prejudice there may 

we |, certified ie | have been against the practice in the 

| past, has now entirely disappeared from 

the minds of those who know the true 
situation. 

And most of the credit for this belongs 
to the Federal Government. For it was through the official cer- 
tification of food colors—through the adoption and enforcement of 
ne adequate regulations for ensuring their purity 

of the public has been permanently established. 


to Bureau 


| of Chemis- 
try; Dept. 
of Agricul 











—" The use of Certified Food Colors is practically universal, and it 
e not is generally conceded that they add attractiveness and saleability to 
. the beverages and foodstuffs in which they are used. 
write Fairness to his customers and fairness to the Government, as well 
s it is as his own self-interest, require that every manufacturer of beverages 
a and food products should employ only those food colors that have 
anal been officially tested and approved by ————— 
meet the proper Government bureau. In this “ National ” 
ule matter, absolute honesty is not only the | ne 
best policy—it is the only safe policy. \Centitied Food Colors 
Gov- All “National” Food Colors are Cer- | Amaranth aes ie 
a tified Food Colors. Each lot is certified, | nee" ® B0-. Chery Red 
— separately, to the United States Depart- | ne ie 06. "aie 
>efore ment of Agriculture, Bureau of Chemis- | o;ange 1 
re try. Every package that is sold carries 5 Sodium Indigo 
a the Government lot number, and is_ | Disulphonate 692 
sealed at the factory. | 
— Certified Food Color Division 
National Aniline & Chemical Company, Inc. 
Ze 21 Burling Slip, New York 
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LA 


COLLAPSIBLE 


i} ul a . AND 
Nigy SPRINKLER Tors 


EXCEL IN 
QUALITY 


25 years’ experience of our management 
as makers of tubes and sprinkler tops 
justify our speaking with authority. 


SAMPLES AND PRICES ON 
REQUEST. 


/ ATLANTIC 


MFG.CO. 


MAIN OFFICE AND 
FACTORY 


46-56 NASSAU 
STREET 
NEWARK 
NEW JERSEY 
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= Factory at S. Caterina 


MTT 


(Reggio, ae = 


Me a. 


Ie tee 


Essences of Fruits, Essential Oils, Essence Constituents, Synthetic Perfumes, Absolute 
Natural Essence of Flowers, Concrete Natural Essence, Concentrated 


Essences Free from Terpene and Sesquiterpene. Utmost 
Concentration. Great Solubility. 


R. SUBINAGHI & CO. 


The Foremost Producers of Italy 
CAPITAL, 5,000,000 LIRE (Fully Paid Up) 
MILANO-AFFORI 


FACTORIES OFFICES 


Ospedaletti-Ligure, near San Central Office, Via Moscova 51, 


Affori, near Milan 
Remo Milan, Italy 


S. Caterina 


Demonte, near Cuneo Rue Trevise 13, Paris, France. 


SiON AM ie 


(Reggio, Calabria) 


Vigone, near Torino 


Warranted Pure Essences of 
Citrus Fruits 


Bergamot 

Orange, Sweet and Bitter 
Cedrat 

Mandarin 

Essential Oils 

Almond, bitter, natural 
Orris Florentine 

Juniper 

Mustard 

Extra Pure Rose of Italy 


Lemon 


Peppermint 


Cagliari, Sardinia 
Chiasso, Switzerland 


Absolute Natural Essences 
of Flowers, Obtained with 
Volatile Solvents. 


Lavender 
Orange, bitter 
Jessamine, extra 
Jasmine 

Jonquil 

Moss, Oak 

Lily of the Valley 
Tuberose 

Violet of Parme 
Violet Victoria 
Orris 


40 Wall St., New York, N. Y. 
US. A. 


Essence Constituents, Synthetic 


Perfumes, Etc. 


Coumarin 

Geraniol 

Heliotropin 

Sublosia (Hydroxy-citronellal) 
Storacina 

Terpineol 

Vanillin 

Violet leaves 

Violet pure 100% 


Bergamot 


WRITE FOR PRICE LISTS AND SAMPLES 


ROGER W. GERARD CO. 


40 Wall Street, 


Agents for the United States 


New York, N. Y. 
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SCHMOLLER & BOMPARD 


GRASSE, FRANCE 








Leaders in Natural Perfume Materials of Superior Quality: Such as: 
CASSIE, GERANIUM, JASMIN, ORANGE, ROSE, TUBEROSE, VIOLET, Etc. 


FRANZ FRITZSCHE & COMPANY 


HAMBURG, GERMANY 
or ine eI . ; i =e * 4 ie all ee peteey Hv; e 





Manufacturers of 


AROMATIC CHEMICALS, ESSENTIAL OILS (GERMAN ORIGIN) SYN- 
THETIC FLOWER OILS, TERPENELESS OILS, FLAVORING OILS, etc. 


SYNTHETIC FLOWER OILS OF OUR OWN MANUFACTURE 


Gardenia Lilac Sweet Rose (American Beauty) 
Heliotrope Fleur Narcissus Rose Otto Artificial 
Honeysuckle Neroli Sandalol 

Jacinth Fleur Oriental M Syringa 


Jasmin White Oriental Supreme Wistaria 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES 
FROM 45c LB. UP 


Address all inquiries to Sole U. S. and Canadian Representatives 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


OUR CHEMIST IS AT YOUR SERVICE FOR ANY INFORMATION THAT YOU MAY DESIRE AT 
ANY TIME FREE OF CHARGE 


(QUALITY 
BEAUTY:AND 
DURABILITY 


ee — 


Ree” 
MANUFACTURING G. 
DAYTON, OHIO 
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For the benefit of* the users 
of * STANLEY gummed metal seals. 


Ske STANLEY LABELER 


(PATENTED) 
~results i” reat saving in cost of'at- 
Cc 


-attaches labels tocurved or round surface 
as quickly arid easily asto perféctly flat surface. 


-preserves the original ffeshnessand lustre of label 
- interchangeable feature so onemachine can be~ 
used to label bottles, boxes and jars of arty size or shape. 
- built to customers order and leased at nominal rate. 
For particulars write or phone - 


MR. S. WOODSON HUNDLEY. . . New York City Representetive 
202 W. oend Street, NEW YORK CITY, N. Y. 7 
MR. CHARLES A. RINDELL. . . . . Middle Western Representative 
139 North Clark Street, CHICAGO, ILLINOIS 
MR. F.J.KUGLEN........... ... Eastern Representative 
40 Cannon Street, DAYTON, OHIO 


MR. R. F. STIDHAM . ee . . . . « California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


The STANLEY MANUFACTURING CO. 


f DAYTON, OHIO 
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PERFECTION 


Florome 


PERFUMERY PRODUCTS 


Florome Florome 


TYPOFRENCH FLOROMELS 
(Synthetic Type Bases) (Synthetic Flower Absolus) 

LILAC NEROLI JASMIN 

ROSE ROSE VIOLET 


GARDENIA TUBEROSE CASSIE 
APPLE BLOSSOM 


LILYSTAN 


Valley Lily—True to Flower 


Middlewestern Office: 


Mr. A. S. NORTHRUP, Mer. 


207 Elmhurst Ave. 
Detroit Mich. 


RESEARCH LABORATORY 
maintained 
for our Clients 


FLOROME CHEMICAL CORPORATION 
PERFUMERY CHEMISTS 


24-26 Wooster Street New York City 
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IN PRESS 


Soap Making Manual 


E. G. Thomssen, Ph.D. 


IHustrated, 5144” x 4”. Copyrighted 1922, D. Van Nostrand Co. 


The material contained in this book appeared in serial 
form in The American Perfumer and Essential Oil Review 
and it presents a working manual covering all of 
the processes employed in the manufacture of soaps in a 
brief, clear and full manner. The necessary methods of 
analysis are included and described from a purely prac- 
tical standpoint so that a study of this work may enable 
certain of the smaller plants to dispense with the services 
of a chemist. To accomplish this it has been necessary to 
present these tests in the simplest and most practical 
language possible. 


In surveying the industry as a whole, the plan of the 
book is first to mention and describe the raw materials 
used; second to outline the processes of manufacture; 
third, to classify the methods and illustrate by formulae 
the composition and mode of manufacture of the vari- 
ous soaps; fourth, to illustrate the various methods of 
glycerine recovery; and fifth, to give the most impor- 
tant analytical methods which are necessary to the man 
supervising the processes of manufacture and determin- 
ing the purity and fitness of the raw material used. 


In a work of this kind it is not desirable to make a 
thorough survey of the theoretical side of the subject, 
but rather to place in the hands of the practical man a 
handbook giving definite, concise information that will 
serve him as a guide in his daily work. 


PRICE $4.00 


Perfumer Pub. Co. New'vosk’ 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES 
HAS DECLARED 
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2. That vou cannot prevent another from using your unreg- 
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istered trademark in that portion of the United States where yuu 


have not previously used it? 
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3. That a user of your unregistered trademark in another 
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portion of the United States can prevent you from using it there, 
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although you may have adopted it years before he did? 
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From the above you will see that you may be unable to ex- 
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tend your business under your unregistered trademarks. 
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Have you protected these most valuable assets of your busi- 
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ness by proper registration in the United States Patent Office? 
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CONSULT THE PATENT, TRADEMARK AND COPYRIGHT 
DEPARTMENT OF THE 
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PERFUMER PUBLISHING COMPANY 
14 Cliff Street New York City 
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George J. Gillies 


Seaport 
268 State Street 
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Fine Paper Boxes 
for 
Every Need 


Some boxes should be made by hand; some by machine 
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POWDER PUFFS 


of Pure Lamb’s Wool 


‘Powder P ads FOR LARGE VANITY BOXES 


Chatelaine Puffs FOR SMALL VANITY BOXES 


“Veri-Flat” Powder Pads ror tH1n 


WATCH-CASE VANITY BOXES 


MAURICE LEVY 


Hygienol Building 
120-122 W. 41st St., New York 


FACTORIES: NEW ROCHELLE, NEW YOR 
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HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 


240 and 242 FRONT ST., NEW YORK 
IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TA L ie — Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


Mechanical & Chemical | 
2quipment Corporation| 


 PHILUPSDALE RHODE ISLAND 
WE STAND BEHIND OUR PRODUCT ABSOLUTELY” 
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PERFUMERS & JEWELERS Box Co. 


Incorporated 1914 


214.216 West 14th Street 
NEW YORK 


Attractive, Well-made Boxes 


i i et el _ — <a 


fey) 


OIL ROSE SYNTHETIC 
OIL JASMIN SYNTHETIC 
OIL NEROLI SYNTHETIC 


H. Cc. RYLAND 


Importer and Exporter 
ESSENTIAL 


52 LAIGHT ST. — 
OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 
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Wa ANEW CAPPING MATERIAL 


We offer a new product for sealing and 1 cork or glass stoppered perfume, toilet preparation, pharmaceutical and 
other bottles, that will reduce cost—reduce labor—and increase output. Furnished in liquid form in colors shown above, 


viz, Silver, Orange, White, Black, Transparent, Blue, Red, Green and Bronze. 
The bottles can be handled in groups—the dipping is done only once—dries quickly and firmly—is very tough and will 
resist rough handling. Write for sample capped bottle and moderate prices 


T. C. WHEATON CO. 


EXPERT BOTTLE BLOWERS aaa 
MILLVILLE, N. J. U. S. A. ‘iphieg. 





[or [or [nor Se [Snr [nor [nor 








oz. Toilet Water C No. 4; Etched and Polished 


PERFUMERS’ BOTTLES 
of SUPERIOR QUALITY 


[o} [9] 


T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U. S. A. 


NEW YORK OFFICE: 165 Broadway 
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“The Modern Way” 


COLLAPSIBLE 
TUBES 


Guaranteed not to peel or crack 


Pure 
Tin 


Plain or 


Lead 
Plain or 


Decorated 
Decorated 


WHEELING STAMPING 
COMPANY 


Factory 
WHEELING, W. VA. 
B. E. Stover, Sales Mer. 


Eastern Representative 
GEO. K. DILLER 
90 West Broadway, New York 


COMPACT PUFFS 
Vanity Rouge Boxes 


MADE OF 


High Grade Sterilized 


Lambskin, Lambs’ Wool, 
Wool Eiderdown 
SATIN or LEATHER top, neatly 
finished with a PURL EDGE to 


match your particular package. 
UNSURPASSED WORKMANSHIP 


Let Us Quote You 


THE COSIN CO. 


OFFICE & SALESROOM 


FACTORY 200 Fifth Ave. 
NEWARK, N. J. NEW YORK 
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Are you interested in a cold cream, that will stand up in 
hot weather and that will not become ‘‘mushy”’ and 
shrink? If so, write for sample. A delightful toilet requi- 
site and a wonderful massage or cleansing cream. 


If you are interested in making shampoo, write for sample 
of our superfine Shampoo Base with complete formula. 


PENNSYLVANIA OIL CO. 


175 N. Green St. CHICAGO, ILL. 


CHARLES(¥, SPARHAWK 
DRUGS, ESSENTIAL OILS 


‘ 


AND CHEMICALS 
NEW YOR © 
NEw ae. 
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FRENCH QUALITY 


Large Contracts Our Specialty 


Satisfaction Guaranteed 


Supplied |,” a Ve French 
Complete a, Designs 


Lithos — pate: | No Order 


Too Small 


MARIUS MILOU & CIE 
516 Fifth Avenue, New York City 


BOX MAKERS FACTORY 
FOR 25 YEARS MONTELIMAR, FRANCE 


“CENTIFLEUR” 


Will help you to produce best quality odors. 


“METHYL XYLIC ESTER’ 


Will help you to produce lasting odors. 


SAMPLES UPON REQUEST 


VAN DYK & COMPANY 


INC. 1904 


4-6 Platt Street New York, N. Y. 
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No Offense Intended 


We would like to send 
you samples and prices of 
Massage, Cold, Vanish- 
ing, Dental and Shaving 
Creams, in packages un- 
der your own label or 
bulk. 


We believe our facilities 
are such that we can do 
the manufacturing and 
you the selling with 
greater profit than if you 
were to do the manufac- 
turing yourself. 


Every article fully guar- 
anteed. 


Correspondence invited 
with assurance that you 
will receive prompt, cour- 
teous attention. 


Commercial Laboratories, Inc., Newark, N. Y. State 


When You Need Paper Boxes— 


OR over 18 years we have specialized in the manu- 
facture of fancy paper boxes and hand made 
boxes for perfumery, soap and toilet preparations. Our 


manufacturing organization enables us to 


execute or- 


ders to the best advantage and our distribution system 


insures prompt deliveries. 


Let us figure with you on your next order. 


Owens & Traeger 
HOBOKEN, N. J. 
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Punch! 


Y Has Your Package a Punch? 
a 


Why spend years in perfecting a toilet preparation and 
use all skill in making it to handicap the sale by using an 
inferior tube? Or even worse by using one containing 
dirt?—The perfection of tube making produces PEERLESS 
TUBES. May we prove it? 


35 LOCUST AVE. pases C0 BLOOMFIELD, N. J. 
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ALL THE RAW MATERIAL FOR TOILET CREAMS 


WHITE WAX STEAROL LANOLIN 


COLD CREAM OILS 


Laboratory Specialties 


ZINC STEARATE ZINC OXIDE 


U. 3. P. Lily Brand 
LARGEST PRODUCERS IN THE WORLD OF 


PLYMOUTH STEARATITE 


(SUPERIOR TO ALL OTHER STEARATES) 
AS 
A WHOLESOME IMPROVER FOR 


FACE AND TALCUM POWDERS 


SPECIAL PERFUMES for CREAMS and TALCUMS 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories New York 


MEXICAN BRANCH OFFICE: La de Lopez No. 6, Mexico, D. F., H. F. Croen, Mgr. 
STOCKS CARRIED FOR IMMEDIATE DELIVERY 
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Beautiful Imported Cut Glass Crystal Bottles | 


HE distinctive creations of 

Joh. Umann, Tiefenbach, 
Czecho Slovakia, recognized as 
the highest c!sss of perfume bot- 
tles on the continent, are now 
offered to American perfumers. 
An inspection of our display room 
is invited. 





. . . 
We supply Cut Glass Stoppers in any | 
quantity to American bottle 
manufacturers. 


Write for full information and prices. 

| 

JOSEPH INWALD GLASS CO. |B 
295 Fifth Ave., New York, N. Y. | 


— 





BUTYRIC ETHER 


(ETHYL BUTYRATE) 


Amy] Butyrate Amy]! Valerate 
Oenanthic Ether 


Acetic Ether 


(Ethyl Acetate) 
BUTYRIC ACID—AIl Strengths 


(from Cocoanut Oil) 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 


WAUWATOSA WISCONSIN 
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Have you seen the 
new big Barbasol 
tube? A 2-color, 7- 
inch tube, most of its 
surface covered with 
a luminous, sparkling 
black that has sel- 
dom, if ever, been 
equalled on a tube. 
It’s a Victor; a tube 
beautiful. 


Send us your present tube for 
price. Or let us design a new 
tube for your new product. 
Without charge, we will submit 
a model tube that will be prac- 
tically identical with what the 
tube will be when it carries your 
product to the public. 


VICTOR METAL 
PRODUCTS CORP. 


~~ 299 BROADWAY 
NEW YORK 


1. S) Vie 4) 


Tastes in corks vary like tastes in every- 
thing else. Some manufacturers are satisfied 
with only the best obtainable, while others do 
not consider it necessary to use such high- 
grade stoppers. 


Among the three trade-marked brands 


® ©® © 


you will find the grade of corks which suits your 
taste and fits your needs. 


Circle A Corks—The Standard Prescription Corks 
of Amerwca—are a little brighter, more velvety and 
stronger than any other brand on the market. They 
are made for the manufacturer who wants the best. 


Antise pic \ 
ard Softener 


Barbasd 


No Brush-No Lather 
No Rubbing 





Circle B Corks are Inferior Only to Circle A’s 
in quality and worth. 

Circle C Corks are the newest Armstrong brand of 
standardized, guaranteed stoppers. Uniform in Qual- 
ity—Moderate in Price, they will just suit the man 
who wants a medium grade cork that can be de- 
pended upon at all times. 


A sample package of 100 Circle A or Circle B Corks in assorted sizes, 2 to 
6, will be sent upon receipt of 20 cents in coin or stamps. For a limited time 
a bag of SU Circle C Corks will be sent free, on request, to bona fide buyers. 


Armstrong Cork Company 


139—23rd Street, Pittsburgh, Pa. 
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TTY 


No. 510 Sachet 
Frosted Stopper 
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Superior Quality Bottles 


for 


PERFUMERS 


MILLVILLE BOTTLE WORKS 
MILLVILLE, N. J. 


CLARENCE CORSON, R. EVERETT COLLINS, JR. 
1412 N. 17th St., Philadelphia. 433 California St., San Francisco. 


I. D. FADEN, ERNEST WHITEHOUSE, 
208 N. Wells St., Chicago 46 Portland St., Boston. 


GEO. N. HANNA 
108 FULTON ST. - - - NEW YORK 





LET US SHOW YOU 
SOMETHING NEW! 


Our designing department is con- 
tinually bringing out new styles and 
patterns of boxes. Please let us have 
an opportunity to show you samples 
of Face Powder, Perfume and Com- 
bination Set Boxes. 

HAVE YOU SEEN THIS 
BOX AT THE CORNER 
DRUG STORE? 


ONE OF THE LARGEST 

COMBINATION SET BOX 

MANUFACTURERS IN THE 
COUNTRY. 


YOUNG BROBS., Displayologists 


(Reg. U. S. Pat. Office) 
PROVIDENCE, R. i. 











Making a Buyer WANT a Thing 


‘THE proverbial “first impression” is nine tenths of 
of a Toilet Article sale. A package that makes a 
buyer want your product is already sold; and no amount 
of salesmanship and clever argument will sell an unsightly 


article, which by its ugliness, insists on unselling itself. 


The alluring beauty of a ROWELL paper box not 
only serves as a favorable introduction, but keeps on 
building approval of your goods as long and as often 


as its possessor sees it. 


E. N. Rowell Co., Inc. 


Batavia, New York 


MA 


Pencil Box one of our many specialties 
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For the handling of large quantities of 





small boxes of every description for the i 
Drug and Allied industries, our Factory is (3 
equipped with modern, automatic machinery 
that is the last word in paper box manu- 


facture. 


But the mechanical features of our work are 
no more important than the quality of our 


service. 


E. N. Rowell Co., Inc. ; 


Batavia, New York 
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CORPORATION 
401-405 snare ST., A) SE ae P 
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Quality containers of ele- ; 
gance and refinement—and 
more—they are mechanic- 
ally perfect. 
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MANUFACTURERS OF 
PURE TIN AND LEAD~ALLOY COLLAPSIBLE TUBES 








ve Oo 
; EVERGREEN CHEMICAL CO. oO, 
Established 1898 <s 
171 BROADWAY, NEW YORK 

Exclusively, Blended Conc Flower Oils and Colors for Manufacturers of Toilet Preparations 

Geaner noon conurmncannenscannnonnaconnare evan nadunenueanedUeMaReNUNE NATO GAEN ONL TOURRLUGADEEUEOONDESNUNTLCOUCET VELL EA NEOUH EEO EL TUE ULES {UUELOEDEOULAAUALAELELEEOETTORGALEAOEGOEDG GAA LEAD VEEUAEAEUACOETRUELYOOLUEOHUALS ALL LODOUA OUELOUECATEA ACOEUTD AGU GOEL RORPRORNG ORNL ONT ROGT TNA ET RENAUD 

FOR COLD CREAM GREASELESS CREAM 
Rose “E”, $26 a lb. Lilac, No. 100, per Ib., $9 
Rose No. 44, $18 a lb. Lily “A”, per ib., $13.50 
Lither one, 4 ozs. to 100 lbs. 4 to 6 ozs. to 100 Ibs. 
Lemon Cream Oil—Ib. $12! Lilas de France per lb., $26 
Will not oxidize. 1% oz. to gallon, 50% Spirits, for a 
4 to 5 ozs. to 100 Ibs. fine Lilac Water 
. FACE POWDER ODORS Quinine F, per lb., $7 

in very large variety 3% oz. to gallon, 50% Spirits 


Write for price lists, also Booklet of Toilet Requisite Formulae, and if 
you have any difficulties to overcome, let us know, we may be able to help 
you out. 
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The Filling Machine For 
Sprinkler Top Bottles 


‘The machine has proven very satisfactory indeed. 
We are very glad to recommend to all who might 


be interested in a similar machine.” 


—A Large Toilet Preparation House. 


It can no longer be doubted. 

Sprinkler top bottles can be filled successfully with 
accuracy and cleanliness on this machine. 
Machine is made with 6—8 or 12 stems. 

One user of a 12 stem machine fills 


48—2\4 oz. bottles a minute 
24—5 oz. bottles a minute. 


No broken or bad bottles filled. No waste of 
product. 
WRITE FOR DETAILS. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 





GEO. V. GROSS & CO. 


30 OLD SLIP NEW YORK 












Essential Oils, Flower Concretes, Semiflors, Synthetics, Ete. 


Few as good. None better. 
R O S EF TRIAL OUNCE - - - - - $ 3.00 
ONE POUND $45.00 


No new creation of our laboratories, but the same Rose 
Base we have marketed for years with such phenomenal 
success that there are few perfumers of standing who are e ° e 


not using it in one form or another. They favor it because 

of its unvarying uniformity, its “compact” odoriferousness, its inimitable tone quali- 
ty. Experience has convinced them that it is one of those very few all-round products that 
will stand up in every conceivable kind of toilet preparation, irrespective of the nature of its 
ingredients. 























CHICAGO: 186 No. La Salle St 
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Conant Paper Boxes 


x 





AY AINTY Little Boxes, the kind that sell the contents be- 
NY cause of their artistic design and faultless execution— 
that’s our line. 


As Emerson says it, “the users of Fancy Boxes are 
making a beaten path to our door.” Every customer 
is pleased with our product and our prices, and they 


admit it! Ask any one of them. We manufacture 


hand - made 
If the package you now use is unworthy of the article you boxes of every 
sell in it, we invite a trial order. description, spe- 


cializing in 
boxes for face 
powder, per- 


Phone Diversey 7079 CHICAGO 1428 Orleans St. asnnimcionnes 
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QUINN BERRAN & CO. 


ACCOUNTANTS 
AND AUDITORS 


17 East 42nd Street 
New York City 


Tel. Vanderbilt 10116 


C 








Audits 


Income Tax 


Cost System Installed 
Examinations 
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Société Chimique des Usines du Rhone 
PARIS 
St. Fons and Roussillon (France) La Plaine (Switz) 








The World’s Leaders in Quality and Uniformity 


Rhodinol | and II Geraniol Extra 
Citronellol Extra 


These very fine French products we have Pre-war quality always maintained. 
in stock. Prices very interesting. 


jJ. & E. SOZIO, Grasse, France 


Celebrated for Their Flawless Natural Products 


Concretes from Pommades 


On hand—Liquid Mousse de Chene prima. Oil of Neroli, Petales Extra. 
Finest grade 
























Sole American Agents 


ELSON & BREWER, Inc. 65 FULTON ST., NEW YORK 



















HAND TUBE FILLER 


No. 6-A 


Diameter 14” 
Height 29” 
Capacity 

5 Gallons 
Weight 

&5 Lbs. 





HOT WATER No. 0 Folder 
BASE 


Fills from 26 to Folds from % Inch to 14 Inch Tubes 

20 Tubes per BENCH SPACE 2x10 INCHES SHIPPING WEIGHT 10 LBS. 
Minut 

Tubes % to 1%” 

Diameter 








No 





of Clip , Diam. of Tube 


SS « 
‘———- 
re 
3A 7% 
° Va 
4A 7 \% 
TUBE CLIP HAND CRIMPER 7 
Capacity 15 to 20 per minute . : 
Will crimp Clips from the 6 Nccecnencaeeneiaaaned ae 
smallest to 2 inches ee 
Weight 20 lbs SS ae 
Tension adjustable 
Bench space 5x 15 inches THE CLIP THAT DOES NOT 
° oats ° CUT THE TUBE 
Tube, Jar or Powder Labor Saving Filling Machinery Use Clip Numbers when 
jeri . ; 
Send for catalog of full line of hand and power equipment. — wnearvieg ae m / 


GEORGE G. RODGERS, spRINGFIELD, OHIO ie 
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T MAKE ONE IS AN ARTISTIC ACHIEVEMENT 
© MAKE A MILLION IS A SIGN OF SUPER-CRAFTSMANSHIP 


Starting with raw copper and zinc, we produce the sheet metal and then manufacture 
it into thousands of articles. Hundreds of alloys best suited to your requirements are 
at your disposal to choose from in order to fulfill your needs. Perhaps you have in 
mind some article of individual design and exceptional quality which you wish in large 
quanrities. VWVe can make it for you. Let us quote on your next requirements. 


SCOVILL MANUFACTURING COMPANY 





| 
| 
| 
WATERBURY, CONNECTICUT wan! 
NEW YORK CHICAGO BOSTON DETFOIT CLEVELAND ROCHESTER PHILADELPHIA a id 





GEORGE SCHMITT & So ORiNe 


SUCCESSORS TO 
SCHMIDT & CO. 
Art Se aaa 


ESTABL/ SHED Oo 


PERFUME LABELS, CART@as 


AND DISPLAY SIGNS 
OF EVERY DESCRIPTIVS 
OU SreECIALTY 


GRAND & FLORENCE STS la tad 
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The Lorscheider-Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 


24 Actual Size 


IMPORTED 
Fancy Papers for 
Box Coverings 


Our extensive line of Box Cover- 
ing papers will fill every need of the 
manufacturer of perfumes and toilet 


preparations. 


Write for samples. 


WHITING - PATTERSON COMPANY, INC. 


265 Canal Street, New York City 


Sole selling agents in the U. S. for Keller-Dorian, 
Silvin & Company, Fancy Paper Manufacturers, 
Lyons, France. 





1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 


FOR 


Complexion Powders and 


Perfumery 
This Company has for 
many years held a 
leading position in 
manufacturing boxes 
for the Toilet Goods 


Trade. 


We solicit inquiries from responsi- 
ble concerns in this line. 


Oils: Rosemary, 
Lavender Spike, 
Pennyroyal, 
Sweet - Orange, 
Thyme, red & white, 
Thymol cristals. 


Union de Destiladores de Esencias 
deEspana, Malaga cebtes: 1 vio pewitedore 


Shipments Prempt__and 


on contracts 
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- FOR REFINEMENS \ 
BEAUTY OF DESIGN 
ALONG MODES 
LINES AND PERFECTIG 
OUR WORK SURE Ast 
~, THE BEST EGRSBE 
‘J HAS TO OBRE 
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MOoNARCH : Nus (\ Regal] ANN 
PAPER Box Co.INc. \¥ 
BUFFALO,N.Y. 
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TEAR OFF THIS AD. 


PETITES 


For Perfumers 


Mark a cross (X) in the space before items 
you desire information on, sign your name and 
address, and mail to us. 


AUGUST GIESE & SON 


162 WILLIAM STREET 
NEW YORK 


TERPENELESS OIL LEMON 
ORANGE 
LIMES 
BERGAMOT 
LAVENDER 
CASSIA 
SASSAFRAS 
PETITGRAINS 


FENNEL 


“ EAU DE COLOGNE 


“ EAU DE QUININE ¢ 





FRENCH FILTER PAPER 





OIL ROSE, ARTIFICIAL 
GINGERINE 


CAPSICINE 


FELT FILTER BAGS 


FILTERMASSE, IMPORTED 





KIESELGUHR 
FILTER APPARATUS 


BEVERAGE COOLERS 


TRUE FRUIT AROMA ESSENCES 





CONCENTRATED RASPBERRY, ARTIFICIAL 


(Pu) 


asides 
Quality Ground 


Elongated 
Glass 
Stoppers 


Uniformity 


1%, %, and % oz. 
capacity 


E. J. CALLAHAN & CO. 


225 N. FREDERICK ST., BALTIMORE, MD. 


Specially 
Denatured 


A.cohol 


Formulae 25-36-39A-39B- 
40, Etc. 


Non-Beverage Grain Alco 
hol, U.S.P. 


Absolute Alcohol 
Diethyl Phthalate 
Iodine, U.S.P. 

Quinine Products 


Write for Samples and Prices 


Valacia Products Corporation 
Cortlandt 1652-3 
New York, N. Y. 


Telephone: 
38 Park Row 
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AN INVESTMENT This cut shows our 
Six Tube Bench 


THAT PA Y S Filler for Any Size 


and Shape Bottles. 


THE 


HALLER 


Automatic Rotary and Bench 


Patented 


November 2, 1909 
December 13, 1910 


Filling Machines for all pur- 
poses. 


MANUFACTURED BY 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets 
Pittsburgh, Penna., U. S. A. 














Rutherford Collapsible Tube 
Printing Machine 










ATTENTION 
MANUFACTURERS 


HOLESALE Drug House, now 

organizing, would like to have 
Manufacturers of anything pertain 
ing to drug trade, get in touch with 
them at once, furnishing descrip 
tive matter and price lists of theit 
product. 






They also want to hear from Manu. 
facturers desirous of obtaining 
proper and wide-awake representa 
tion of their lines in New York City 
and surrounding territory. 















The most modern and efficient machine for 





decorating collapsible tubes in one, two, three 
or four colors in one operation. 






Address 
F. W. HUMPHREYS 


847 Union Street Brooklyn, N. Y. 


Full particulars furnished upon application. 


THE FUCHS & LANG MFG. CO. 


119 West 40th Street, 
New York, U. S. A. 
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FERDINAND BUEDINGEN COMPANY, Ine. 


ROCHESTER—NEW YORK 


FINE PAPER BOXES 


Equipped to handle large contracts 
Hand and Machine Made Boxes 


NEW YORK REPRESENTATIVE CHICAGO REPRESENTATIVE 
W. JOHN BUEDINGEN KATHRYN L. ROSE 
516 FIFTH AVE. 38 SO. DEARBORN ST. 


















TO PREVENT DRYING OUT OF 
TOOTH PASTES 
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BENDIX 









Shaving creams, etc., and in general to insure a 
perfectly air-tight tube, use our 


NACO 


Compressed Cap Discs 
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This important detail is of as much consequence 
as a correctly made tube. 
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LA s POTLESS cleanlinese pleases be- M Our Cap Discs run 100% perfect and can be had 
1 ~ cause it implies freshness. [ either plain or paraffined. 
L FRENCH BENDIFANE = (manufac- BM 
















a 


tured by Compagnie La Cellophane, i 


Write us for samples. 





France) preserves the pristine fresh- 
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ness and cleanliness of your soap and i@} 
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perfume packages. It comes in white EY) 



















NATIONAL CORK PRODUCTS, Inc. 


Manufacturers of 


Natural and Composition Cork Products ; 
357-359 Ogden St., NEWARK, N. J. |= 


S 
and colors and samples may be had (| 
RS 
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on request, 
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CELLULOID BOXES 


DISTINCTIVE IN MORE 
APPEARANCE SANITARY 





SIZE OF BOX 1%” x 3 


WE MANUFACTURE A COMPLETE LINE OF 
CELLULOID BOXES FOR ROUGE, POWDER, 
POLISH AND EMERY BOARDS. 


OUR SERVICES AS SPECIALISTS 
IN CELLULOID CONTAINERS 
ARE YOURS FOR THE ASKING 


Che Cellotex Co. 


220-230 West 19th Street 
New York, N. VY. 


Tel. CHELSEA 4392-8129 













ANNOUNCEMENT 
Atlas Label Co. 


Now at 


119 Lafayette St. 
New York 





























Enlarged Quarters . and 






Equipment 














Write us regarding your requirements in 
embossed seals one or more colors and gold 
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What you should know 
about the Duplex Seal 


1. Mechanical simplicity and scien- 
tific correctness—assuring an abso- 
lute and permanent air-tight seal. 


OOK at the illustration. 


Metal flanges or undergrips on the cap which 
lock under the glass lugs on the neck of the container. 
Both seal and container are so designed that when 
the seal is placed on the bottle and rotated a quarter 
turn of the wrist to the right, the metal flanges pass 
under the glass lobes and set up a spring pressure 
through the top of the seal which holds the liner 
down firmly at all times. 


2. Liners to meet chemical and physical requirements 
of the product. 


3. Standard designs or special seals having trade- 
marks handsomely embossed or lithographed. 

4. Quick application by means of hand closing tools or 
power closing machines, wherevolumeisnecessary. 

5. Two parts only. No springs, levers or wires liable 
to be broken by the customer. 

6. Opened by quarter turn of the wrist. Closed with 
the same easy motion—a positive resealing device. 


The Duplex Seal protects the products of hundreds 
of manufacturers of food products, toilet specialties, 
household remedies, candies, etc., against deteriora- 
tion, evaporation or leakage. 

Practically all glass manufacturers can supply con- 
tainers with a perfect Duplex finish to fit Duplex Seals. 
+ * * 

Interesting infcrmation regarding the glass 
package art, artistic Seal designs, Seal Jiners 
to meet special chemical reactions, etc., gladly 
furnished by our Service Laboratories to 
manufacturers. Our new catalog is interesting. 


ae Seal 


A PERFECT SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 





NATIONAL SEAL COMPANY, Inc.. 
Executive Offices - 14th Avenue and 30th mens Brooklyn, N.Y 
Works - BROOKLYN, N.Y RTLAND, MI 
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MAKE YOUR LARGE COMPACTS |i 
ON THE : 


ALEXANDER PAT’D. COMPACT ROUGE MACHINE 


MAKES ANY SIZE COMPACT 


FORMULAE FOR | a 
COMPACTS Compacts anate the “ALEXANDER 
WAY” Ride All Shocks and 


Furnished Free to Clients. 
ROUGE & POWDER Arrive at Destination in 
COLORS Perfect Condition 
Geranium Red A-790— 
Maroon A- ! 45 
French Washed Ocher, Peach 


Base Preparations, Perfumery, Liquid 
Ultramarine Blue—Indian Red 


Formulas furnished for Toilet 


Soaps, Shaving Cream, Tooth 
During 1922 Paste, Pharmaceuticals, Etc, 


Price Guaranteed 





Consulting Service on Yearly Contract 


| A ALEXANDER, 453 19th Street, nena N. Y. 





Cl. Combes Laboratories 
LYONS, FRANCE 







HOT 
STAMPING 
& EMBOSSING 


T°, tome,» Yoilet, 
Ox Yop and 
oaup _— 
Gold Leaf wor 


ort 
clotA, vecthor 
Semtirz, Cle. 


“Thovough svork 
at reasonable cost 
In individual pencil containers ae intelligent 


| x ies > Serrice. ' 
Marschat Import Co., Inc. anh p f 
— 444 ae 
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500 FIFTH AVE. NEW YORK, N. Y. 
) 88 EAST 12th ST., NEW YORK | 
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FIXOL AZAROL 
BETULINE 


POLIVIT 


Nail Polish 


















































Foreign Agencies 
PARIS LONDON ANTWERP PRAGUE 


























DESCOLLONGES FRERES 


LYON, FRANCE 


We specially recommend our 
ANTHEMONIA S. 
CASSIE S. 

NARCISSUS no. 48 
OAK MOSS liquid B. 


Excellent and lasting odors. Very 


powerful; good yield. Prices very low. 


PLEASE WRITE FOR SAMPLES. 





i Sole agents in 
United States and Canada 
BENJ. FRENCH, INC. 
160 Fifth Avenue 
New York 





DECORATED 


HYGULOID 
COLLAPSIBLE TUBES 


Non-Metallic—Sanitary 








NO METAL TOUCHES 
THE CONTENTS 










Eliminate Contamination by Corrosion, Metallic 
Dirt or Taste 





HYGULOID TUBES ARE 75% LIGHTER 
THAN METAL TUBES 










Samples and Quotations Gladly 
Submitted 
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Hygienic Tube Company 
88-90 McWhorter St. Newark, N. J. 











STOCK 
LABELS 
for 


TOILET 


PRE SS 


SAMPLES SENT 
ON REQUEST 





THE QUALITY LABEL COMPANY 
120 WEST 32,4 STREET 
NEW YORK 
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SECOND TO NONE 
Standard One Quality 


Our Otto of Roses has been used by the 
people who use the best. They admit our 
otto of Roses to be better than best ad- 
vertised brands. 


Your chemist will prove it. 


O. Donelian & Co. 
276 Fifth Ave. NEW YORK 


American Representatives: 


DELPHI PRODUCTS, Inc. 
95 Beekman Street New York, N. Y. 
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NEW YORK OFFICE: 
59 FOURTH AVENUE 


W. M. ROGERS, MANAGER 


Vanufacture in Large Quantities 


GEBR. TISCHER Factory of Glass-Ware 


Grossbreitenbach, i/Thuringia, Germany 
ABC Code, 5th Ed. 


Cable address: Glastischer, Grossbreitenbach 


Tycos Catalogs 


should be on the desk of every 
individual interested inthe Indi- 
eStart er Dot aa i 
ing of HEAT, 
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Phone Stuyvesant 8128 


IF YOU NEED ANY 


The original vacuum filling 
machine — perfected and 
brought within the reach of 
all makers of perfumes, ex- 
tracts, etc. Used in over 300 
plants. 

and 


Prevents 


Rejects all cracked 
broken bottles. 
overflowing. 

Fills 1 dram to 1 gallon. 
\Ve also build larger ma- 
chines to fill several different 
liquids at one time; also to 
handle bottles of different 
size and shape at one time. 


International Filler Corp. 
PETERSBURG, VA. 
Middle West Representative 


G. E. TERWILLIGER 
125 South Oak Park Ave. Oak Park, Ill. 








KIND OF 


MACHINERY 


ASK US 


Perfumer Publishing Company 
14 Cliff Street 


New York 


Information Department 


Distinctive Labels That Stick 





{ Let us Design and Produce that Seal or Label for 
your new Package or Bottle. { Our Label Work cov- 
ers the Perfumery, Cosmetic, Toilet Preparation and 
Chemical field. { We produce Embossed and Printed 
Seals, Labels, Roll Labels, Printed Ribbon, Cotton 
and Paper Tape. 


As to prices—you'll wonder how we do it. 


Write for samples. 


ACME SEAL & LABEL CO. 


172-174 Lorimer St., Brooklyn, N. Y. 


Call: Williamsburg 5180 
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PRIVATE BRAND 
ONE QUALITY ONLY 
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1d MANUFACTURERS 
‘ 
ROUGE and FACE 
n. POWDER COMPACTS 
. LIP ROUGE, LIP POMADE, 
a NAIL POLISH 
it (Cake form) 
| IN METAL and PAPER BOXES 
>. | Centrally Located for Quick Shipments 
ABONITA COMPANY, Inc. 
i, 134 S. CLINTON ST. CHICAGO 
— 
f Fabrique de Parfums artificiels et synthetiques 












J. YVON 


Paris—35 Boulevard Magenta—Paris 














Specialites 








Neroly fleurs | Oranger fleurs 
Vrai Ambre 
Super-Origan 


Rose J. 








Super-Jasmin 





Rose du Maroc 
Fleur de Pommier 
Civette d’ Ethiopie 

Etc. 


Inquiries are invited 
for samples and prices 
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FRITZ NEUMEYER 
NURNBERG, GERMANY 


EI ot ES 


FENAG 


TRADE MARK 


Pure 
Aluminum 
Collapsible 


TUBES 


PLAIN OR DECORATED 


ase So ees 


AF ENA AG ‘een are absolutely 

safe and satisfactory for all 
SWS) tooth pastes, shaving creams, 
ointments, toilet and pharmaceutical 
preparations, and for all jellies, 
food products, etc., including House- 
hold Flavoring Extracts. 

FENAG ALUMINUM TUBES 
are specially coated on the inside with 
Acid-proof and Alkali-proof 
“SAFE INSIDE COATING” 
baked on at a temperature 1000° F. 
absolutely unaffected by any product. 


==1/3WV eightof Tin 
FENA 


As Flexible as Vin TUBES 
Cost Less Than Tin 


Write for samples and prices 


El ot ES 
United States Sales Agent 


Louis A. FREEDMAN 
Office—25th Floor—Laboratory 


TIMES BUILDING 
NEW YORK 





UL i ed 
tleslesle sls slsskesie sles stievieclesics 


$2502 5 SE SISSISSIS DMS oie ois ols ais st sie als oie 

















THE AMERICAN PERFUMER 


F LORASYNTH LABORATORIES. Inc.| 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


DIETHYL PHTHALATE C. P. 


Odorless Water White 
Spot Contract 


We are supplying this material to a few of the leading distilleries 
who have given us testimonials to the super-excellence of our 
product. We guarantee full conformity to all government specifi- 
cations. We have carried on considerable research work with 
the use of Specially Denatured Alcohol Formula No. 39B in the 
preparation of Perfumes, Toilet Waters and Hair Tonics, and 
will be more than pleased to give you the full benefit of our ex- 
perience in any of your problems. If you are already a user of 
Formula No. 39B specify the denaturant you want DIETHYL 
PHTHALATE FLORASYNTH. 








Special Papers 
for Perfumers 


‘Tissues 
Glassine 
Colored Wrappings 
Glassine Envelopes 


Write for Samples and Quotations 
Pp 


Domestic Mills Paper Co. 


96 Reade Street New York, N. Y. 





MIRRORS 


iF IGHEST quality 
genuine silvered 
mirrors made with 
the best quality of 
grade A glass for all ° 
shapes and sizes of com- 
pact boxes at attractive 


prices. 


Write for samples and 
quotations 


Royal Mirror Works 


187 Mercer Street 





New York, N. Y. © 
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THE ATTACHED ARE A FEW REPRESENTATIVE NUMBERS FROM 
OUR LINE OF STOCK PERFUME AND TOILET PREPARATION 
LABELS. WE WILL BE PLEASED TO SEND OUR COMPLETE 
SAMPLE LINE, WHICH CONSISTS OF AN EXTENSIVE ASSORT- 
MENT OF STYLES AND DESIGNS, FOR $2.00. THIS AMOUNT TO 


BE CREDITED ON RECEIPT OF YOUR ORDER ADDITIONAL 
INFORMATION ON REQUEST 


NCAT 


No. 931 


$3.75 per 
Thousand 


THE HENDERSON LITHOGRAPHING CO. 
; THUS ewe c 
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MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 

Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


PERE IA I 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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PFALTZ & BAUER, Inc. || AGAIN: ~ 


300 Pearl St. New York City Th 
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AGENTS FOR 


2 
FE. de HAEN, CHEMISCHE FABRIK “List,” S 
AROMATIC AND SYNTHETIC CHEMICALS upertor 
ee oy 
E. SACHSSE & CO., Qua l 1 t y 
ESSENTIAL OILS AND AROMATIC CHEMICALS 
DR. F. RASCHIG, CHEM. Fasrik, IN OUR 


MUSCS 


ALBERT SCHOLTZ, CHEMISCHE FABRIK, 


SAPONINE 


Helio — Vials 


Cn\STaLART 


TRADE MARK 


WOLL WAESCHEREI & KAEMMEREI, 


“GOLDEN FLEECE” LANOLINE 





















Imperial PERFUME BOTTLES 
Metal Manufacturin 
S Commands 
Corporation 


Preference 





OUR GLASSWARE IS 
SECOND TO NONE 





81-83-85 Sunswick Street 
Long Island City, N. Y. 



















Manufacturers of 
The Imperial Leak Proof 


Sprinklers 
“Patented July 7th, 1914.” 


We guarantee that 





you get satisfaction 


OW. John Buedingen 


Five Sixteen Fifth Avenue 
NEW YORK CITY 
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CLASSIFIED 


ADVERTISEMENTS 
Lnsenenenieneinnnaniatinnessisitentiapmninsiaasal 


The rate for advertisements in this section is 50c, per line per jy 
sertion. Please send check with copy. Address all communications , 
PERFUMER PUB. CO., 14 Cliff St., New York. 


BUSINESS OPPORTUNITIES 


IMPORTANT FRENCH MANUFACTURERS 


of natural and synthetic produ ts would like to get con 

































]TEMINWAY 
SILKS * 


nection with an American organization wishing to by 


their rights of manufacturing for United States pr 







4n Exquisite esses, trade marks, formulas, etc. They will also con. 
Final Touch! 
Mec the attentior ind sales-valu 
of toilet products depends on their 
irtistic appearance Note the final toucl 
f richness that The Melba Mfg. Co. have 
idded to their product (here illustrated), 
by tying it with Heminway Package Silks 


sider a proposition of organizing an American compan; 
to make their products in America. Write to Bureau L 
Compagnie de Publicite Internationale, 31 bis, Faubourg 
Montmartre, PARIS. 









For Sale—Old established Toilet Goods, Perfumery and 








| . | 
a t n aécl = shade | Flavoring Plant Present business without effort about 

a for ines. Soutien 2 | $20,000.00 per year. Could easily be made $60,000.00 ani 

five different qualities glad more. Business in A-1 condition. Has about 600 estab. 

sent on request lished agencies and good mail order business. Unlimited 

THE H.K.H. SILK COMPANY possibilities ll health and other business interests neces 

of N. Y., Inc. sitate sale. Address Perfumer, Box S, Station A, Chat- 





120 E. 16th Street, N. Y. City 
Dept. T 





Drug Sundries or Perfume line wanted for Pacific Coast 

Live organization with ten years’ selling experience i 

Coast cities. Wide acquaintance with drug jobbers. Onl 

| legitimate, established lines considered. Best references 
} Address B. O. No. 964, care of this journal. 


| 
| tanooga, Tenn 
| 
| 


(Continued on page 106) 
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} The Irresistible Charm of 
Lilies of the Valley Per- 
fectly Reproduced 


The irresistible charm of living Lilies of the 
Valley—always a favorite for perfumes and toilet 
waters when feminine fancy is consulted—is per- 
fectly reproduced in Oil Lilies V. D. 

Our chemists have solved the problem of repro- 
ducing with indistinguishable exactness the deli- 
cacy and pervading aroma of the living flower. 
SUITABLE FOR PERFUMES AND TOILET WATERS 

FOR TOILET WATERS 


l% ounce to the gallon, 50% alcohol 
%, ounce to the gallon, 65% alcohol 


FOR PERFUMES 
4 to 6 ounces to the gallon of alcohol 


TRIAL OUNCE $3.10 POUND $48.00 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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Shipkotf’s Pure Otto of Rose 


Nature ordained that Otto of Rose should have certain Chem- 
ical and Physical Constants. Oil can be blended—having the 
same Constants; but it will not be Otto of Rose. Shipkoff’s Otto 
of Rose 1s Nature’s Otto. The odor cannot be imitated. 


Before placing your contract, be sure to get Shipkoff’s sample 
and price, and try it. Once Tried—Always Used. 


Highest Awards at All Universal Expositions 
Including Four Grand Prizes. 


SHIPKOFF & CO. 


Branch Office in Sofia KAZANLIK, BULGARIA 


Model steam factories in Kazanlik, Kalofer, Karlovo and Rahmanlari 


American Distributors: 


ANTOINE CHIRIS CO., 147-153 Waverly Pl., New York, N. Y. 


REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.PA. 
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Branscombe’s Latest List 
Alcohol, All Formulae 
Cocoanut Oil Base 65°; 
Crystalite Shampoo 40° 
Witch Hazel U. S. P. 
Oil Lilac Flower 


(for Toilet Water No. 830 


Oil Quinine 


(for Hair Tonic No. 1 


Tincture Cantharides U. S. P. 
Gum Tragacanth Ribbon No. 1 


Creams, Cold, Lemon & Vanishing 


Write for Samples and Prices 


BRANSCOMBE CHEMICAL CO., Inc. 
30 Church St. - New York 
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KAOLIN 
ZINC OXIDE 
MAGNESIA CARBONATE 


STARCH 


= 250 Front St. 
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FOREGN—" 2 LC >—pomestic : 

: 
PRECIPITATED CHALK | 
Light, Medium, Heavy, Dense and Free Flowing ' 


_-WHITTAKER, CLARK & DANIELS, 


IMPORTERS AND EXPORTERS 


% noe a 
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(Continued 
BUSINESS OPPORTUNITIES 
Wanted—To purchase 


lished business, in toilet goods, 


from page 104) $ 


manufacturing plants with estat 
perfumes, flavors, pro- 


etary medicines or specialties, dealing with the trade o 


rough agent State yearly business, lowest cash price 
nd full particulars Duoform ‘Co., Attica, New York 
Soap Man ultacti We have a large sales force and 
vish to add an eects line of laundry and toilet ane = 
Would ale « sider perfumery line, for Western Px \ 
ania and KE iS rn Ohio \What have you to offer ? TL a 
R ibuck Co., 513 Ma Bldg., Pittsburgh, Pa. 


Wanted for Cash—Iron or stone paint mills, powder 






mixers, pulverizers, steel and copper steam jacketed kettles 
O.ass ¢ imeled kettles and tanks State make, col litior 
and best cash price. Edward M. Heller & Co., 144 W. 
Kinzie St., Chicago, Ill 
HELP WANTED ; - 

WANTED—SALESMEN CALLING ON PERFUM 
ERS, TOILET ARTICLE MANUFACTURERS AND 
WHOLESALE DRUG HOUSES. WE HAVEA < ROP. 
OSITION THAT WILL INTEREST YOl JUICK 
SELLING PATENTED ARTICLI LIBERAL “COM. 
MISSION NO BULKY SAMPLES. PROTECTED 
TERRITORY WON’T INTERFERE WITH YOUR 
REGULAR LINI WRITE US TODAY FOR FUR 
THER INFORMATION ADDRESS H. W. No. %6 
CARE OF THIS JOURNAL 

Old established manufacturers of small line of quality 
toiiet articles, want active, reliable salesmen calling on 
retail druggists and department stores throughout country 
to handle as side line on commission basis. Address par 
ticulars to Barclay & Co., 77 Pearl Street, New York. 

(Continued on page 108) f 
QUINTA 3 
eee . 
ESTABLISHED 1890 7 t 


PREPARED CHALK | 


INFUSORIAL EARTH 
INC. 
New York 
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SPECIAL tee 


MANUFACTURERS ONLY 

Olive Oil Shampoo & 7 * U. S. P. 9th Castile 
Soap Base (Special) | Soap (Special) 

Cocoanut Oil Shampoo U. S. P. 9th Surgical 
Soap Base Green Soap 

Shaving Cream Liquid Shampoos 


Shampoo Paste aaeemena Liquid Soaps 


Write for samples and prices 


KRANICH CHEMICAL CO. us smn statis srookzyn, ». x. 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types in 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 


LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP —SOAP BASE — 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 
CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP COQ. — TIPPECANOE CITY, OHIO 


THE BEST 


wo row Hicin moe COLLAPSIBLE TUBES 


(ALL SIZES) 


Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc. 


STANDARD SPECIALTY AND TUBE CO. 


THE “STANDARD” TUBE CLOSING MACHINE NEW BRIGHTON, PA. 








TUBE CLIPS 


FOR COLLAPSIBLE TUBES 






ROBERT NEUMANN 


Manufacturer of 


“QUALITY” Paper Boxes 



















Made of nickel zinc and will not rust. Eight sizes 
carried in stock for prompt delivery. 


Diameter Tube—Length Clip | Diameter Tube—Length Clip 










Specialties: 


: % Inch..... 13/16 Inch | 1 Inch.....19/16 Inch 
Hand and Machine Made Face YH“ wel : eo 12.1 
ao. ” weaakonee ~ 1m laseeck eee 
Powder and Perfume Boxes BS * una °F aa 25/16 “ 












THE H. C. COOK CoO. 
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Unusual 
Seals 
help 


to sell 


HE first sales of perfumes and 

powders may depend upon the ap- 
peal which the product makes to the eye. 
Give your product a distinctive touch 
an unusual Dennison seal to brighten the 
bottle or box—and you are one step 


nearer a sale. 


Dennison ‘seals are first of all quality 
seals. They are capably designed and 
carefully manufactured. A Dennison 
seal is a mark of merit on any product. 


Fill out the coupon and write for samples, 
without any obligation. You may find 


a new idea for your seal. 


Your special seal is 
our regular service 


Dennioow Manufachning Sox 


= CTAG] MAKERS 
Dept. A. P. 3, Framingham, Mass 
Please send me samples of fine seals for Perfumers. 
Name 
Address 


ntinued from page 106) 
HELP WANTED 


LESMEN WW ANTED to sell high grade paper boxes, bottles 
i perfume necessities to the manutacturing 

I - 1 * 4% 
asl \ good line for the right 


No. 971, care of this journal 


SITUATIONS WANTED 


Chemist and plant manager, thoroughly experience: 
the manufacture of high grade perfumes, toilet specialties 
ind pharmaceuticals; prefers connection in the Cent 
West. Address S. W. No. 960, care of this journa 


Perfumer, Executive—Many years’ experience in con 
pounding oils for perfumery and toilet preparations. Cre- 
ations and duplications. Outside proposition preferred. Ac 
dress S. W. No. 968, care of this journal 


Man, honest and willing worker, with long experience in 
the manufacture of flavoring extracts and perfumes 
U. S. and Europe; will accept reasonable salary to start 
\ddress S. W. No. 969, care of this journal 


Energetic salesman, essential oils, desires to connect wit 
irst class house. Will travel. Address S. W. No. 970 
care of this journal 


DRYING 


LAUNDRY BAR SOAPS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and labor 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Frrmerly The Philadelphia Textile Machinery Co.. 
Philadelphia, Pa. 


Foctor 
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Our tubes are decorated on modern offset presses using steel faced 


electrotypes. 
The work is handled with a care that produces the most brilliant and 


clean cut effect possible to secure. 
Such tubes have the highest advertising value and will help to sell your 


product. 


PENNSYLVANIA COLLAPSIBLE TUBE CO. 
WILLIAMSPORT, PA. 












































LET US FROST YOUR BOTTLES 


(Try us on a sample lot, gratis) 








Buy your bottles plain and get quick deliveries—then frost them 
as you need them, and cut down your dead stock. 


We furnish the frosting compound if you prefer. 


LOMBARD & HENRION 


799 Greenwich St. New York 
PHONE: WATKINS 7769 
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BIGGER, BETTER, MORE ORDERS 
Displaying Samples Quickly 
Attractively, Convincingly in 


KNICKERBOCKER 


“MADE-RIGHT” 






TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 









Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


Write Dept. 80 Today for Portfolio of Photographs 
Showing Designs of Cases for ALL Lines. 


KNICKERBOCKER CASE COMPANY 
Specialists and Original Designers 
| 224 N. Clinton Street a | CHICAGO 






The Twitchell Process Co. 


CINCINNATI, OHIO 




















THE AMERICAN PERFUMER 


FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 













Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 


L. REUSCHE & CO., 12 Barclay Street, New York City 
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 NEUMANN-BUSLEE & CO. | 
= © = 
= 321-323 N. Sheldon Street, Chicago 3 
= Telephone Monroe 1844 and 1845 
_ MERCHANTS -:- MANUFACTURERS -:- IMPORTERS 
= DEALERS IN , 
= . : , hail 3 
eS Essential Oils, Drug and Chemical Specialties, Gums, : 
z Certified Food Colors, Vanilla Beans, Olive Oil, Ete. Z cl 
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We specialize in the manufacture of high-grade Shampoo Soaps for the toilet preparation 
trade. 


Liquid Shampoo, Shampoo Paste, Shampoo Base, Liquid Toilet Soap 


Many firms are using our Base Soap in making up their own solutions. It’s a strictly pure, 





neutral, cocoanut oil, potash soap made expressly for liquid soap purposes. 






We also make liquid Shampoo in 10 different brands and Shampoo Paste in 5 brands. 






Write for samples and prices. 


THE DAVIES-YOUNG SOAP COMPANY Dayton, Ohio 













Labeling Pastes 


TIP-TOP PASTE POWDER. Made into a 
Paste with Cold, Hot or Boiling Water. 
— ‘SPHINX PASTE — F high d 
—For high grade 

labels to glass or paper. A SUBSTITUTE 
TINNOL—for plain or lacquered tins. 
MACHINE GUM—For wood or paste- FOR 

board. 
CONDENSED PASTE POWDER—! 


REG. U.S, PAT, OFF ~ — oe ma a poe P, GLYCERINE 


For further particulars write 


The Arabol Mfg. Co. 120 WILLIAMSTREET New York 


Glyzzerol B 
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THE 





MACHINE 


Our vials are especially adapted 
for the perfumery trade. 
White for prices. 


KIMBLE GLASS CO. 


VINELAND, N. J. 


CHICAGO, ILL. NEW YORK, N. Y. 





Prices for Lovejoy Quality 
Toilet Goods Down to 
Pre-War Levels 


WE manufacture for you: Rouge and Powder 

Compacts in attractive Metal Boxes; Lip 
Sticks and Lip Rouge in Dainty Metal Sliding 
Tubes; and many other products. Neutral and 
Private brands of Face Powder and Talcums, 
Petroleum Jellies, Pomades, Cold Creams, Van- 
ishing Creams, and Massage Creams Especially 
Prepared. 











Write for our 1922 Price List 


HERMAN CHEMICAL CO. 


Established 1878 
228-232 ADAMS ST. 


Your Seal 
aoe 















Rouge. Fine 
bs quality, adherent, will 
Lovejoy Double Compact. not crumble. Red and 
Gilt box, mirror in cover, gold metal box. Vanity 
chamois puff. puff. 


Lovejoy 
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BROOKLYN, N. Y. 












STOKES TUBE & JAR FILLER 


will keep your 





FASTEST 
OPERATOR 


busy. 













Gears revolve only 
when the material is 
being expelled. 


fluffing 
NO air bubbles 
spattering 


Fills Accurately 


















Easily Adjusted 


Easily Cleaned 





Handles ALL Pastes, 
LIGHT and HEAVY 





Send for Circular — 


F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney P. O. 
PHILADELPHIA, PA. 


J. N. LIMBERT @ CO. 


12 South Marshall Street 
PHILADELPHIA 


Importers 


of 
Vanilla Beans 


All Varieties 
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Wyrol 


Reg. U. S. Pat. Off. 


The Quality White Mineral Oil 


For COLD CREAMS and LOTIONS | = 


Absolutely colorless, tasteless and odorless ie Bra 




















Our representative will call upon request Bus! 


CHEMICAL PRODUCTS DIVISION coe 
STANDARD OIL CO. (NEW JERSEY) Cook 


44 BEAVER ST., NEW YORK 





(Sj OwSSjqS =r 








| PRICES based on hard cost from which all frills have been trimmed. 
SERVICE. In addition to our well known facilities for service in a mechanical way, Le 
our position in the package world enables us to handle the largest accounts with con- ir 
(O] venience to the customer. [ 
QUALITY. Low prices are not consistent without quality. We realize the demand Ir 
(O] for a low price for quality and service and have fitted ourselves to meet it. l 
PICTORIAL PAPER PACKAGE | 

roma F O N 
General Office: Pn * ian Office: Erie and Green Sts. | 
LE 
—_ 2] =]lwS =] ]wSSa_]S_lbSaa_lbe=kr 


HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 
SHAMPOO BASE POWDERED SOAP 



























LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
SURGICAL GREEN SOAP SHAVING POWDER . 

| wear? hah SOAP. ay SHAMPOO PASTE TOILET AND BATH SOAPS 
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Isobutyl Alcohol 


Specific Gravity .807 at 60 60° F. 
Boiling Range 7 106-108° C. 








Manufacturers: 
Solvents Alcohol Products lodine Products 
Absolute Alcohol Ether Carbon Dioxide 
Higher Alcohols Ethylene Potash Salts 
Esters Iodine (Distilled) Ammonium Salts 
Sales Offices: 


_ll 
= Re 
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U. S. INDUSTRIAL CHEMICAL CO. 
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‘GRASSE aie 


ABRIQUE o Nal 313 irr (34 
neers = re | qT M1 grades of 
a : VANILLA. BEANS 


GUMS . 

Arabic Tragacanth 

Crude Powdered 
POWDERED KARAYA GUM 


NEW YORK OFFICE 
278 PEARL ST, 


HIGHEST QUALITY 


IN SOLID OR POWDERED FORM 


STEARIC ACID 


HARD, WHITE, ODORLESS 


RUB-NO-MORE-CO. - FT. WAYNE, IND. 


ons 
£0 DO xe co orm eet 
cee 3 SSe5 so Sees 
Po BSSBHSSSEPsSZ-stos 


al || 


McBrady Bros. Sales Corporation 


8 So. Dearborn St. - - Chicago 


Plain and Decorated Tin Packages 
Collapsible Tubes 


Direct Importers of Perfumers’ Glassware 
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TAX FREE 
Special Cologne Spirits 


For use in the manufacture of Perfumes and High Grade Toilet Waters. 


80 years’ experience in supplying the trade. 


Our Legal Department will prepare gratis 


your application and bond. We Solicit Your Inquiries for Samples and Prices. 


Jas. A. Webb & Son, Ince. 


50 & 52 Stone St. 


New York 


INDEX TO ADVE RTISEMEN TS —continues 
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COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 


WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 
NEW BRUNSWICK, N. J. 


ESTABLISHED 1858 
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THIS 
COMBINATION 
COLLAPSIBLE TUBE CLOSER 
AND CLIP FASTENER 


shown in illustration, not only saves floor 
space but the necessity of re-handling of 
tubes, where a separate machine is in- 
stalled for each operation. 


By employing this machine, you therefore increase 
production and decrease the cost. 


Write us today for Catalogue “C,” fully illustrating 
our full line of Collapsible Tube Filling and Closing 
Machines, as well as Clip Fasteners and Clips. 


ARTHUR COLTON COMPANY 


Manufacturers of 


Pharmaceutical Machinery & Laboratory Appliances 
2604 E. Jefferson Avenue Detroit, Michigan 


MIRRORS OF ALL SHAPES 
FOR VANITY BOXES 


WE USE GRADE A GLASS 


Genuine Silvering. 
Write for samples 


YORK MIRROR WORKS 
196 York St. Brooklyn, N. Y. 


Phone: Main 7331 


Gold, Silver & Foil 


Hot Stamping and Embossing 
of All Descriptions 


PERFUME, CANDY LA- GOLD LEAF WORK ON 
BELS, SOAP WRAPS, BOX an CLOTH, LEATHER 


TOPS AND SEALS. ATIN, INK LABELS, ETC. 
At Reasonable Cost and Intelligent Service 


VARIETY 


GOLD LEAF STAMPING CO. 
167 W. 22d St., New York - Tel. Chelsea 2322 


COLLAPSIBLE TUBE CLIPS 


Nickel Plated, non-tarnishing, non-rusting. 
All sizes in stock for quick delivery. Just 
give size of tube. Salesmen Wanted. 


UNION SPECIALTIES CO. 
5871 Glenwood Ave. Chicago 


THE 


All Milk Rolling Massage Cream 


also 
Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 
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Special Notice 


When you place your business with 


the 


the Oxzyvn Company—you get t 
benefit of: 
1. Concentration and Specialization, 
2. Individuality and Uniformity, 
. Safety and Purity, 
. Co-operation and Service. 

Just what you expect. 


Rouge—Lip Rouge—Eyebrow Pen- 
cils—Large Compact Powder. 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 





VANILLA 


BEANS 


BD aters Os mes saa 
THURSTON & BRAIDICH i AND Seas Speed 


27 CLIFF STREET 


— CHICAGO 
Established 1866 
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Back Your Finished Products 
With Our 


Amalie Raw Materials 


Be assured that Amalie Brand Products will make your results certain. 


Blend our high standards with yours and secure uniform superior quality. 


AMALIE TECHNICAL WHITE OIL 


Coupled naturally with the production of Amalie Medicinal White Oil, is the refining 
of a suitable technical oil for use in the manufacture of cold cream, cosmetics, toilet 
preparations, etc. 


Amalie Technical White Oil is a high grade product. It is a sweet, practically odorless 
and tasteless Mineral Oil. It is colorless, and in appearance like a Medicinal 
Oil. Its sweetness makes it a particularly desirable oil for use in the manufacture of 
cold cream, for use as a spray, and for the many purposes for which a high grade 
Technical Oil is required. 


Also makers of Amalie Medicinal Oil, Amalie Petrolatums, U. S. P., and Amalie Snow 
White Mineral Jelly. 


L. SONNEBORN SONS, INC. 


General Offices: 262 Pearl Street, New York City 


Refinery: Petrolia, Pennsylvania Manufacturing Plant: Nutley, N. J. 








